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M19197 1 andnigRuANgaguAWLazA1N9Y (3aeaz) Tul 2008-2013

Better For You (BFY)
Food Intolerance
Fortified/Functional (FF)
Naturally Healthy (NH)
Organic

Health and Wellness

12.4 12.7
19.6 14.3
14.0 14.1
13.5 13.1
11.6 16.3
13.8 13.7

81.5

94.7

93.1

85.4

1125

90.4

117 adaeeatun19nI59I0aNIAUNTTAT N1TI9EYRY Euromonitor, UNAIINAUNTY0] FouasFanuineIruamsuagsinsasauiine

qunm

M13197 2 AATNMUIBRUANGIEUNNLATA1MN (enauUseunn) Tl 2008-2013

IDR billion
HW Beverages RN
- HW Hot Drinks iA3ashiuseu
~ HW Soft Drinks thdnau
HW Packaged Food awnsdnsagy
- HW Baby Food 81%15tAnuagnisn
- HW Bakery 21W15Ussavuuiiuings

o

- HW Confectionery gnnauuuilddu
- HW Dairy Waniasinananuy

- HW Ice Cream la@n3y

- HW Meal Replacement WAt

NABNULDDNNNS

- HW Noodles vgniifisdnsagy

(e Wuduglen)

’ 2008 ’ 2009 ’ 2010 ‘ 2011 ‘ 2012
21,558.6 24,737.0 28,035.3 31,830.8 36,113.2
54769 6,155.0 6,962.2 7,840.5 8,854.1
16,081.7 18,582.0 21,073.1 23,990.3 27,259.1
32,413.0 34977.0 40,484.2 47,020.9 54,157.1

12,548.8 14,405.6 ' 16,623.5 18,973.1 21,581.5

2,171.0 2,406.2 2,636.4 29580 3,313.2
556.3 619.6 700.7 799.3 913.4
5560.3 6,555.7 77,5775 87150 10,1315
147.2 165.1 310.7 520.4 883.6

- - - - 139.9

‘ 2013
41,103.0
9,990.8
31,112.2
61,668.0
24,462.0
3,737.2
1,056.6

11,605.6

1,355.9

160.9
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IDR billion ‘ 2008 ‘ 2009 ‘ 2010 ‘ 2011 ‘ 2012 ‘ 2013
- HW Qils and Fats ‘ng’WﬂULLang"Uﬁu 7,411.1  6,380.7 7,660.3 9,409.7 10,890.4 12,2139

- HW Pasta W1a@n - _ _ N B .

- HW Ready Meals amwnsdnsaguniou - - - - - -

Juusenu

- HW Rice and Dessert Mixes 91368284 47.8 65.0 80.0 83.9 91.5 101.6
WINU

- HW Sauces, Dressings and 4.5 1.2 1.4 1.6 1.7 1.9

Condiments oaLaLLATIUTS

- HW Snack Bars 1%nsvuiau 19.4 262 38.1 61.1 973 122.9
- HW Soup % - - - - - -
- HW Spreads 10.1 10.8 11.7 12.6 13.8 15.2

- HW Sweet and Savoury Snacks ¥8%1u  2,801.8 3,024.7 3,330.2 3,760.6 4,149.3 4,650.4

LAYVULVULAL

- HW Canned/Preserved Food Excluding - - - - - -
Ready Meals, Soup and Pasta 11313204
amsnszdesdniagunionsulseniu ond

ag wiadn [udu

- HW Chilled Processed Meats, - - - - - -
Fish/Seafood and Lunch Kit Liladniugidu
HARAUILUTIUURN / 91 Ivslauazyn

215NN

- HW Frozen Processed Food Excluding - - - - - -

Ready Meals, Pizza, Soup and Noodles

amsuUssUududalisuemsdniogy, i

1, ﬁULLazﬁwL?{m

Health and Wellness sayamuansioue 53,971.6 59,714.1 68519.5 78851.7 90,270.3 102,771.1

