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Message from the Permanent Secretary of the Ministry of Commerce

NS:NSOOWNCULE TAoULOUIUIUMSWANAUIKIASUDNIDMSAOD
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TumsuguarkuNiwous lasUuovUsINAIAIa:USI5UBI0INE
aaeall

52#% Yool Ady

LNOANBAUT Unuaus:iAs
Jaans:nsoowirdsg

ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION 7

‘ ‘ Secl_DITP_ANNUAL_03 03 2558.indd 7

The Ministry of Commerce has set an ambitious goal to drive the
Thai economy towards a path that is fully sustainable, equitable
and inclusive, and to equip the country with the essential tools
to withstand every change in order to ensure the happiness
of the Thai people. This is underpinned by the following five
important strategies: (1) to increase the competitiveness of
Thai entrepreneurs and enterprises to be able to compete
successfully in the global market, (2) to use the ASEAN
Economic Community (AEC) as a channel for accessing the
international market, (3) to upgrade Thailand’s economy and
guide it towards becoming a ‘Creative Economy’, (4) to provide
a competitive and equitable business environment, and (5) to
promote and develop the necessary trade infrastructure. These
strategies highlight the significance of trade, marking it as the
main driver of the country’s economic growth in Thailand’s

ultimate aim of becoming a trading nation.

Amidst the constantly changing global trade landscape, the
Department of International Trade Promotion (DITP) under
the Ministry of Commerce has played an important role in
pushing through these strategies. With efficient networks of
trade offices around the world and in close cooperation with
the private sector, DITP —as the only governmental organisation
that directly promotes international trade — is key in ensuring
that the Thai government meets its international trade
target, especially exports. All measures required have been
implemented to promote international trade, expand trade
and investment opportunities in both existing and emerging
markets, maintain the country’s economic growth, and

maximise the capabilities of businesses and entrepreneurs.

On this occasion, may | extend my best wishes to DITP
executives and staffs who have contributed to strengthening
Thaientrepreneurs in the international arena. | would also like
to thank you for your determination and dedication to furthering

the growth of our country’s international trade.

Chutime bogphans

®

Ms. Chutima Bunyapraphasara

Permanent Secretary of Commerce
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Message from Director-General

No1 6 NASSUNNSUADIASUNMSANS:noUSINAlIADUNUINE AU
MswaNAUNMSMSHILUSINAYORINE  Tasiawrmamsaboonikuens
ogodolton Tagyvuuweuuinslikusmsniduianinmassio
SHIVUSINA (AOODUYSNLNMSANUSOUDONUKUDEUNNNIAGOU . IWO
ygnanalaauAlia:usMsyoing  weulnauaiassnousmsikioun
gousUlunanalan lanwuAnemwaobwUs:noumsinglionouaIuIsn
TumsidbduluaanachoUsINAVLIUTUS:B:eN100eN0EDEU

(ADOSEHOANNWIULY NSUADIASUMSASHIIDUSINAIUIAEKEQTIOND:
WCULNOLANSIA:UNUINKUNRUODAU. IWOlKUSSacUI&enAURMuUa
1 fio “OurtooonuadiasSumsmMBULNUNTNMAIDIBEAWSOUUSUCIRNU
AOIASUIUAD IWOaSOLaMIWUIAMTUNONUENLSAIUMSIUNIU
vobwusnoumsinalkiduannala:gogu” Bolud 2556 1a: 2557
AWNULN NSUADIASUMSASHONDUSINASOARIGUKLNIUINGOUIAANU
ciomsweuuniunne) dulasdulsunenaniumsimiaeNsaaaaum
TneAdAnamwlunnNoMA Shdouluoaaaausingluaaianan
SNNoIKAUAATYAUNMSWCUUNEUAIA:ESNDUSMSUUWUTIULOD
MSASIYAMINL MSASIASIAUAT UIANSSY 18:MSWANEUAN
10udQSAUADIDOAOU MSEoLIKdOWUS:NoUMSaDOONKRANISOI
fbaanachousiNAIoE WOUSANSMWLINIU (a0adUMSINSEUNIU
wsouwUs:noumsinglumsolugmsituUsAUIASURIDONBEU WU
IAsbMsianAry IsU- MsSadbAuEWeUIMSAla:ssivINgluoBau
(AEC Business Support Cenfer) mswouunsobmo msooulau
Thaitrade.com Woldusovmvmisaalalkhue Rddunuc 160
Us:@ansmwaniumsriimsaana suldsus1o3ausmsmMASTIKDEE
Us:o10 2556 Usinnsivda “misweuuinisusmisniduian”
s:AudiIauYOLAINIU N.W.S. IJuciu

wamsamIdumunUSINQIUSIUUSTT 2556,/2557 auud Dilaad
TRIRUCLAWLYLUUIA:AWUITUDOONBWIODINSISMSIA:UAAINSUOD
nsuaLIaSUNMSASHILUSINANNMUNIASoURUUAUGKINROEDIAU
MabAcuasn Uhundbuslasuaoaainus:inasia wus:noums
NNs:AulaUSsIBUNOUSINA

Tomald aduvououANUKUEDUWUSDOSITOMASTIaIoNBURIA
aduayumsunuamuyonnsuaniasunisAls:hovusINAlauou
YoUDUANUUAAINSUOLNSUADIASUNMSAIS:KHIDUSINANNNIUATG
nuINAALMaia:aaIrnTUNSUNUaKUNRoENDIAUAIAILSO lIa:
YOONSIBUNANUWSASSOUOSEIa:ALANGANSIuanalan o uoawsIKi
NNMUUS:auAUaY AOWENSD Ia:DwabpnIidundy wolduman
aAndluMmsweunUSINABSIATIKIDSUSDISOLED| JulU

s 2l (Hq ASNVOGY
uvuundag ANUALNA
OBUTNSUALIASUMISANSIKIIDUSINA

For over six decades, DITP has played an important role in promoting
Thailand’s international trade, especially the export sector, to ensure
consistent economic growth. Committed to providing high quality
services to Thai enterprises in international business and building
partnerships with all involved sectors, DITP strives to expand new
markets, develop internationally recognised products and services,
as well as enhance the capacity of Thai entrepreneurs to compete

in the global market in a sustainable manner.

Throughout the years, DITP has never ceased in striving towards
improvement. We have made extensive efforts in all aspects to evolve
and realize the vision of being one of Asia’s leading trade promotion
organisations that is ready to respond to any changes. Our aim is to
enhance Thailand’s international trade competitiveness and ensure
the sustainable value creation of Thai products and services. In 2013
and 2014, DITP’s strategy focused on penetrating new potential
markets worldwide, maintaining market share in traditional markets,
developing products and services through value creation, innovation
and eco-friendly technologies, as well as introducing new projects

to help Thai exporters enter international markets more effectively.

In line with the fast approaching ASEAN Economic Community,
2013’s highlighted activities included the establishment of nine
AEC Business Support Centers to equip and enhance the trade
competitiveness of Thai enterprises in ASEAN. Another key project
has been “Thaitrade.com,” our B-2-B e-marketplace which provides
a low cost yet effective marketing platform for Thai businesses,
especially SMEs. In recognition of its services, Thaitrade.com received
the Thailand Public Service Award 2013 in the category of Service
Development Awards (Outstanding Level) by the Office of the Public
Sector Development Commission (OPDC).

The 2013/2014 Annual Report reflects the strong performance,
determination and professionalism of all the staff who have worked to
the fullest of their capacity for the benefit of the nation, entrepreneurs

and the general public.

On this occasion, | would like to thank all DITP alliances, government
and private sectors, who have been supportive of DITP’s operations.
| also wish to express my heartfelt appreciation to all DITP personnel
for your tireless efforts and devotion to the Department. May all of you
be blessed with happiness, success and the continued will power to

help further drive the country’s economy towards prosperity.

Mrs. Nuntawan Sakuntanaga

Director-General

Department of International Trade Promotion
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wiauUsuMmIkAuAUIAs ULl avilioasyanlivua=wou
danuawisalunmisidvdugovgusznaunisingliiduainanazaviu
Vision
To be one of Asia’s leading international trade promotion organisations with service excellence

standards and readiness to change, ensuring sustainable value creation and competitiveness of
Thai entrepreneurs in the global arena.

o wusny
\\ duiuwesuaunmwgaudu@aumstiusmsundusznaumsinglunisddu
' sfinmsms HowUs: mnToaé’wuaamwaman aadunu (@suasyannbuyevaun
(‘ua z8sNIUSNISyaVINY 3 Fuus annisiginalauaz:snyinalanisAlucavus:inA
.-”a {6 tazsouidenumatensulumswaunlflingudszgnismdrAnyzavnininide

Missions .
2 DITP is committed to providing excellence services to Thai entrepreneurs in |nternat|0na| business

Iudmg trade facilitation, cost reduction, value creation of goods and serwces

Usz1dugnsmans
uanoumsms HD‘I\]US lnFﬂUlZ)'\)SﬂE)fJ’l\]CIE)IUO\)

Strategic Focus

To proactively and constantly promote international trade.

10 ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

Secl DITP_ANNUAL_03 03 2558.indd 10 @ 3/3/2558 BE 5:07 PM ‘ ‘



____IEEEN ®

nagnsd 2556

w

N O o b

wmuma dviasuaunuasz SSﬂ'\]USIT]SI’]LJUHﬂWlLULJlla lUUU(’ISﬂUH\)lDOHOU

il
2. Wouutasduiasumsms:zriwus=inAlugauniunisaaia Online

3. Wouungus=naumsingdninisAissHiwus:=inA laglindudAtynu SMEs taz OTOP
4.
5
6
7

dulasumsandunuuaznmsasinsadieladaandnisi

. Sninaakan ggrgnalalkyuazaviasumsigus-togunn FTAs uaz AEC
. Ussmauius oaswnmwanunizavds:inAlnglugiu=zuszinAguanaumntunwgy
. Weuuupansuass=uudayanisAtagiuciatlio

2013 Strategies

1. Developed and promoted products and services with the objective to add value and increase

environmental friendliness.

. Developed and promoted international trade through online marketing channels.
. Developed the potential of Thai entrepreneurs to be able to compete with enhanced efficiency

in international markets, particularly SMEs and OTOP operators.

. Promoted cost reduction initiatives and established trading logistics networks for operators.

. Maintained footholds in mature markets and created new markets by leveraging FTAs and the AEC.
. Promoted and publicised the image of Thailand as a producer of high quality products.

. Continuously developed trade personnel and database systems.

