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GDP Growth: Viet Nam

% per year
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6% 6.2%

5.2% 5.4%
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* qfayaan Asian Development Outlook (ADO) 2017
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NUMBER OF ECOMMERCE USERS - VIETNAM
(IN MILLIONS)
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VIETNAM INTERNET USERS 2009-2017
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Top C2C/P2P Apps Top C2C/P2P Apps
(Apple i0S) (Google Play)
1. Cho Tot 1. Cho Tot
2. Tao bao 2. imsold
3. MuaBan 3. Sendo Ban
4. eBay 4. Taobao
5. imsold 5. eBay
6. Banxehoi 6. Thi Trung Shi
7. Goat sneakers 7. Chodocu
8. 3 KM 8. Mua Ban
9. Five 9. Vietnam secondhand
10. Hay Mua 10. Banxehoi
Top B2C/ B2B2C Apps Top B2C/ B2B2C Apps
(Apple i0OS) (Google Play)
1. Shopee 1. Shopee
2. Sendo 2. Sendo
3. Lazada 3. Lazada
4. Lotte 4. OkielLa
5. Tiki 5. Lotte
6. Adayroi 6. Tiki
7.Thegioididong 7 .Thegioididong
8.H&M 8. AKULAKU
9. Amazon 9. Adayroi
10. Zara 10. Amazon
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msfnsewaniUdsudeya 911813 lunguauiiimsuslaamiloudu wieoraagyhmsuaniUdeuduiiues vevesdiedeniu
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Retail e-commerce sales CAGR forecast in selected countries from 2016 to 2021

Malaysia 23. 7%

23%

India

Indonesia

Philippines 18.3%

China 17.4%

Vietnam 17.2%

Thailand 16.7%

Mexico 15.7%

South Africa 15%

Romania 14.4%

Argentina 13.9%

Turkey A3.7%

Estonia 12.6%

Serbia 12.3%

Saudi Arabia 12.2%

0% 2.5% 5% T7.5% 10% 12.5% 15% 17.5% 20% 22.5% 25% 27.5%

Compound annual growth rate

Sources Additional Information:

Statista; Statista DMO Worldwide; Statista DMO; 2016
© Statista 2017
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