DIMNTUALLATOPILLTDFUNTNUAT ALY

a7: abaeeatun19nI59InauIPUNTITAT NTITEYed Euromonitor, UNAIINAUN Y] FauasdamuiineIiuamsuasinsosauiine

aunm

AINUANAINNIANTEUINaLTTINA 4 Ng9RINTAN wih 5



M13197 3 $8AzUIEaATUNEFUAINFNFUNINLAZAIINY (LENAINUTEAN)
Tud 2008-2013

2008-13 | 2008/13

% current value growth 2012/13 | CAGR Total

HW Beverages LA304 13.8 13.8 90.7
- HW Hot Drinks 1a3ashusou 12.8 12.8 82.4
- HW Soft Drinks théna 14.1 14.1 935

HW Packaged Food ammsdnsagy 13.9 13.7 90.3
- HW Baby Food DWNILANLATINTN 13.3 14.3 94.9
- HW Bakery 9IMFUTEANVULIUNDS 12.8 11.5 72.1
- HW Confectionery gnnanawuuilddu 15.7 13.7 89.9
- HW Dairy nansousifinanainu 14.5 15.9 108.7

- HW Ice Cream la@n3y - - -

- HW Meal Replacement NN UNNALN UL 53.5 55.9 821.0
- HW Noodles ugniiAsdsagy 15.0 - -
- HW Oils and Fats tsfuuaglusiu 12.2 10.5 60.8

- HW Pasta W1@@n - - -

- HW Ready Meals emnsd5aguniousuuszniu - - -

- HW Rice and Dessert Mixes U1LazU031114U 11.0 16.3 112.4
- HW Sauces, Dressings and Condiments %aﬂLLaaLﬂ%aﬂﬂjd 11.2 -15.5 -57.0
- HW Snack Bars @1%1591uau 26.3 44.6 532.2
- HW Soup %u - - -

- HW Spreads 10.0 8.4 50.0
- HW Sweet and Savoury Snacks %aammuawummﬁm 12.1 10.7 66.0

- HW Canned/Preserved Food Excluding Ready Meals, Soup and

Pasta awnsnsyles emsnsydesdniagunionsulsznu e gy

AINUANAINNIANTEUINaLTTINA 4 Ng9RINTAN wihe



2008-13 | 2008/13
% current value growth 2012/13| CAGR Total

U @ U
wWaan Wuny

- HW Chilled Processed Meats, Fish/Seafood and Lunch Kit Lﬁlaﬁmf

iU nanfusiuUszuUan / emmeiauazyae1mnane iy - - -

- HW Frozen Processed Food Excluding Ready Meals, Pizza, Soup

and Noodles

| ' o @ a + o
m‘miLLUSE‘ULL‘ULL?NhJi’JQJmWﬁmLi‘-ﬂg‘d, Ny, GULazNIeLnY? - - -

Health and Wellness 53uyamnansiauea1msuaziAToRLNegua I

WAZ AN 13.8 13.7 90.4

a7 abheeatun19n15910aIPUNTITAT NT398Yed Euromonitor, UNAIINANN 1] FouasFaiuiinelriueansuagsinsasbuiine

quam

M15197 4 8AFNMUITTUAINGUFUAINLALAINN (LENATUATUKUININITAAIN)
1ud 2008-2013

IDR billion ‘2008 ‘2009 ‘2010 ‘2011 ‘2012 ‘2013

Beauty From Within

NARAUNELESNANNINANETUY - - - _ _ _
Bone and Joint Health

HAnAusdmMIUNTENUAEUasE - - - _ i i
Brain Health and Memory

NARNAUNANNSUANBILALAINUIN - . - - B _

Cardiovascular Health

NAMAUNANNSUIN LALALNADALADA - - - - - -

Digestive Health nansusdmsuszuy

NIUAUDINNT 1,859.7 2,272.0 2,742.7 3,194.1 13,7138 4,311.1
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IDR billion ’2008 ’2009 ’2010 ’2011 ’2012 ’2013