ﬂ88ﬂ5U2557

3 wmuwaumua USMsIHasuAUAIUAUNISYDYAAIN 210 ﬂ']SEIS'I\JUJﬂﬂSSLJETUﬂ']/USﬂWS msdaxan

aum/usmsnlLJuumsnua\Janaau msygrgaalalilasudslgsusounu ta=Anudusssuniunisan

. Wouuuasa asumsasyamiliu ta=msaswasitinuaumua:usnisgoving souivaufil OTOP

Walkawnsoudvautunaaianidogvgvdiu

. Wowwssivua=gus=naumsing lagiawi= SMEs (d1gnaranisais=H31wds=inA
4. MsggrgnmsmilaznsavnuNuustasyavaggumelals=snauiAsygnvadgu (AEC) ta=e1n

AOIaNavMsAES (FTAs) TRilduds-leglguaa

P -

. MisUszgraulusaswmwanuuinddadu usnmstazgus: neumsingimodviasumuwanuaiusainalng

HTAUUN lZiE)ﬂE)llaZTOSUﬂ‘lSEJE)USU

. dvlasumisiuslgsunins=uumsai iInaluladuazdoainoalliogengdounivnisaalawitisgadnnsatnd

T GvgusinALINGU ta:zWaunasaunAnMsAIRRUATY

. Wounuasduiasumsdidumsidundu Clusters gaudumuausmsiiioaswdanduaiuisnninsugvau

26 08VEU (BU Msandunu MSIWUUS=ANSMWMSUAN ta:Msiavk3anauia=Ualgnisuan

2014 Strategies

1. Developed products and services that cater to market demands, e.g. creating innovative products and services,
promoting the principle of environmentally friendly products and services, promoting market expansion for mutual
benefits, and promoting fair trade.

. Developed and promoted value creation and branding for Thai products and services, including OTOP in order

to sustainably compete in global markets.

. Developed the potential of Thai businesses and entrepreneurs, especially SME operators, to enter into overseas

trading markets (Overseas Business Development).

. Expanded trade and investment with ASEAN’s partners under the ASEAN Economic Community (AEC) and

Free Trade Agreements (FTAs) to gain maximum benefit from overseas trade agreements.

. Promoted and publicised a positive brand image for Thai products, services and entrepreneurs in order to strengthen

Thailand’s credibility and gain public recognition (Image Building and Branding).

. Promoted the use of trade systems, technology and digital content to expand online trading channels in order to

gain greater access to consumers while developing and updating channels of business information communication.

. Developed and promoted the cluster operations of products and services to sustainably enhance trade

capabilities, e.g. cost reduction initiatives, improvement of production efficiency, and sourcing for
raw materials and means of production.
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Executives

uwlundag AnuAUA
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Director-General

SoglNAIWUS AvguuNa UNBLWIU Wyae

sovaSuaNSUaVIaSUNISATSHIWUSINFA sovasuansuavIasSuNISA1SzHIWUSINA
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Deputy Director-General Deputy Director-General

uWaduNUa RYNUOS

SovaSUONSUEVIASUNISATSHIWUSINFA
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Deputy Director-General

12 ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

‘ ‘ Secl DITP_ANNUAL_03 03 2558.indd 12 @ 3/3/2568 BE 5:07 PM‘ ‘



UN231N1SWItugg139g231ty
Assistant Director-General

UgUIOYA auI0gNa
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Assistant Director-General

UNIWED JuUINn

@ GN3gIMsWI g 3egnwy
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Assistant Director-General
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ulguwaoaa novi

Tn3g1NswIdize eIy
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Ugndn sauna 1asisunns
Gn3gmswidisgidedsoy
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Assistant Director-General

UNINSU o tytywItizy

N33 1MsuNizgidersiny @
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Assistant Director-General

UIISNIWSSTU Janav
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Assistant Director-General

U.a.Annav navlky
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Assistant Director-General
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uwanddua vsana
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U.a.AnNov NoviKny

gaugmsanifudvi@suniseaniuu

uazudanssuilionsAl
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U1gndn sauna asisunns

dauogmsaitinesud
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Director
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gauLdn gauyso

dauoems
drlingnsmaasnisAszHInUszINA
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unguwaa novi
Gauoems
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UgNANS AMISSaU

dauems
amUuavAANBSMUMSAS:HIWUS:INA
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uwaan 3o=uunds:3a
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UWEIWS IUUFISSTU
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Director
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UIISNIWSSTU Wanav

dauwemsarinauaala
Us=31AUIASYINYZE ULz 1DITY
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UgJWIN douldavAtu

GgausgmsariinuauinisAlas
§SATNSINBOSIAzRAAHNSSY

Mr. Supapat Ongsangkoon

Director
Office of Agricultural and Industrial
Business Development

UgUuUNWIY IS=EAWY

dauoems
AUgUSNMISNIsASzHIWUS:=INF

Mr. Nantapong Chiralerspong

Director
DITP Service Center

U1g233INS YUNSAS

daungmsarinwuunaaralky

Mr. Wichchakorn Chandrasiri

Director
Office of New Overseas Markets
Development and Promotion
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Department of Economic Relations

29 NuUYIYU W.A.2515
NSUWATUZIEIUWUS NSTNSIWIUFE
Department of Commercial Relations

1952 1972 1990 2012
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Department of Export Promotion
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20 NUYIYU W.FA.2555
NSUAVIESUNISAISEKIWUSEINA NSZNSIVWITUTE
Department of International Trade Promotion

—))  15719:10UNSUEVESUNISA1ISEKIWUSEINA
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ORGANISATION
STRUCTURE

diunssnausnisua-tavading

Office of Service Trade
8= C — G and Trade Logistics
diunyd1DWItus Y
Office of Publication

danfudviasunisaaniuu
Hazudanssullion1sA

Thailand Institute of Design
and Innovation Promotion

aunwcasuinisA
uazssnvladalod

Office of Fashion and
Lifestyle Business Development

Office of Agricultural and
Industrial Business Development

drunwtuggnlrnoa
Office of Digital Commerce

il

asean

Office of New Overseas
Markets
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Secretariat Office
of Director-General

d1unusKIsna

Office of General Administration

dunwoyuinalads=ziAy
IFASYYNY91TYULAzIDITY

Office of AEC and Asian Trade Development
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AUUSN1SN1SA1SHIUS:INA
DITP Service Center

d&anviudvdsuynisn
szhdwUs:zinA (nidnin)

Office of International Trade Promotion
(Regional Office)

Thailand Knowledge Institute
of International Trade

aunviudviasunisa
s=HIwUszInA (aUszinm)

Office of International Trade Promotion
(Overseas Office)

1ASVASTIVOUANS .

Organisation Structure

d1UngnsMdnsn1sA1SHIUS:INFA
nauaslvaaumeiu Bureau of International Trade Promotion Strategy

Internal Audit Unit

drunUs=grauuiusuaznisdodaisavAns
Office of Public Relations and Corporate Communication

NAUVIUANASDIVISYSSSU

Ethics Protection Group
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RESPONSIBI

SRS Essdee

20 ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

‘ ‘ Secl DITP_ANNUAL_03 03 2558.indd 20 @ 3/3/2568 BE 5:08 PM‘ ‘



9IUNVHUIN

. lausulsnngia:namivinueMsavooniaiwuUgUuams

SOUNDIAUDILOMDLNIOSMSAMUMSAIAMSAANQ

. chiduMmsiwodIasSuUWeULNIa:AUaUUNSavooNauIa:

ssNoUsSMsyoLINenbiuUsINAla:chioUs:INA

. vamiathusmsdoyamsmiia:abiasuinaluladgansaunalu

aoun N eogoRAUMSavOONINWWAOW & vooning
WUS:NOUSSADUSMS la:wUidniuchods:inea

. IWIIWSIA:USI\AUWUSAUATIA:ESIDUSMSUODINGIWO

aoiasumsanoon

. WouUAWSAOWANNSOIANMAIDABUIUAIUNSAISKI IO

UsINA - WoIasSUaSIDTOANUANNSOIUMSIIOTUIAEUSSOU:
Tumsavoonnaoaouus:anumula:lkno WS oUdoINanIuu
la:00ANSENDe) blula:cbusINA

. AdiaSUIAWELUNSUILUWA U A AUAIWOIW LI an

TRAvaumine 1a7RIgulUmuAILAODMSUOLAANACHID
Usina

. aduauulaweuuns:udladadindmomsm

. UnuemsaulocnuRnasuemrsualRidus unoRUNRue

NSUS KSOMUASHUUNSKSOANU:SHUUASUOURLNE

Responsibilities

1. Propose policies, set goals and action plans for
export, and make recommendations in terms of

marketing and trade direction and measures.

2. Engage in activities, both locally and overseas to
promote, develop, and support Thailand’s export of

goods and services.

3. Gather trade data and provide trade information
service, and give support to activities in areas of the
application of information technology, to Thai
manufacturers, exporters, and service providers, as

well as offshore importers.

4. Undertake public relations activities to promote

export of Thai goods and services.

5. Develop the knowledge of the private sector on  the
international business in order to advance its
competitiveness and export efficiency as well as
provide assistance and coordinate with local and

overseas organisations.

6. Support the development of products in terms of
design and brands so that value can be added to
Thai products enabling them to meet the offshore
market's demand.

7. Support the development of trade logistics system.

8. Perform other activities as required by law within the

scope.
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MsaswAUIFolunuNIWaUAILa=UsNsgavingdaina

Building Confidence of Thai Products and Services At the International Level

sdadunrlneniniseanuuud (DEmark) 2556 - 2557
Design Excellence Award (DEmark 2013 - 2014)

nsUaviasuMsAs:kooUsINA MrualkosvdaguAingno
MsooNIuud (Design Excellence Award - DEmark) 130U 2551
aviasusivdalkidunsoniws hanaialdsumsaousulumiu:
SWIAGIUMSOONILUS:AUAINA  IWOENS:AUIA:ASIDYARIWU
auninaliinauin auANooNIuUGDINUILIBIE WSOoUNS:AU
wus:noumsinaliweuundumMsoonivuaU Boaoandonriu
nagnsMsusduwusasomwanusnindcioauAiussia:
wus:noumsing weoaviasumwanuniusinalnelkonowunizo
dolaldsumsaousu (Image Building and Branding)

NSUaDIASUNISANS:HODUSINASOUTONUODANISEDIASU
msAchbusinAgobrdJu (JETRO) laaunnuaniasumsooniuy
YoLOAAEIKNSSUIKOUSINACOUU (Japan Institute of Design
Promotion - JDP) SouUmKkuUQAAMDMSWosruns1oda DEmark
IAIBAIWIBEOBICYSOUITUNSSUMSANAU SNrbaduauuwnliasu
swda DEmark Wowiuinsou 2 yoomsaadausivda Good
Design Award (G-Mark) DinUs:naAcddu deoidudsnd
Ao:UsAUWUSS109a DEmark

iJoodog Tul 2556 waviudunswnldsuaouaulla:

1OURTEULINIU IlaiwolJumsaduayu,/ weulnwdounooniuy
Tng Solddnmsiwuds:innsivdadudnndoaltuius:nn fo
ANSWNAIBU SOUNDAU 6 aNSIDIA

Sec2_DITP_ANNUAL_03 03 2558.indd 24

®

DEmark

The Design Excellence Award (DEmark) was established in
2008 by the Department of International Trade Promotion in
order to give recognition to outstanding product design. The
DEmark award also aims to enhance and increase the trade
value of Thai products to align with international designs, and
encourage Thai entrepreneurs to develop their product designs
following the public relations strategy of building the image of
Thai products, services and entrepreneurs so as to promote

the credibility of Thailand's image and gain global recognition.