Endurance HARNMIMANAINNDANULAY

ANTIOULVDITNNE 1,944.8 2449.0 2,892.1 3,4683 4,041.3 4,728.9
Energy Boosting WaRA e a @S una 1911 1,814.9 11,9413 20935 22912 25061 27489
Food Intolerance WARAMILALNDINT 88.4 9.8  106.4 121.8 1440 1722
General Wellbeing Namﬁm%ﬁaqﬂumwﬁﬁ 87,521.
iy 47,158.2 51,686.4 59,109.0 67,7957 77,301.2 9

Y

Immune Support KaRdaaTuaRLYTANTY 169.1 1868 2133 262.7 3153 3768

q

Oral and Respiratory Health Namﬁmﬁﬁfﬂuﬁ

P3U1nLAEIEUULAUIYLA 273.8 314.7 368.2 432.4 505.5 589.6

Urinary Tract Health W&asaueReIiugunIw

i utaaniy - . ; _ B B}

Vision Health #anAaueNgIiunILaLnIs

@
1oAY - - - - - -

Weight Management wanstuslilon159nnIs

13mﬁﬂ 662.6 767.1 9943  1,285,5 1,743.0 2,321.8
Health and Wellness Sasyaru&Ensioua 102,771
mmiu,azm%aﬁmﬁaqmmmazmmm 53971.6 59,7141 68,519.5 78,851.7 90,270.3 1
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M19197 5 dadausesazvainisiiulngand g TuAINGNEUNTWLATAINNNY

(LINAUAWUINIINITAANA) Tud 2008-2013

% current value growth ‘ 2012/13 ’ 2008-13 CAGR ‘ 2008/13 Total

Beauty From Within

NaRATENESHANLNINAETY : _ _
Bone and Joint Health

HandusidmIunTENUuAzUase _ ) _
Brain Health and Memory

NARNAUNANNSUALDILAZAINNIN _ _ i

Cardiovascular Health

NANAUNAINSUMLALAZNaDALADN _ _ )

Digestive Health wansaaidniuszuy

NAUBINNT 16.1 18.3 131.8

Endurance WanNUaANAINNDANULAY

ANTIOULVDITNNEY 17.0 19.4 1432
Energy Boosting WanftusidalaSuna sy 9.7 8.7 515
Food Intolerance WARAMIILALNDIMNT 19.6 14.3 94.7
General Wellbeing wansfasiilaguaniiaily 13.2 13.2 85.6
Immune Support HaRsiueiatTuayuiifuiu 19.5 17.4 122.8

Oral and Respiratory Health %8Unuazszuy
Maiungle 16.6 16.6 115.3

Urinary Tract Health guawmaiudaanig - - -
Vision Health #AnseidmsUnALarn1TUaLy - - -

Weight Management WanfaugILNaN159ANTT

Y 332 285 250.4
YA ARSI IATIATa PRI 13.8 13.7 90.4

AINUANAINNIANTEUINaLTTINA 4 Ng9RINTAN wih o



M13199 6 dndu (Fapaz) NMIN1TAAIAYRUTENENEALATIMUIENENNMTIND

guatnuazANuedfyludulaiiie Tul 2009-2013

% retail value rsp ’ 2009 ‘ 2010 ‘ 2011 ’ 2012 ’ 2013
Danone Aqua PT 9.8 10.0 10.1 10.2 10.3
Nestlé Indonesia PT 9.7 9.7 9.6 9.4 9.2
Frisian Flag Indonesia PT 6.3 6.5 6.6 6.8 6.9
Salim lvomas Pratama Tbk PT = 4.6 5.1 5.0 4.9
Sari Husada Tbk PT 4.3 4.1 3.9 3.8 3.8
Kalbe Farma Tbk PT 33 3.4 3.2 3.2 33
Nutricia Indonesia Sejahtera PT 2.8 2.8 3.0 3.1 3.2
Amerta Indah Otsuka PT 2.7 25 2.7 2.8 29
Garudafood Group 2.5 2.7 2.7 2.6 2.5
Unilever Indonesia Thk PT 2.6 25 2.4 24 24
Indolakto PT 2.5 24 2.3 2.2 2.1
SMART Tbk PT 1.5 1.7 2.0 2.1 2.0
Ultrajaya Milk Industry & Trading Co Tbk PT 1.6 1.7 1.7 1.9 2.0
Mayora Indah Tbk PT 1.9 1.9 1.8 1.8 1.8
Danone Dairy Indonesia PT 1.7 1.8 1.8 1.8 1.8
Fonterra Brands Indonesia PT 1.9 1.9 1.8 1.8 1.8
Mead Johnson Indonesia PT 2.1 2.0 1.9 1.7 1.6
Bina Karya Prima PT 1.4 1.4 1.5 1.5 1.5
Gunung Slamat PT 1.6 1.6 1.6 1.5 1.5
Kraft Foods Indonesia PT 0.0 1.6 1.5 1.5 1.5
Yakult Indonesia Persada PT 1.0 1.1 1.3 1.4 1.5
Abbott Indonesia PT 1.2 1.3 1.3 1.4 1.4

AINUANAINNIANTEUINaLTTINA 4 Ng9RINTAN wih 10



% retail value rsp ’ 2009’ 2010’ 2011’ 2012’ 2013

Asia Health Energi Beverages PT 1.4 1.4 1.3 1.2 1.2
Dua Kelinci PT 1.0 1.0 1.1 1.1 1.1
Herbalife Indonesia PT 0.1 0.2 0.4 0.8 1.1
Coca-Cola Indonesia PT 1.1 1.1 1.1 1.1 1.0
Sari Agrotama Persada PT 0.7 0.8 0.9 0.9 1.0
Tangmas PT 1.1 1.0 1.0 1.0 0.9
Wyeth Indonesia PT 0.6 0.7 0.8 0.9 0.9
Tirta Bahagia PT 0.7 0.7 0.7 0.8 0.8
Salim lvomas Pratama PT 4.3 - - - -
Nabisco food PT 1.6 = = = -
Other Private Label 0.1 0.1 0.1 0.1 0.1
Others 24.9 239 23.0 22.4 22.1
Total 100.0 100.0 100.0 100.0  100.0

1917: @HA9E 19 TUNINNITIINENIANNTTAT NITTFEYad Euromonitor, UNAIINEUN 1] Bouasaamude1nuaInI s
UazIAT0INUITTOGYNIN
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M19199 7 dadiumieniinann (3aeaz) YasuusuANanfuIiivagunInLazad1aeuly

% retail value rsp
WuTUA
Aqua
Frisian Flag
Dancow
Bimoli
SGM
Pocari Sweat
Garuda
Indomilk
Ultra Milk
Blue Band
Milkuat
Nutrilon
Filma
Bebelac
Yakult
Lactogen
Milo
Tropical
PediaSure
Roma

Morinaga

dulailde Tud 2010-2013

Y]

Company USENRHER
Danone Aqua PT

Frisian Flag Indonesia PT
Nestlé Indonesia PT

Salim lvomas Pratama Tbk PT
Sari Husada Tbk PT

Amerta Indah Otsuka PT
Garudafood Group

Indolakto PT

Ultrajaya Milk Industry & Trading Co Tbk PT

Unilever Indonesia Thk PT
Danone Dairy Indonesia PT
Nutricia Indonesia Sejahtera PT
SMART Tbk PT