The DITP collaborates with the Japan External Trade
Organisation (JETRO) and Japan Institute of Design Promotion
(JDP) in determining the judging criteria for the DEmark award
of Thailand and inviting experts to be judges in this contest.
Moreover, the DITP also provides support to DEmark award
winners as they enter the second round of the Good Design
Award (G-Mark) in Japan.

Since 2013 interest in graphic design has greatly increased.
As a consequence, the graphic designer award category has
been added in order to promote and develop the ability of Thai
designers, and the total number of DEmark award categories

stands at six.
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TasonissiodaduAiingfdnisooniuud Daonssulul
2556/2557 ol

e IWUUSINNAWSWIASNKTLUSINN Ao aunnstwnalsu
sounvaulu 6 awnsvIa

e NMISVAINALYID MSSUAUJAS a:N1sSIaounaiuNsooniuy
T083NENNSWNSOANIQCTANUCND) o ANUIAS LTG0
(Mr.Kei Matsushita) nstwnalsuiuossiorgyu

e MsA0dausIaaUA DEmark cu Crystal Design Center
(CDC)

e  MSYNUINSSAMSAUANIASUSI0A DEmark Tuchousina on

- OnssAmsluou ‘Milan Design Week’ tu 1Jov0au
ansIstusama MelciuoAa “Slow Hand Design Thai
a Spice” (U 2556) la: “Slow Hand Design”: Thai
Craffology” (U 2557)

dnssAMsiuoiu DESIGN Global Philippines 2013
fU NSOLTAN ENSISPUSOWAUTE

- GnssAMsiuviu Good Design Exhibition 2013
(U UsinArdUu

- OnssAMslucucioausoda India Design Mark (I Mark)
2014 ru 10ovYu anssruSyouIte)

e MsdnUNSsAMSAUANIASUSIIA DEmark Tuusina o1i

- UnssAMSMEIUDIUIAQDAUAIWOSTIDOSS:AULNLNLNG

(Thailand Infernational Furniture Fair-TIFF)

- ONsSsSAMSMEiUDIUIAQDAURIUODUITYIADIUIAAD
aurmuovollugiu (BIG & BIH April)

- OnssAmsauminendmsooniuud (DEmark Show)
2556 1a: 2557

e MsvaWsUoUs0Ia DEmark la:5109a Best DEmark 310U
ardolusvdawus:noussnodiau (Prime Minister’s

Business Enterprise Award)

asutiuouwldsusodal 2551 - 2557 DauAniasusvda
DEmark rbdu 499 sigms 1aduAldsusioda G-Mark
sou 310 shems

TuU 2556 Daumnlasusoda DEmark 74 shramsialdsusioda
G-Mark 46 shanms

TuU 2557 Daumnlasusoda DEmark 83 shramsialdsusioda
G-Mark 33 shgms
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Activities in 2013/2014

e Adding the “Graphic Design” award category; a total o

award categories.

e Press conference on direct admission and seminar
on graphic design by the Japanese graphic designer
Mr.Kei Matsushita.

e Commencement of the DEmark award ceremony at the
Crystal Design Center (CDC).

e |International exhibitions showcasing DEmark award-

winning products including:

- A Milan Design Week exhibition in Milan, Italy under the
concept of “Slow Hand Design: Thai-A-Spice” in 2013
and “Slow Hand Design: Thai Craftology” in 2014.

- Showcasing DEmark award-winning products at DESIGN
Global Philippines 2013 in Manila, the Philippines.

- Showcasing DEmark award-winning products at Good
Design Exhibition 2013 in Japan.

- Showcasing DEmark award-winning products at India
Design Mark (I Mark) 2014 in Pune, India.

e Domestic exhibitions showcasing DEmark award-winning
products including:

- Thailand International Furniture Fair (TIFF).
- BIG & BIH April.
- DEmark Show 2013 and 2014.

e Organising DEmark and Best DEmark awards ceremony
which are considered to be the award categories under

the Prime Minister’s Business Enterprise Award.

From 2008 - 2014, 499 products received DEmark awards

and 310 products received G-Mark awards.

In 2013, 74 products received DEmark awards and 46
products received G-Mark awards.

In 2014, 83 products received DEmark awards and 33
products received G-Mark awards.
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swlagusznaussnvdldu 2556-2557
Prime Minister’s Business Enterprise Award 2013-2014

swIawus:noussnodiau (Prime Minister’s Business Enterprise
Award) 10UIBBO0Y “stvdawavoonaudia:usnisdiau
(Prime Minister’s Export Award - PM Award) dvduidod 2535
losDinrnuewoaduayulalrnowaArvINwavoonaum
la:USMSNOWALIUAIAU SISUIa:WENEUUNITNAAIaCLUSINA
gnislsBonionisAIa:dN1sooNIVUWAQNTUN JODAUIOD
suidunsousuluaanalan sounbaluayuMsasIoNMwanund
OLANSNAIKINWUS:NnoUNISNDA O UWANAUNISADOONAUA
la:usmsyovUsina SpuIadbrinkualKDWsSUs:MAIReSancY
la:zuousivdadbnadlasuensyuuasogivaoiton Tuid

Jopuuidutn 23 180

Tud 2556 OUmisivaguBoswialkiuidu ‘Prime Minister’s
Business Enterprise Award WolRaoandooriuunuinia:msio
YOLNSUADIASUMSASHOUSINA laiKu:aunUgnaauIndu
la:UsSuUs:inNs1oda 10U 8 Usinn Taaowldsusioda 9iuou 23
sWoa Ao

1. swdawus:noumsinggoaidauiuaaiaoniBau Ko
Best AEC Business Enferprise $iUoU 3 S109a

2. sw0daustndumdgoaiday rKdo Best Multinational
Corporation 9IUoU T $109a

3. s10%audnnssunousnyavioadousoalgey Kso
Best Green Innovation 91U0U 2 $1008

4.  swoalusudinggoaiday ndo Best Thai Brand $uou
3 51004
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THAILAND PRIME MINISTER'S
EXPORT AWARD
—

The Prime Minister's Business Enterprise Award, previously
named the Prime Minister's Export Award (PM Award), was
established in 1992. The objective of the award is to promote
exporters with product and service excellence as well as
support their initiative and efforts to establish their presence
in the international market under their own brands and
designs. The award is aimed at enhancing their image as
outstanding contributors to the country’s export and service
sectors. The Royal Thai Government will be organising the PM

Award this year for the 23'd consecutive year.

In 2013, the award was renamed the Prime Minister’s Business
Enterprise Award to comply with the role and mission of the
DITP. The award is divided into 8 categories with a total of

23 winners as follows:
1. Best AEC Business Enterprise: three companies
2. Best Multinational Corporation: one company
3. Best Green Innovation: two companies
4. Best Thai Brand: three companies
5. Best DEmark: one company
6. Best Services Enterprise Award: five companies
7. Best OTOP Export Recognition: seven companies

8. Best Business Rising Star: one company
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S10IAAUAMRDTMSooNILULDAISaU Ko Best DEmark
DIWoU 1 s004a

S109assAdUSNMISEoIgal 1So Best Services
Enterprise Award 91UoU 5 $109a

SWIAAUAKTLCUA KTowaONTUZRDMSooNIUUIA:
AruMweaoQigal 150 Best OTOP Export Recognition
DIWOU 7 $1004A

$S0IAUSUNAN0SY KSO Best Business Rising Star
Duou 1 swda

Tul 2557 0Mssousousvdalkings 7 Usinnsoda aod

1.

7.

s1vdawus:noussivavoonaoaiday Ko Best
Exporter

s0IAaUIaNSSUNoUSNUADIDadOUOAITEU KSO Best
Green Innovation

swdalusudingsoqifiay vso Best Thai Brand

S0OIREAUARTMSOONIVULDAIEEU K30 Best DEmark

SI09asgsNoUSNIsEoqIgal K30 Best Services
Enterprise Award

$103aaUMKTLCUaKTLDWAONTUZNDTNMSOONIUU 1A
ArUMwesoidal 3o Best OTOP Export Recognition

swIawuUs:noumsssnoinalkgoqigey rHSo Best

Business Starf-up

BoOWIaSUSOIAIUT 2557 sourbau 21 swda

In 2014, those award categories were reduced from

as follows:
1. Best Exporter
2. Best Green Innovation
3. Best Thai Brand
4. Best DEmark
5. Best Services Enterprise Award
6. Best OTOP Export Recognition

7. Best Business Start-up

In 2014, the Prime Minister's Business Enterprise Award was

granted to 21 companies.
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nisvaviu Thailand Innovation and Design Expo

Thailand Innovation and Design Expo

THAILAND
INNOVATION
AND DESIGN
EXPO 2014

wavulevaenvasivassa
0WUNUZDILIANSSUUAZIUDANUUL

N1svavu Thailand Innovation and Trade Expo
2013

SuA 25 - 29 Augneu 2556 tu AUETNSSAMSIA:MSUSISU
TuinA LOLY DWITsULIUUSUICU 8,293 AU

01U Thailand Innovation and Trade Expo 2013 (T.LT.E. 2013)
dadunsbisnlaaddnnUus:avAIvoIaaduUIANSSUAUM (Product
Innovation) 18:U30NSSUUSMS (Service Innovation) Nciogoq
IBOWIIBEEMSAISHODUSINA TQ8A0ASSWALIUDINKUIEU
MASPIa:MAIONBU SounbamUuuMsANUIATNSIBINAlUTag
IA:MSOONIVU IWOASIDYAAIWUIA:ATLTDAIUITUTAOSAU
avioaaou (Environmental Friendly) la:msus:rgawabmu

fonssuAunauluou Thailand Innovation and Trade Expo
2013 07N

e doudnssaMsudnnssulolac 1uvooniOu AMTUNSSAMS
uusa@ (International Pavilion) 6 nau 1din KomsA
s (ICC - International Chamber of Commerce)
asISnUSPUSIIBUDU. KOMSATIUU ansisrusSginKkald
assrusylandula:usinanauasmwelsu (EU) Tolacilsu
(Highlight Zone) AsoudNsSsAMSWALIUAIUUIANSSUDIN
KUDEIDIUCIDY MOMIASY IoNBUIA:AMUUMSANG

e &OUDQIAQDLBULIUCIUNMSOONIUU 1UDITU 8 NEUAUA 816
BULIU IaPNSSUANANOU Us:noudos misvaus:sulia:
AUUUN ONSSAMS aoudKuNeaUANDUIONSsY 10udu
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THAILAND INNOVATION
AND DESIGN EXPO 2014

Thailand Innovation and Trade Expo

2013

Held from 25 - 29 September 2013 at Bangkok International
Trade & Exhibition Centre (BITEC) Bangna, the event was
attended by 8,293 visitors.

The Thailand Innovation and Trade Expo 2013 (T.I.T.E. 2013)
was first held with the purpose of promoting product and
service innovation with the potential to further develop
contributions to the international market. The products
presented at this event were selected from the public and
private sectors as well as educational institutions where
technology and design are being applied to fortify value added
products and services in addition to promoting environmental

friendliness and energy conservation.
Highlights at T.I.T.E. 2013 included the following:

e The Highlight Innovation Exhibition comprised 6
international pavilions from the ICC (International Chamber
of Commerce), China, the Japanese Chamber of
Commerce, South Korea, Taiwan and EU countries.
Furthermore, in the Highlight Zone innovative products
from the public and private sectors in addition to

educational institutions were exhibited.

e The Design Products Exhibition comprised 8 categories
with a total of 816 products and other activities consisting
of conferences seminars, exhibitions and outlets for

innovative products.
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N1svavu Thailand Innovation and Design Expo
2014

un 18 - 21 Auenau 2557 U AUEMSUSLUIKDEAASA

Dwinsuviuds:uicy 10,000 Au

Ul 2557 nsud Mrkualidooiu Thailand Innovation and
Trade Expo dudnAsH llaiuasusomuidu Thailand Innovation
and Design Expo 2014 (T.I.D.E. 2014) wWolaavfnanmw
Us:anAlnediuudanssula:n1sasivassAnisooniuu 1ag
SoubonuraerUaIUDINADMASTIAIONSU O USEN Uan.
910 (UML) anmuudvadnanmaasiainalulaginousinaing
(0.0.) INnANMavuooNiuuuILNoN 1Judu Tagdalaaowaniu
AuudaNSsUla:MSsooNIUUDINUNAQ UNAS1I0ASSA UNooNIuu
sns:audsinANglRIdunuananvMsasyardoguIanssula:
DIUODNIVUYOLONIBEU WSOUMSDOAUULY MSDAWNOUSUIBD
UQuainms MsIaqaowavtiuciuMsooniuy waviuduudanssuy
Tne wavunidudasnuaLIoadou o waviumisus:noanla
Susvdaauminendmsooniuud (DEmark) waviudnooniuu
Inaa:unooniuuciosd (Asia Talents) 10uciu

wundalaavaoucing laionssununaufomeluoiu on

e Infernational Pavilion UnssANIsudaNssUDINCIILUSINA
11 nguusina 1din 108 5 UsinA ans1snusSpusssusu
asIsruspIiMnald asisrusylandu Waulud cduu lia:
UsinAnguanmwelisu (EU) 6 Usina TUlaud Saise dma
IQUUISA &lUU 18:008105¢

e Innovation Highlight 1a:@oudaiaaotnssamsuvovnsuy
SOUUNSSANISWADIUAIUUOONSSUIANISOONIUUDIN
KUOEIDIUCIDY MOMIASY IoNBUIA:EMUUMSANL

e Innovation Show Case d@oUdQIAQDBEUMIUAIUNMSUIONSSU
la:ooniuu 1UoIJu 10 nquauA 170 Buviu

e Design Zone d@oudalaaooiuoonivudinunooniuuinea:
oBaU
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Thailand Innovation and Design Expo
2014

Held from 18 - 21 September 2014 at the Queen Sirik
National Convention Center (QSNCC), the event was attended

by approximately 10,000 visitors.

In 2014, the DITP held the Thailand Innovation and Trade
Expo again, changing its name to the Thailand Innovation and
Design Expo 2014 (T.I.D.E. 2014) in order to present and
emphasise Thailand’s potential in innovation and design.
The event was organised in collaboration with both public and
private sectors such as PTT Public Company Limited, the
Thailand Institute of Scientific and Technological Research,
and the Bangkok Design Festival to display innovative and
design products from thinkers, creators, and designers.
The Expo also helps promote Thailand both as the hub of
innovation and design in ASEAN and a regional centre of
seminars, workshops and exhibitions of Thailand’s design and
innovative products as well as eco-friendly products such as
the winners of the DEmark and Asia Talents awards.

Highlights included :

e |[nternational Pavilions: The Highlight Innovation Exhibition
comprised a total of 11 countries. 5 countries represented
Asia: China, South Korea, Taiwan, Japan and Philippines
while 6 represented Europe : Poland, Russia, Italy,

Denmark, Spain and Austria.

e [nnovation Highlight and the DITP exhibition area:
Innovative and design products from both the public and
private sectors as well as educational institutions were

displayed.

e |nnovation Showcase : This featured 170 innovative and

design products from 10 product categories.

e Design Zone : A display of design products from Thai and
ASEAN designers.
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as1dyanvninuniwlnguaua
Thailand Trust Mark (TTM)

asarvanundnoumwinaiaud (Thailand Trust Mark — TTM)

IJUOS1ANYANUOUNSUSOLOEUAIA:USMSAIASUoUrNAIKRTE

s 1dI0uaUAIA:USMSOINUSINAINSADIASTUIAANUNMWIOD
AuA,/usmsnndlanaunsaliknouldwRIA (Trust Worthiness)
SNNLAUAITDNATD dovIJuauAINATDILDWANS:NUC'®
avloadeou (Eco-friendly/Green) la:nonuddousoucionousy
WavouciodbAu (Social Responsibility) 15U DADNSSUIWOADAL
Jsssunuia AUASOLAACMWISLOIU amwMismioid 0ms
weulnuaans 1I0udiu uonoind EoaonenaldniSovnruMw
JOLAUM \uuéomsm‘UWUSTmﬁ\)nha'\)m\Goéum (Country of
INngauIJIKUIE soum\)ams:oumvvamumaumua:usms%a
(Product & Service Image) AdACUNMWEosATUALUNMSEDOON
aumninglupuaumAcuMwANDlanowk  oduMswanau
Lasguainala:mMwanusodobANsNa MstamMsavioadoulia:
MisFhdofibwans:nuciodbau sourbans:auauAKquIBetio
godu

Jquabiciwsidadnasy Thailand Trust Mark ogwidunivms
SUn 18 unsAW 2555 uru:dowlasulususovasidananud
Thailand Trust Mark 180 521 usun IuLIduUsINNOAAKNSSU
OIS 163 USUN 9uannssukun 135 UsSBN aAarNSSUY
Tawalaa 110 usdn onaknssuIwiBu 39 USUN o0a1nnssuy

nolU 61 usBnia:ssiousMs 13 usydn

‘ ‘ Sec2_DITP_ANNUAL_03 03 2558.indd 30

®

THAILAND

TRUSTED QUALITY

The Thailand Trust Mark (TTM) is a symbol that certifies that
the selected high-quality Thai products and services can be
trusted in line with global standards and quality. The products
and services must be considered eco-friendly, while the
company awarded the TTM logo must engage in CSR activities.
Such social activities are good governance, employment
security, a safe working environment and personnel
development. In addition, the TTM logo not only affirms
product quality but also conveys a positive message to
consumers regarding the country of origin, i.e. Thailand,
thereby enhancing the image of Thai products and services
in terms of being recognised for their international quality.
It also promotes the global acceptance of Thailand’s export
products and services as being in adherence with international
production standards as well as denoting a positive company
image, good environmental management, and social-impact

measures.

The TTM logo was officially launched on 18 January 2012.
Since then, 521 companies have been granted the TTM logo
in the following areas : 163 food companies, 135 heavy industry
companies, 110 lifestyle companies, 39 fashion industry
companies, 61 general product companies and 13 service

businesses.
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Mscduouiudvuus:uiny 2556,/2557 nsuaniasunmsan
srdwUsINA Tacidumsiwoasivmwanuila:us:sauwus
asarvanund Thailand Trust Mark aod

1. MsasINSoUIEWUSTNSSHIDODANSENDS) WOrAUIBN

la:UssauwUsInsLMSIKITURSINEIU

2. msvaduuu WNousuIiBLURQUANMS ta: Training Series
IWOIRADWSINWUS:NOUMSISODMSASIDIKADMAITOAUAT
(Country of Origin) MSAOUAUACUNMWAUAT NMSDANS
Avlnadoula:suwasouciodbay (CSR) 1a:mMsasviusud

RELEU

)

3. MsvonmUssaubwusasdaryanund Thailand Trust Mark
TuoulacvauAludsina 7 viu

4. msgudanidauinsovruisasiandanund Thailand Trust
Mark Tu 57 Usina Bouru:dinSovrungnsianyanund
Thailand Trust Mark TasunisquasoviutoBiaud
1OUNASOLWIAUSOLNDIA:ARMWEISUISEUSOEIAD

5. mMisUs:1dUwWUsIWoasIvMssusiaidipasdnanund
Thailand Trust Mark 1Innguwus:nounis dogNIsHQ
ArINGoUn (Mobile Unit) Wosuaunsia:us:sndauwusiBo
SNANULIIAQDAUATCIID®) USIEUWUSU10AS10AY
IndoulrouovauBn TTM mudodidnnsodndlia:dodbau
ooulau (Social Media) o wsdn (Facebook) la:gnu
(Youtube)

6. MsUsaUWUS IWoasvNwanundus:nAla:auAlne
wiuasarvanuod Thailand Trust Mark — 1Innguwusina
Tuta:aods:na Tagidunisdoaisnwanusniauano
londnundia:dnnuNMIwUIASYIU O NMwauasTusnu
doavpwuwa vy douonuiuninuauiula:ninin sy
UrelusruniunionmAsnu doindoun souludionisda
ADNSSUNMISaaNa IWOIIITOWUSINAKWI:NGUIWIWUN
O In-Store Promotion ADNSSUADIASUMSUIESOUNU
sUilosusIfaluinSoBunsa 70 anunous:inA

7. msUs:iouwamsus:nduwus Thailand Trust Mark Tu
NAUWBGO WU IawusInAUSINAIUIKUIE

pnMsdoansmwanuniusinAla:aufinenlula:cnousIna
wudowaulvaunsisasidrvanund Thailand Trust Mark
WUJU Aad1ud 2558 d:0waunsialasuasiananund
Thailand Trust Mark ng1 800 s1e ducihbUsINAWBOIAa:WUN
INIBUSUSIa:uovmaumniasuasanyanund “Thailand Trust
Mark™ 1aavnmissusovnruMwaumia:oAnsAlgowId
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During 2013 - 2014, the DITP has engaged in the fo

public relation activities to help promote the TTM logo:

1. Building a network alliance among various agencies i
order to expand the number of members undertaking PR

activities promoting the TTM.