Nutricia Indonesia Sejahtera PT
Yakult Indonesia Persada PT
Nestlé Indonesia PT

Nestlé Indonesia PT

Bina Karya Prima PT

Abbott Indonesia PT

Mayora Indah Tbk PT

Kalbe Farma Tbk PT

2010 2011 2012 | 2013

7.4

5.6

59

4.4

33

25

25

2.4

1.6

2.1

1.7

1.7

13

1.1

1.1

2.0

13

13

1.2

1.5

14

75

5.7

6.0

4.8

34

2.6

24

2.3

1.6

2.0

1.7

1.7

1.5

13

13

1.8

1.4

1.3

13

1.4

13

7.6

59

6.0

4.8

3.6

2.7

23

22

1.8

1.9

1.7

1.7

1.7

15

1.4

1.6

1.4

1.4

13

13

13

1.7

6.0

59

a.7

3.7

2.8

2.3

2.1

1.9

1.9

1.7

1.6

1.6

1.6

1.5

1.4

1.4

1.4

13

1.3

13
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% retail value rsp

wusuA Company UTENAKER 2010 | 2011 | 2012 | 2013

VIT Danone Aqua PT 1.3 1.3 1.3 1.3
Biskuat Kraft Foods Indonesia PT 1.3 1.3 1.3 1.3
Kratingdaeng Asia Health Energi Beverages PT 1.4 1.3 1.2 1.2
Mizone Danone Aqua PT 1.0 1.0 1.1 1.1
Herbalife Herbalife Indonesia PT 0.2 0.4 0.8 1.1
Chil Kid Kalbe Farma Tbk PT 1.1 1.0 1.0 1.1
Dua Kelinci Dua Kelinci PT 0.9 1.0 1.0 1.0
Anlene Fonterra Brands Indonesia PT 1.0 1.0 1.0 1.0
Sania Sari Agrotama Persada PT 0.8 0.9 0.9 1.0
Other Private Label Other Private Label 0.1 0.1 0.1 0.1
Others Others 375 362 353 3438
Total Total 100.0 100.0 100.0 100.0

1917; @HA9E TN NNITIINENIANNTITAT NITTFEYad Euromonitor, UNAIINEUN 1] Houasaamude1nuaInI s

UaZIATOIAUTOGYN I
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dl ] o 1 a (v '3 dl a o A
M990 8 ‘UE]\WI’Nﬂ’]'if\]TVi‘U’]EJNaﬂﬂmslflL‘WE]E!‘Uﬂ’]‘WLLﬂZﬂ’J’]SN’]ﬂﬂUE]UIWUL“UEJ
U 2008-2013

% retail value rsp ’2008 ’2009 ’2010 ’2011 ‘2012 ‘2013
Store-Based Retailing #13/51ufUan 908 90.4 898 895 89.6 895
- Hypermarkets lailasuin 212 219 234 241 245 251
- Supermarkets GqﬂLiJa%mLﬁm 294 289 278 281 282 280

- Discounters - - - - _ _

-- Convenience Stores %ﬂuazmmﬁa 4.2 4.4 4.9 54 59 6.4
-- Independent Small Grocers Sruvnevesdrvuadn 254 250 238 225 218 213

-- Forecourt Retailers - - - - - -

— Other Grocery Retailers $1ufUan $ruvievesdidue 97 92 88 85 82 79
— Non-Grocery Retailers $ruguanildleduansaesdi 10 10 10 10 1.0 09
Non-Store Retailing lul43uAuan 93 96 102 105 104 105

- Vending guiganvesy - - - - ; _

- Home shopping %amamﬂﬁﬁm = = = = = 0.0
 Internet Retailing femsdumesiin - - - - - 00
- Direct Selling U5 9.3 9.6 102 105 104 105
Total 574 100.0 100.0  100.0 100.0 100.0 100.0

W307: A0Fae1Tun19NIT9INENIANAITAT NI15II8YBN Euromonitor, UNAIINANN 0] AouasFINUWAE1n YIS
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M151991 9 AIANTTAITREANITHAUIAYRINTITIIMUNEHEAA UL NDFUNINLAZA LY

Tudulatde Tutl 2013 - 2018

% constant value growth 2013-18 CAGR 2013/18 TOTAL

Better For You (BFY) 5.8 32.5
Food Intolerance 7.3 42.0
Fortified/Functional (FF) 6.6 37.7
Naturally Healthy (NH) 6.2 34.9
Organic 7.8 453
Health and Wellness 6.5 36.8

1317: @HA9e 19 TUNNNITIINGNIANNTITAT NI1TIFEYEY Euromonitor, UNAIINEUN 1] Bouasaiude1nuaIn s