2. Organising seminars, workshops and training series to train
entrepreneurs about the product’s country of origin, quality
control, Corporate Social Responsibility (CSR) and
sustainable branding.

3. Providing information booths promoting the TTM logo at
a total of 7 trade exhibitions in Thailand.

4. Registering the TTM logo in 57 countries. The logo has
been registered in New Zealand, Hong Kong and the EU.

5. Promoting the recognition and understanding of the TTM
among entrepreneurs by organising mobile units and
advertising the logo via electronic and social media
(Facebook and YouTube).

6. Carrying PR activities to promote the country’s image and
Thai products through the TTM logo to both local and
foreign consumers. The TTM logo promotion is highlighted
in the uniqueness and the quality of goods, which is
communicated through TV ads, print media and outdoor
media in the provinces such as billboards at airports and
mobile media. Related marketing activities were
implemented in order to reach specific target groups
and specific locations, as exemplified by the In-Store
Promotions and sales promotion events at 70 supermarket

chains of the Central Group.

7. Conducting an evaluation plan of TTM promotion among

buyers, importers and consumers in target countries.

Since the launch of these promotions both domestically and
overseas, it is clear that the number of entrepreneurs interested
in applying for the use of TTM is increasing. It is expected that
by the year of 2015 there will be more than 800 entrepreneurs
making such applications. Recognition is building among
overseas buyers and importers who increasingly look for
products granted the TTM logo, ensuring both the product
quality and trustworthiness of the organisation.
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nasaviasunisasivunoanuuulng

Thai Designer Promoting Project

JooUUINSUPDINECOLWOWINMSIUINAOUDINMISAS1DASSAIIA:
UJONSSUWULINTU. wWUs:noumisinaluanuisnigoduluaana
chousinAdosmsueaumiusimgniddnciold dowalkinanou
AuanlumsasivAUIANENLAEMSUIIMSOONIUUIA:MSASID
lusuduisTumswuyankAuauAIa:usMms 1JudodedIAny
Jodemntolumsiomikmsius:aunouado awnsnigoduld
Tunanalan uoniKdolUoINMSUSHISIAMISYOMSNMIDMISAaQ
TUowiIdumsidrsunanaludsina rsocihous:inea

nsuaviasunNIsAls:KoIvUs:INA Tdaviasula:aduayu
unooniuulnendAnemwiogaaialanogiocoldon Avic
U 2545 wowcuunousmvssivla:msaaia aslomalu
NsUniauodauMIaIDSDINSANAUWBODINCDUSINAIQEAOSY
wseunbalduayulKinamsweuunauioviJuiusuaunooniuu
(Designers Brand) AIJuRSSNIa:gousUs:GUUILBIE BO
a00AdOLAUNALNS NISWCULNIA:ADIASUNSAS 10UaA WU
(Value Creation) 1a:msasivasy (Brand) 10dusia:usnisuon
InglranunsnivduUiuaanalanidognogodu laauvmsciduns
ooniJu 2 lAsbNs fio

1. Tasvmisaviasuunoonivuaurlawalaasulku (Talent Thai)

2. TnsomisaviasuuneoniuuauriwsusUlkU (Designers’

Room)

Bounooniuuikald IdsulomaluidnsounvNSSUIWOIWUWU
Anamw nnu: 1adoma Nbludiunsooniuu Msaalala:
Msavoon IWolkADWauIsnuovunooNIuUIWEUINGITun
gousuluaaralan on
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At present, the application of creativity and innovation is a
crucial element in supporting Thailand’s economic drive, as
low-cost products can be less competitive in the global market.
This approach has encouraged entrepreneurs to distinguish
Thai products and services through value creation by design
and branding. Such improvements could be integral in
achieving milestones in both domestic and international
business administration and management, while also
contributing to success in trading competitiveness in the

international markets.

Since 2002, the DITP has supported Thai fashion designers
in furthering their capabilities and gaining access to global
markets as well as helping create channels for business
matching opportunities for exporters and overseas partners.
The DITP also engages with Thai fashion designers in
developing their own brands and establishing them as
successful and internationally recognised designer brands.
This is all in fulfilment of the DITP’s strategy to develop the
value creation and branding of Thai products and services
with the purpose of being able to compete in the global market
sustainably. Therefore, the DITP has organised two main

projects:

1. The Talent Thai project to promote the young generation

of designers of lifestyle products.

2. The Designers’ Room project to promote the young

generation of fashion designers.
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MSUNUNOONILUINS UOUIAQDAUAILNUNBIATUUSINA O

DIUIEQDAURIWBUIAIASOLHIDS:AULNUILE (Bangkok
International Fashion Fair and Bangkok International
Leather- BIFF & BIL) 0 u1aavaumuonudndiamulacoaun
voLlTuUNU (Bangkok International Gift Fair and Bangkok

International Houseware Fair - BIG & BIH)

MsUunooniuuIdISoudIUIaaLaUATuaILUSINA ©1N
vulaavaum Who's Next tu nsbuida UsinAwsoiAa,
MQ Vienna Fashion Week nu nspidguun Usinfooainse
DWIAALAUFAN Maison & Obijet (U NsbUNSA UsINAWSDIFE

ADPNSSUOUSUINSEUAUWSOUMSIIDIWUSSTD IWUWU
ANSMWAIUNMISOAIAIA:MSASIVIUSUGEINSUUINOONIUU
IWGBU

NDNSSUWNOUSUIBLURNUOMSWEUUNNNWMISOONIUUETIKSU
unooniuuaumlawalaa

NoNssU Pop Up Store sSounuAugimMsAaanuiduinos

fioNssuU Business Matching Tunooniuublomansmssio
AURasswaumiawAUanudsInAne

MsUs:1auWUSUNooniuunignsouIAsvMsiusuuuciin
rod Tul 2556/2557 dunooniuuduAlawalodia:aun
IMWBUIASUAIAONSOUIASDMSTILOU 96 Iusud

These designers are also given the opportunity to join DITP-
organised activities to develop their design skills and enhance
their marketing and export knowledge in order to achieve

recognition in the global market. These projects are as follows:

e The DITP invited Thai designers to join the following
international trade fairs in Thailand: Bangkok International
Fashion Fair and Bangkok International Leather (BIFF &
BIL) and Bangkok International Gift Fair and Bangkok
International Houseware Fair (BIG & BIH).

e The DITP invited Thai designers to join overseas trade fairs:
Who's Next in Paris (France), MQ Vienna Fashion Week @

in Vienna (Austria) and Maison & Objet in Paris (France).

e Seminar and workshop on business planning, marketing
skills improvement and brand building for fashion

designers.

e Seminar and workshop on design skill development for

lifestyle product designers.

e Pop Up Store activities in collaboration with the Siam Center

department store.

e Business Matching, offering designers the opportunity to

meet with local retailers and department stores.

e Promoting Thai designers who participated in these projects

through various channels.

During 2013-2014, 96 designers from both lifestyle products
and fashion brands were selected for participation in these

projects.
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niswaultazdviasuduikiivavantivodaanwungaaradwdszinA
Developing and Promoting of OTOP Products to Global Market

I0ulAsbNISAYLITUNSELIaSUIRWUS:noumsaur1 OTOP
ausnavooniavensaaaluchousinaAldogogbau loansu«
o:Aaidonwus:noums OTOP ngu A 1a: B hSo s:au 4 1a: 5
Q10 DINPIUTOYAYODLNSUMSWIULNBULU NSINSIDUMIAINE
sourbwus:noums OTOP Agbllinaanoon Kso aboonwiu
MINUTKUNEKSONINEDOONIAD 1NSOUIASOMSIWOWCULNIK
awsnens:auiduwavoonidluounaia:aiuisndensaalald
NSLULLINIU TaeNSU SOMDNSSUCINDE OEIDASUILDS O

1. MSWNoUSU/duuLNdiumsaaacinvus:INANDIUEIUNATD
la:EoUNDNIA 1038UANUWSOUWUS:NOUMSIRTADIUSAOIU
IAUMSQANACDUSINABLANIAENISNIIASTHANSNW
la:nouwSoUYoLaUIOLIUMSUENsaala Taglud 2557 1a
adiigumsdaduuuniu 10 dorda Idin nsvinw doulnu
wundlan IBevlky ouasiss 1l ogsen IWBSUS dUNUS
asunNssd la:avuan

2. MSWeUUIWAaONTUY TagwIBeosinydiumsaanaiia:ns
oonIuUAIEONIAWCUUNAUASOUNUWUS:NOUMSIKASHAU
AOUdoLMsuoLaaa laglud 2556 Ao Mr. Katsumi Taki
1a:0 2557 fio Ms. Noriko Okura SoUoDNAYNSAIUMS
ooNIVUWCULNAUAIa:MSaala Iwowanauauay OTOP
Iaaanargyuldogoius:ansmw

3. msrisoomovmsaana lagAaidonwus:noums OTOP A
AuAnoUcdoLMSYOLAAACIBUSINA SOUNDAUANIASU
NISWCUUIDINNISITISOUTASDNISY  1971S oUIAQLAUAN
TudnssAms TOP of OTOP TuviulaavaurAl BIG&BIH
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The project aims to encourage "One Tambon One Product’
(OTOP) entrepreneurs to sustainably export and expand their
products overseas. The competitiveness of the selected OTOP
participants, listed as A and B or 4-5 star entrepreneurs (from
the database of the Community Development Department,
Ministry of Interior) and including entrepreneurs with no
experience in exports or exporting by distributors, was
enhanced in terms of expanding their market. The DITP’s

activities are as follows:

1. Training/Seminars on international marketing, both in
Bangkok and on a regional level; provides entrepreneurs
with in-depth knowledge in international marketing and
the capability of expanding the market. In 2014, the DITP
held training/seminar activities in the 10 provinces of
Bangkok, Khon Kaen, Phitsanulok, Chiang Mai, Ubon
Ratchathani, Ayutthaya, Petchaburi, Chanthaburi, Surat
Thani and Songkhla.