UaZIATOIAUTOGYN I
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Tudulat@e (wenauussan) Tud 2013 - 2018

2013-18 |2013/18

% constant value growth CAGR TOTAL

HW Beverages LR 6.9 39.5
- HW Hot Drinks iA3ashiuseu 6.4 36.2
- HW Soft Drinks thdnax 7.0 40.5

HW Packaged Food awnsdsagu 6.2 35.0
- HW Baby Food 81%15tAnuagnisn 5.5 30.9
- HW Bakery 9IMFUTEANVULLUNDS 7.2 41.9
- HW Confectionery annauuulddu 7.3 a1.9
- HW Dairy nAnsousifinanainus 5.1 28.1
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2013-18 |2013/18
% constant value growth CAGR TOTAL

- HW Ice Cream lan3y - -

- HW Meal Replacement NARSUTNALNUL 8BS 23.6 188.9
- HW Noodles Uwﬁ?ﬁﬁ’n%gﬂ 6.5 37.1
- HW Oils and Fats Wdunaglvsiu 5.7 32.2

- HW Pasta W1a@n - -

- HW Ready Meals emnsdsaguniousuuseniu - -

- HW Rice and Dessert Mixes U118z v89%U 7.5 43.5
- HW Sauces, Dressings and Condiments %auazm%nﬂy 2.5 13.1
- HW Snack Bars ®1113n1ukau 9.6 57.9
- HW Soup %u = =
- HW Spreads 7.0 40.4
- HW Sweet and Savoury Snacks YBINULATTULTULAELY 5.5 30.7

- HW Canned/Preserved Food Excluding Ready Meals, Soup and

Pasta ewnInssles emsnszdesdnsagundonsulseniu endi gu wiadi [Judu - -

- HW Chilled Processed Meats, Fish/Seafood and Lunch Kit Lﬁaﬁmfuﬁgu

HARduILUTIUUA / 91 IvelauazyneImInaneiy - -

- HW Frozen Processed Food Excluding Ready Meals, Pizza, Soup and

Noodles

& ' 0o & a + a
mmsLLUngLLGULLsuﬂmmmmimmgﬂ, Ny, GULazNILLRY? - -

Health and Wellness T3ugafndnsinusiomnsuazin3odsiiogunnwasady
L 6.5 36.8

M307: a0F0e 1 Tun1NITINENIANAITAT NITII8YBN Euromonitor, UNAIINANN 0] AouasFInuWiAe19UaIIs
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M151991 11 AIANTAINITAUIAYEINITTINUIEHEANUIILNDFUNINLAZAINIY

Tudulailde (LeanmIuAILiLInInNIsAana) il 2013 - 2018

Beauty From Within

nanSuTdLETIANLLIINATYTY - .
Bone and Joint Health

WansdusdmTunsEgnuadese - -
Brain Health and Memory

NARNAUNANNSUALDILALAINUIN _ -

Cardiovascular Health

NANAUNAINSUNLALAZNaDALADn i i

Digestive Health WARAMNAINTUTZUUNMAAUDINNT 31 16.5
Endurance Namﬁm‘ﬁlﬁﬂﬂ'J']lI@ﬂ‘VluLLa%ﬂNﬁiﬂu%‘U@ﬂﬁlq\‘iﬂqﬁ 11.5 123
Energy Boosting WARAMTELATUNAIY 3.8 20.7
Food Intolerance WARAQIILALNDIMNT 7.3 42.0
General Wellbeing nansausiifioguamitavialy 6.0 33.8
Immune Support HaRsMsaTuayu ANy 12.0 76.2
Oral and Respiratory Health %9sUnuayszuumaiumela 7.4 43.2

Urinary Tract Health gunwmaaudasnig - -
Vision Health #aniueidmsunuagnsueudiu - -
Weight Management NanSusian153nn1sUInLn 17.5 1239