2. Product development; experts in marketing and product
design work closely with entrepreneurs in selecting and
developing products to meet demand in the market.
Mr.Katsumi Taki and Ms.Noriko Okura were invited to
develop the product design and marketing strategies in
2013 and 2014 respectively to bring OTOP products from

Thailand into the Japanese market.
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1a:1J71S U UIAQLEUANCIVUSINA  1A:JNMSYANDNSSUAD
lasuMsaanaaui OTOP 8us SnlukaneusinaA oi coUu

lwosul vovinids TUlaud la:qsi 10udu nsus IdAaidon
auAn OTOP TUsounonssy aold

3.1

3.2

3.3

Misuwus:noums OTOP D91uou 26 s1e 10180UDU
IaaoaUFN Import Shop Berlin sowdun 13 - 17
wOASMEU 2556 wus:noums 25 usun Idsumsdb
BoauANUN (souuauanMeluoiu) 9iuou 143,500
InS8ryansy nSousiunu 4.45 ahuun mMadiodyacl
msdvBomealu 1 U Usiru 467,200 1KS809ansy
KSoUs:nu 14.48 atuuin audinldsunoiuaul®
DINUNSSNDNINIFaUBUDU BoaoulkndiJulngsnosSiu
AUaN Tain wosTinesiienowis) InSouUs:auwaod
N nsaUTlaunuuasiawialosawilinu asosnoanda
10uciu

MsdadnssAMs TOP of OTOP Tuvu BIG & BIH Tu
IdouaaIAy 2556 lladusau 2557 0gnAsiganny

aufodvBodauAnuni avd

e USUN Jupiter Shop Channel Co., ltd. 91nUs:InACEUU
auldbBoaumiwoluoonsiemsinsrinu meldiuofa
“Thai Day” Ao rUhgaummnUs:nAngMinsnaAu
yoLrdUusILIGOUDUNAL 2557 BousunldabBoaum
nsIUWIN auAtonnildonly ia:buleunen:dbiso
OTOP Usinndus) oghocioldon

e USUNIUINS® Thai Martin Groups aulodbBoauri
Usannoiuld Tdin QUi 1IpAUIINED viua:nSIvINITIW
ua 1IM3alianmioniy 10udu weulunaasuaala
uonNINTNLUSUNY goaufounaudy OTOP TUila
aaalucnousiNALINNST 60 anbludsinaduides
IloWSM Ia:Us:inAdue) AUSBNDaog BoAadd
yanimsaosouinnal 10 auun

MsoQ In-Store Promotion &uA1 OTOP UsiNnomis
la1nsoviBuuld:onms Tuko Kadewe ru NSoiuosau
UsinAlgosul laatanuewus:noums OTOP TRiosm
MSANUWUIIN Mr. Rainer Goth 11a: Mr. Igor Kobek
yoLrO Kreyenhop+Kluge GmbH & Co.KG Aidunv
udsinAlng 10o3un 23 waumAu 2557 Twidnsou
MSIPSDIMSAMDAU 17 18 auAnlasunoiuauld
TaIA wnoulko thiuwsoaa Nassau Jioliciu Udu
OIS IdUYUUDUBUIKRD Ia:anidogoulrid NIsva
AoNssusouUnurILY Tuasbd Dwalkauay OTOP 10u

AsonuINdula:JusovNMvNs:eaURMIaIuoLIA
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3. New market channels; the selected OTOP produ
match global demand and the products developed in
project were displayed in the TOP of OTOP Exhibition
BIG & BIH Fair, international trade fairs overseas and

marketing activities in several countries such as Japan,

Germany, Mongolia, Poland and Turkey among others.

The activities included:

3.1

3.2

3.3

Outgoing mission of 26 OTOP entrepreneurs
participated in the Import Shop Berlin trade exhibition
during 13 - 17 November 2013. The 25 companies
received immediate orders (including retail sales at
the fair) valued at 143,500 USD or approximately 4.45
million baht. Estimated orders within 1 year were
projected at 467,200 USD or approximately 14.48
million baht. The most popular products were
rubber-wood furniture, authentic jewelry, silk card/

passport holders, and bead necklaces.

The TOP of OTOP Exhibition at BIG & BIH Fair in
October 2013 and April 2014. Immediate orders were

placed from:

e Jupiter Shop Channel Co.,Ltd.,Japan purchased
embroidery bags and egg-shell products for a
Japanese TV program under the “Thai Day” concept
selling products from Thailand and broadcast in
March 2014. Other OTOP products are under
consideration for further orders in the future.

e A subsidiary of Thai Martin Group purchased wood
products including wooden containers, vases, lathes,
bamboo-coiled baskets and kids wooden chairs.
The company also planned to introduce OTOP
products from Thailand overseas through more than
60 branches across India, Africa and other regions.

The order is projected to reach 10 million baht.

In-Store Promotions of OTOP food and cutlery
products at Kadewe Department Store in Berlin,
Germany: 17 OTOP food companies attended the
business matching event with Mr. Igor Kobek from
Kreyenhop+Kluge GmbH & Co.KG visiting Thailand
on 23 May 2014. The popular products were
dehydrated vegetables, fresh coconut water, banana
crisps, rice crackers, seasoning sauce, dried rice
noodles and dried millet. This helps to promote Thai
OTOP products and expand market channels

overseas.
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3.4 msuwus:noumsaudyr OTOP TUipsoinisAN U
IovlotiM UsinAcdJu skawdun 16 - 20 nsnoAu
2557 $uou 10 s1e auAmnldsunouauld Ao 1n3oo
Us:auibu Smisdbzonuniduyan 5,000 IKS8rvansye
KSous:ru 0.16 awuuin é@nsuwinguikanmon
Thu 1awinaulkanmMoINwWsialky 1aidownmonn
wawne 100% madw:dmsaoBomalu 1 U 1Juyam
Us:1ru /5,000 IKSgryansy nsous:uind 2.43 au
un

3.5 misuwus:nounis OTOP AldsuAaidonivisou
Weuuauaiduiuu 13 1 TUsoupIulaauauny
Tokyo International Gift Show Tuidouriueneu 2557
wamsinsoINsAY ImisdbBonuiyany 68,946.58
IKS8rJarsys hdous:iiru 2.14 auuin 1a:anaon
dldsumsdvBonmelu 1 U yarl 532,965 IKSery
anspe hsousnru 16.52 duuin auAnldsunou
aulo Iain nsavdnanuldiw waanrurioinlecann
waafrurioINIFUlEUBY  Ns:HUIINTUAoNaD Ia:
WAONNUIDINWICIOUOLN0INELD 1TUdiU

4. misusduwus mwanundauay OTOP wiulasuns
Prime Minister’s Business Enterprise Award (PM Awards):
Best OTOP Export Recognition lagwus:noums OTOP
Tasuswoalud 2556 sounvau 7 sienafud 2557
DuoU 2 818

3.4 Outgoing mission of 10 OTOP entrepreneurs

participated in business matching in Osaka, Japan
during 16 - 20 July 2014. Silver jewelry was generally
popular with immediate orders at about 5,000 USD
or approximately 160,000 baht. Estimated orders
within 1 year of cotton/silk shawls and 100% cotton
clothes is expected to reach 75,000 USD or about
2.43 million baht.

3.5 The selected 13 OTOP entrepreneurs of prototype

development attended Tokyo International Gift Show

in September 2014. Immediate orders were valued @

at 68,946.58 USD or approximately 2.14 million baht
while 1-year orders were estimated at 532,965 USD
or approximately 16.52 million baht. Handmade
bamboo bags, palm-fiber weaved products,
hemp- fiber products, banana-leaf bags and Lisu

fabric products were popular items.

. Promoting the image of OTOP products in the Prime

Minister’s Business Enterprise Awards (PM Awards):
Best OTOP Export Recognition (7 winners in 2013 and 2
winners in 2014).
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mswaufingniwdgusznaunisa1unisAIszHIwUszInA
Enhancing Entrepreneurs’ Competitiveness in International Trade

Yaduuulianusungusznaunisinginganugavnivnisliasuasidyanuni

FAIRTRADE ua:znis3azredunrlusssu (Fair Trade) sz@uaina
Organising a Seminar for Thai Entrepreneurs on the FAIRTRADE Logo and Fair Trade

Practice at the International Level

Todun 23 nsnqiAu 2557 NsuaLIaSUMSANS:HoIUSINA

daduuunlrnousINwUs:nouMsinadiusodMOMSIASUasT
aryanund FAIRTRADE 1a:msBoungauridusssy (Fair Trade)
s:duaina IWoasIvAoUas:KUNSNMIsAAUAITUSSSU
(Fair Trade) 1Inwus:nounising dviaiNIswanufivns
909IKUNE UDRUUAUAUSINNTIASUNISEOUSUNIIDUIID
KINas1sOLNMLIKAURYOLWUS:NOUMSINaldSUNMSSUSOD
muuassuMsAaUMIdussSsUIAD D:soawulomMadvensnana
Tneganmwellsu

Msauuud aoanaovAUNAgNSUOLNSINSOOWINTSE TUMS
weuuia:aoiasuauaidusssy (Fair Trade) BolkaouaAty
AUMSDIO0UNIJUSSSU @anMWMISHU- adadmsiinu:ay
MsIE3aNaURTANUNMW BodnnaulusinMIdusssu TAOWUSUWQ
soudodbAu IJudasctoavIoaaoUla:MSWAANIAUIASTIU
BLASOUAQUNDWAANTUNIDNISINBASIA:AUANIASOVTS
InSovAaNIcibunu MsaviasuiRomMsuenaouovaum Fair Trade
uonoNduMsuenaiyarnmsabooniad goidumsBsoaweuu
Ia:3S10AUITDINSLNMIDMSATKAUINUASNSIANGUWWEAQ
SMEs vovlngogveguciolU
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The DITP organised a seminar for Thai entrepreneurs on how
to apply for the FAIRTRADE logo and fair trade practice at an
international level on 23 July 2014 to create awareness of the
subject from production process to distribution among Thai
entrepreneurs. In today’s markets, fair trade products are
widely known and accepted and if Thai entrepreneurs are able
to gain the FAIRTRADE logo for their products in compliance
with fair trade standards, this will help create the opportunity
of expanding the market of Thai products into the European

Union.

The seminar corresponded with the strategies of Ministry of
Commerce to promote Fair Trade products by stressing the
importance of fair employment practices, working conditions,
employee welfare, quality of raw materials, purchasing raw
materials at a fair price, providing social responsibility,
eco-friendly products and standardised production.
Furthermore, fair trade products include agricultural products
and home decoration items. Apart from increasing value in
exports, fair trade also helps improve and strengthen trade

for Thai local farmers and SME entrepreneurs in the long run.
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wauravAAIUSGUsznaun1saiunisAIszHIWUszInA

International Trade Knowledge Development for Entrepreneurs

'—r——

TudougOLMSWEULNODANIUSUAAINSAIUMSANS:HODUSINA
BOIDAULHUNEKANTUMSWEULNOLANWSIKAUWUS:NnoUMSINg
nblugounanlia:aounimalkanunsnsusiaidoavIsMscIty
ssNPMsASHILUSINADELOUSANSMWIAEDEU MsIKdoya
AOWSINWUS:NoUMSIWolKSUNSUIaid oMsIBaNSUS TasU
MmudoanavnNILMISAIAUUS:INANTIL TKInaUs:Tasuanaa
JuidudoaAruno:dondidunisikinaus:ansmwia:uslasu
goaa amUuuoLANNUSAIUNSANSKIUSINATOIdDaMIA:
weuunlAsbNIsWNousUla:auLUICi109IWaTKITANISWEULUN
wus:noumsnoluaounavia:aounimea sourbMsweuuii
noWSTaawius:uuooUlau (E-learning) Tuwsousiu WonoIHK
wUs:nouMsauSNIyLIUAIUNSANS:KUSINAIGOE100
ACUNW QA0ADUMSUENEWURAIUMSAT TUo: AEC, AEC+3
la: AEC+6 Tuounnaldogolus:ansnw AulasbMsikain
KanendY 79 TnsbMmscinns) on

e  MSWCULNADUSAIUATINSNUOLWUS:NOUMS O A0S
WUNU MisUs:noussinaboonia:unigiJuranaasiosog
ns:ulkwUs:noumsius:noussivavoonidaovusuiuasu
UuuovHURULMssioribavoonia:ung laglisusdasuoin
MsidaiasMmsA FTA 1ia: AEC 1aiwudonouanusnlums
fMssAvIKUINTU sourbMIsIKovANUSISOLINATANMS
AQNSOLAMOEILTOOBWINWUS:NOUMSIWOUNUUSUIS
TumisUs:noussio
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The Department of International Trade Promotion aims at
developing the knowledge of Thai entrepreneurs in both central
and provincial areas to better understand the processes of
doing international business efficiently and sustainably. One
important mission is to provide entrepreneurs with information
about rights and privileges established in trade agreements
which have been stipulated with other countries. Consequently,
The Office of Knowledge Management and Development has
organised seminars and workshops in central and provincial
areas to train entrepreneurs and give them the opportunity to
develop their skills. The DITP has also developed the
dissemination of knowledge through an E-learning online
system to enable the entrepreneurs to successfully compete
at international level and expand their market in the future
including in the AEC, AEC+3 and AEC+6. More than 79

projects comprising workshops and seminars were arranged:

e Knowledge and skills development for entrepreneurs; for
example, arranging courses on basic information about
import/export to enable entrepreneurs to undertake new
opportunities in doing international business by utilising
the benefits of Free Trade Agreements (FTA) and the
ASEAN Economic Community (AEC), enhancing the
capability of doing business, and providing techniques for

screening business partners professionally.
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e New market channels and consumer behaviour a
Examples include the organisation of a semina
entrepreneurs to meet with Commercial Counsellors a
discuss how to be successful in international markets and
enable entrepreneurs to be kept up-to-date with the current
situations in the global market; a seminar on market
penetration in Qatar, Kuwait, Oman, Bahrain, etc. to provide
knowledge on essential business rules and processes to
increase market channels for Thai entrepreneurs in both

products and services to potential markets.

e Increasing awareness and preparing entrepreneurs for
changes in global trends. For example, environmental
concerns and the global warming effect were highlighted
through a seminar held on “Green Products”. This reflected
global trade trends towards environmental awareness and
the significance of the carbon footprint label. In addition,
seminars were held on new innovative products for which
new principles of management and philosophy of

sufficiency economy were applied.

e Online knowledge dissemination (E-learning). For example,
a seminar on the financial documents required for import-
export with the purpose of providing information to buyers
and sellers about terms and conditions, payment terms
and methods, responsibility for business partners in order
to create fairness for both parties. Also, another seminar
was held on the techniques for international trade
negotiations in moving towards business success by
building readiness, and providing strategies and excellent

negotiation skills.

At a provincial level, in organising seminars and workshops
for entrepreneurs throughout the country the DITP has
collaborated with provincial offices such as 5 Department of
International Trade Promotion Regional Offices (Chiang Mai,
Khon Kaen, Hat Yai, Suratthani and Chanthaburi), Regional
Commerce Operation Centres, the Thai Chamber of Commerce,
and the Board of Trade of Thailand. These seminars enable
the entrepreneurs to learn and analyse international trade
processes such as pricing, cost calculation, techniques for
participating in trade fairs both domestically and overseas,
analysing markets for becoming business partners, and
utilising rights and privileges established in trade agreements
with other countries. Additionally, these activities have
enhanced the capabilities and readiness of entrepreneurs in

provincial areas to open up to cross-border trade.
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In-depth development of entrepreneurial potential : “Ton Kla
To Goal” is a project in which the DITP placed importance
on promoting Thai SMEs to the global market by focusing on
entrepreneurs — those that have the potential to go into
international business — to enhance their knowledge and
understanding by adapting their business concepts for
applicability to international markets. The project focuses on
giving advice on marketing, product development, use of
packaging suitable for markets and the forming of consumers
and trade alliance networks. In 2013, a total of 95 entrepreneurs
from the Northern, Southern and North-eastern regions
attended the seminars, including businesses in food and
beverage, home decorations, cosmetics, Thai herbal products

and lifestyle products.

As one of DITP’s key missions, International Trade Knowledge
Development for Entrepreneurs provides access to information
sources and assistance from public sectors through activities
and seminars in order to help the participating entrepreneurs
attain their business goals. The target group is Thai SME
entrepreneurs throughout the country who are potential

exporters.
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The Department of International Trade Promotion plays a
crucial role in driving Thailand’s economy by encouraging
international trade to achieve sustainable growth. One of the
DITP’s missions is to provide practical and efficient information/
advice about trade for entrepreneurs, exporters and interested
parties. Furthermore, the DITP aims to provide business
opportunities for international trade as well as to represent the

quality service and good image of the DITP.

The DITP serves more than 25,000 clients per year — both
Thaiand foreign, through information and counselling services
via the counter service and call centre (1169). Apart from
international trade advisories, the DITP offers a sourcing
service and solution centre, where complaints are received
and international commercial disputes are resolved.
All services help to create opportunities for international trade
and enable clients to get precise and useful information/advice

promptly and conveniently for decision making.

To improve service quality, the DITP has applied information
management and an assessment system to the service both
via counter service and other channels such as the DITP Call
Centre (1169) and Mobile Unit, to facilitate clients and

distribute information widely.
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The DITP’s information and counselling services include advice
on readiness preparation for international trade, international
business processes, rules and regulations, import and export,
list of Thai importers and exporters, international trade
promotion activities, product trends and global demand

forecasts.

Counselling and information services via Call Centre 1169 and
Mobile Unit help to efficiently analyse the capabilities and
problems of entrepreneurs and those who are interested in
international business. The DITP also provides Thailand
Business Solutions service for foreign entrepreneurs who are
interested in doing international business in Thailand by giving
them the required information and advice. Additionally, a
sourcing service through DITP’s Sourcing Centre, an
international trade information service through Mobile
Application: DITP Connect and a result tracking and

assessment service are also available.

e Improvements in the Efficiency of International
Trade Information and Counselling Services

The DITP has improved international trade information and
counselling services to reach international quality standards,
providing effective and precise information and to impress

clients by implementing the following practices:

1. The DITP has applied information technology to its
operations to increase the efficiency of international trade
information and counselling services. The DITP established
a Call Centre Knowledge Base Management System (CKS) as
a centre of international trade information on matters such as
importers, exporters, products, market data, export promotion
activities and trade and investment in the AEC market,
collected from more than six significant sources. In addition,
the DITP has improved data processing and screening systems
to provide prompt and comprehensive information to meet
entrepreneur requirements. Moreover, overseas market
information is gathered and updated 24 hours daily from the
DITP’s offices in 61 countries worldwide as well as the Office
of Trade Representatives in Hiroshima, Japan. The DITP also
provides clients with the mobile application “DITP Connect”
toinstall on mobile devices, such as smart phones and tablets,

for handy personalized international trade information.
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2. The DITP analyses and evaluates the service qualit
offering appropriate and useful responses to clients in
to improve and strengthen the service quality. As a result, t
DITP has implemented a campaign to track responses that
clients receive from the service encouraging clients to keep

coming back for further service.

3. The DITP appraises the entire service quality including the
quality of service provided by the DITP’s officers (individual
performance appraisal). The appraisals are conducted on a
monthly, biannual and annual basis. The assessment aims to
understand problems and find solutions as well as improve

service quality in the future.

The DITP places great emphasis on client’s parity and
satisfaction in obtaining effective information which creates
greater opportunities in the export business for entrepreneurs.
Client satisfaction reflects a standard of service that helps
them find solutions for their businesses and conduct their
business activities proficiently. To this end, the public and the
DITP’s officers are willing to help and provide services to clients
to enhance international trade information and counselling

services.

The DITP has also developed a Cool Call system to manage
the performance of the officers in terms of service efficiency
and quality through real-time statistical data. In another effort
to improve service quality, the clients who received service via
the Call Centre (1169) are asked to evaluate the officer’s
performance immediately following the service. This evaluation

helps the DITP officers to improve their service quality.

The DITP has consistently improved the international trade
information and counselling services, and this was recognised
with the DITP winning the Thailand Public Service Award in
2012 for the 4th award category of Service Excellence Award.
This was specifically for the program in improving the efficiency
of information and counselling services for SME export
businesses. This honorary award recognises the quality of the
service provided by the public sector. It also helps promote
the use of digital technology in order to increase the prevalence
of online trading for reaching consumers as well as to

modernise trading information.
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¢ |nternational Trade Library

The DITP has established its International Trade Library,
located at the 1st Floor of 22/77 Rachadapisek Road,
Chatuchak, Bangkok, 10900. The library is set to be a source
of data and materials on related areas of international trade,
especially for Thai SMEs and those interested in running an
international trade business. The goal of the DITP library is to
help them create such opportunities and future business

development.

International Trade Library provides various types of
international trade information and sources via different press
formats, such as books, journals and online electronic media.
The library is considered to be a significantly useful source of

information on international trade for entrepreneurs.

In 2013, the library welcomed 2,018 visitors, received 294
phone calls and 4,051 homepage visitors.

In 2014, the library developed an E-Library service system
with the intention of raising its service standards to become
a convenient and efficient international trade information
centre. This aim conforms to the DITP’s mission in terms of
quality development towards excellence.