Health and Wellness 53yamuansiaueia1msuazinsofsiveguam

LAEAININ 6.5 36.8

7: adfeeatunINnIT9InaNIANNITAT N1TIF8YeY Euromonitor, UNAINELN 1Y) AouasFamuineg eIy

UazinT0IAUTTOgYNIN
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ANANAAY

= BPOM: ‘WLi’JENWM‘U@ua’lmiLLazEJ’l‘lJa\iﬁuIﬂﬂL%EJ Badan Pengawas Obat dan Makanan
or NA-DFC (National Agency of Drug & Food Control), (BPOM)

- HALAL: Sulafi@efianitueenlususewnsn  HALAL  dwduduiilduslnaluusymany
WUIVNTR9PEaIN HWLIB9URENd1 The Assessment Institute of Foods, Drugs and
Cosmetic (Mheeuiien) Tunsafu The Indonesia Council of Ulama waednidaany
wiwd Tngan1tus Sedeniiluin AIFDCICU wienwviesdu fie Lembaga Penkajian

Pangan , Obat ?obatan dan Kosmetika , Majelis Ulama Indonesia

[V 7 '
=

= @iy AIFDC-ICU 9ms9duidlaiufn 6 unsiau 1989 Aeld Adsan daanuwiesif

[y

081/MUI/1989 lagiivthuseidineImns audunaunsidaeu/mnaes kagmsenudide

ey =).

Ausae elvigdyaduludulaillde lauslanewnsignaeswmiuuuiniwesdaaid (HALAL)
wazaanAndiu Standard Operation Procedure (SOP) Hidgnwayusenausmiganuiniu
SRS = a [ 3 a A A ay Yo o ya v a v

213 1all Juall wagmawdaany agdlsinn aanndulalidediladninlraudynulindes
Dududn HALAL Fadmelutsemeld wazludszmaiifimsdmieemsiviainideans
\esaniuszynsBnfosar13.0 dulemaundu Wy Asantudniesie) wns sug)
il aoduiimsdndunudanmsTniugdeivigmumann eI nnaingg
UjuRnulidenndesiuanuiamviives Biotechnology #ilfiduingiu wiailudiunay
YOIFUA 9IMNT 81 WALATEIA1019

= Functional foods: HaRfueNIldnyzATeiuamITwUTIUNILY Liigauslans Functional
. . o . . . . N ! [ ! ! a o b4
ingredients %138 Bioactive ingredients NUNAABNITNINUVDITEUUNLE) Tuseniy Avinlu
gunnAnazUsenlsadeldiduvunein anvasduensliegluguualganionanilousn

a a

& av Y A o [y a k% P (Y] [ 1
LL@%LUU@WM’]iVﬂ@%i@G‘I@LLU@Q@J’]QWﬂ’JGm@‘UW]llﬁiillsmm ﬁ’]ﬂﬂiﬂUﬂﬂﬂlﬂL‘VT%JEJ‘IJﬂ‘UL‘IJUﬂTU

q

nilswainmsuslaremisuseiriulidesdnianainiousn  Wiessunisgesuazgadudng

SNekanIraluneiazuTulssuunalnmsiauvessyuulaseuunilavessieniy

931 : 1. Euromonitor
. dinanuadfnansdulailide (BPS)

- MhgnuAuANeIMIHare1vedulatiiy (BPOM)

A OWODN

. @NAN/MUIBUNNTTAT 019 Aliansi Organis Indonesia, Asosiasi Eksportir Kopi Indonesia, Biocert, CORe

Indonesia (Center of Organic Resources of Indonesia)
5. éaﬁmmazﬁmamﬁaqmmw 917 Bataviase, Fajar.co.id, Indonesian Business Magazine, Jawa Pos Newspaper, Kompas
Newspaper, Asosiasi Eksportir Kopi Indonesia, Liputan 6, Marketing Magazine, Okezone.com, Republika Online, Suara

Merdeka, Tempo Interaktif, SWA Magazine

wUalagsausaulag: Insdisn Fugassn dridnaudaaiunism s n3991N15N

nsanulag: Jandd luuesde ne.ans.an1ini fguieu 2558
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