¢ DITP Information Centre

The DITP, as a government body, has served the public with
the principle of economy, efficiency, transparency and fairness,
as well as complying with the Official Information Act B.E.
2540, promoting and protecting the individual’s right to know,
and encouraging public participation/ involvement. The
intention of the Act s to let "people know what the government
does", and it was therefore enacted to ensure the individual’s
right to know. The Act highlights the importance of people
participating in government activities and inspecting the state
in exercising its power. The DITP has, then, publicised the
relevant government information as endorsed in the Official
Information Act B.E.2540. Such disclosed official data are,
for example, a list of the DITP member companies, a list of
companies attending trade fairs, details on overseas and
domestic trade fairs, as well as DITP projects, plans and
procurement summary. The DITP Information Centre is located
in the International Trade Library of the 1st Floor, Department
of International Trade Promotion 22/77 Rachadapisek Road
Chatuchak 10900 Tel. 0 2511 5066-77 Ext. 354 with on duty

DITP librarians, ready to provide assistance.
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Since most official information has already been dist
and is searchable on the website, in 2013 the numb
visitors to our website reached 1,622.

The DITP launched its website, www.ditp.go.th, in 2000 with
the purpose of publicising related DITP information. The official
data are constantly updated with clear and required
information, such as announcing auctions, tenders, price
checks and monthly categorised procurement summaries.
Additionally, public complaints and suggestions are also
welcomed in order to improve our DITP service via the
comment box at the information centre and the DITP’s
homepage. As such, official DITP information is available at
the website www.ditp.go.th, announcement boards and

brochures, among others.

e One Stop Export Service Centre (OSEC)

The One Stop Export Service Centre (OSEC) of the Department
of International Trade Promotion was established by the
Regulation of the Office of the Prime Minister on the OSEC
Establishment B.E. 2545 and under the supervision of the
Board of Directors of the OSEC. The purpose of DITP’s OSEC
establishment is to raise Thailand’s export potential and
competitiveness as well as to promote national sustainable
economic development. The centre aims to provide exporters
services by issuing them various kinds of official documents,
such as exporting licenses and certificates, as well as useful
consultations and solutions for export problems and obstacles.
In successfully doing so, the DITP works in collaboration with
several parties, both in the private and public sectors, in order
to set the OSEC as a service centre to help save exporters
time, transportation costs and avoid some inconvenience due
to possible repeated procedures from dealing with several

associated exporting agents.

The number of clients at OSEC in 2013: certificates or licenses
were requested by 57,719 clients, information and advice
inquiries were provided to 17,918 clients and a total of 93,248
certificates/licenses were issued by the OSEC.

In 2014 there were 60,460 requests for export documents,
18,385 inquiries for information and advice recorded, while

134,899 export documents were issued.

The One Stop Export Service Centre (OSEC) is located at
22/77 Ratchadapisek Road, Chatuchak District, Bangkok
10900. Tel: 0 2512 0123 ext.800 or visit our website at
http://onestopservice.ditp.go.th
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The Department of International Trade Promotion has set a
mission in expanding the market for Thai products and services
by increasing exportation and sustaining Thailand’s
international trade with others. Export is a key mechanism in
driving Thailand’s economy, having clearly contributed more
than 7 trillion baht to the Thai economy each year. Moreover,
the export sector also helps increase the employment rate and
improves Thai household income. In past 10 years, the Thai
export market structure has shifted from the major markets
of USA, Japan and the EU, towards the markets of ASEAN
(Thailand’s largest trading partner / export ratio of 26%) and
China (Thailand’s second largest trading partner / export ratio
of 11.9%).

In 1997, the ratio of Thai exports to major markets was 50.5%,
and this then decreased to 28.6% in 2013, while the ratio of
Thai exports to other potential markets — ASEAN, China, India,
Latin America, Africa, the Middle East, Russia and the CIS
(the Commonwealth of Independent States) increased from
49.5% to 71.4%. Therefore, the DITP key operating strategy
is to explore new potential overseas markets such as ASEAN,
China, Latin America, Africa, the Middle East and the CIS.

In order to accomplish its mission of penetrating new potential
emerging markets, the Department of International Trade

Promotion has focused on creating credible overseas market
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expansion, raising Thai entrepreneur potenti
competitiveness, and enhancing cooperation between p
and private sectors. This approach is very important in defini
the strategic guidelines for penetrating new international
markets. The DITP also works as a consultant for working
groups to maximise their benefits to the Thai economy. In
order to meet the strategic goals of the Ministry of Commerce,
however, the DITP has formed a board of committee and the
Emerging Overseas Markets Working Groups through the
appointment of marketing experts from both public and private
sectors to the six markets listed above. The team will promptly
and efficiently implement the committee’s strategies and
guidelines in operations by forming five Emerging Overseas
Market Working Groups:

1. Working group for the Chinese market

2. Working group for the ASEAN market

3. Working group for the African market

4. Working group for the Middle East and the CIS market
5. Working group for the Latin American market

The result of each working group’s performance was as follows:

The Chinese Market

The Chinese market is important to Thailand’s economy as
concerns trade and investment as China is Thailand’s largest
trading partner. Both Thailand and China have a trade and
investment value expected to reach 100,000 million USD by
2015.

The DITP defines strategies for the Chinese market as follows:

e Promote exports of consumer and value-added

products
e  Target consumers with high purchasing power

e [Expand into China’s secondary city markets and

encourage service businesses

The working group for the Chinese market has undertaken

four projects to help penetrate the market:
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1. Avisit by the board of executives and trade delegation
to Hainan and Guangdong from 6 - 10 July 2014
presented various products related to spa, health and
beauty services, food and beverages, as well as
restaurant businesses. From the visit, 13 participating
companies received immediate orders of about 21.14
million baht. Feedback from this mission was that
Chinese entrepreneurs were interested in pursuing
the establishment of snail cream manufacturing and
distribute its products in China. Likewise, Chinese
importers have already made appointments to also

visit factories in Thailand.

2. A seminar for Thai entrepreneurs on the Chinese
market perspective, held in collaboration with the
Thailand Knowledge Institute of International Trade
on 30 June 2014: 250 Thai entrepreneurs and other
interested parties attended.

3. A visit by the board of executives and a trade
delegation to Shanghai and Zhejiang from 17 - 21
August 2014: 12 entrepreneurs from fashion &
lifestyle, healthy food and accessories businesses
engaged in a business matching session for
e-commerce in China with such companies as Alibaba
and Taobao. This activity has supported Thai exporters
in being able to undertake business and promote new
trading channels in China. The anticipated one-year

order was about 6.4 million baht.

4. A visit by the board of executives and a trade
delegation to Kunming from 23 - 26 September 2014:
12 entrepreneurs from food/agro-processing, spa,
health & beauty and lifestyle businesses participated
in a business matching session. The expected

one-year order was about 32.74 million baht.

The ASEAN Market

The Development and Promotion of Thai Trade to the ASEAN
Economic Community (AEC) The Department of International
Trade Promotion has promoted and prepared Thai
entrepreneurs to be ready for economic trade and investment
expansion in the ASEAN region.

Support from DITP ensures entrepreneurs to be able to
efficiently utilise the benefits from FTAs by focusing on three

service operations as follows:
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1. Providing information and in-depth counsell

marketing and raw material resources in ASEAN.

1.1

1.2

The DITP has improved its system and updated th
ASEAN trade and investment database in order to
meet the needs of entrepreneurs by connecting related
information from various data sources. Additionally,
the DITP has also provided an information handbook
on the trade and investment of 8 important ASEAN
trading nations in order to disseminate useful
data for Thai entrepreneurs. This handbook can be

downloaded from www.ditp.go.th.

The DITP has established the AEC Business Support
Centre in the eight main cities of ASEAN member
countries: Yangon, Hanoi, Ho Chi Minh City, Phnom
Penh, Vientiane, Kuala Lumpur, Singapore, Manila
and Jakarta. These centres provide entrepreneurs
with relevant trading information, in-depth counselling
as well as services in coordinating and appointment
making for business operators.

e Fiscal year 2013: From May to September 2013,
the International Trade Promotion Offices in ASEAN

countries served a total of 4,340 entrepreneurs.

e Fiscal year 2014: From October 2013 to June 2014,
the DITP offices served a total of 5,127 entrepreneurs
as follows: 2,517 for information service, 1,106 for
in-depth counselling service, 1,067 for coordinating/
appointment-making services, 277 for venue
facilitation service and 160 for other issues, such as

resolutions on trade obstacles.

2. The development and promotion of the potential for Thai

entrepreneurs to perform in the ASEAN Economic

Community (AEC) market

2.1

The AEC Business Support Centre, under the Office
of AEC and Asian Market Development, the Department
of International Trade Promotion, established
the “DITP AEC Club” as a channel to create a strong
and concrete partnership network throughout
the fiscal year 2013/2014. The club currently has
850 members. The Centre has also held various
activities with the aim of developing the potential of
club members and continually building the business

partnership network among members as follows:
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Fiscal year 2013

Public Forums were held to provide an overall picture
of the AEC market and in-depth knowledge on
investment in Myanmar, Indonesia, Cambodia and
Vietnam. The events invited Minister-Counsellors of
the Offices of Commercial Affairs and experienced
entrepreneurs specialised and successful in
the ASEAN market (AEC GURU) to closely give
suggestions and advice in order to provide intensive

preparation for the club members.

Business Mentoring Workshops were organised for
categorised products, including workshops for
agricultural machinery and construction products
for the Cambodia market, workshops on electronic
devices, health and beauty products for the Vietnam
market, and workshops for the construction business
and consumer products for the Myanmar market.

Field activities, held in Cambodia, were joined
by 12 Thai entrepreneurs from the agricultural
machinery industry in order to build the business
partnership network and lay the foundations for
trade and business in the ASEAN market over the

long run.

Fiscal year 2014

Public Forums were held to provide an overall picture
of the AEC and to provide in-depth knowledge on
market penetration in Indonesia (25 April 2014),
Singapore (29 May 2014) and Vietnam (16 August
2014). The public forums were arranged to provide
Thai entrepreneurs with a chance to learn how to
analyse business opportunities and impacts.
The club also emphasises the development of
entrepreneur readiness and capacity in business
operating in ASEAN markets. The target groups were
DITP AEC CLUB members and entrepreneurs who
attended Thailand Week 2014 fairs in Indonesia,

Singapore and Vietnam.

Workshops for categorised products were held.
Experienced entrepreneurs specialised and
successful in the ASEAN market (AEC GURU) were
invited to closely give suggestions and advice so as
to provide intensive preparation for the club members

enrolled in the field activities.
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ausnMisiodusonIndiRINauINMUIaSHIUaINa  NSUs Sold
danonssuaviasuwUs:noumMsinaiwouensaaaia:cnIdussnD
InuoNBaUldog1vDUS:ANSN W SouNbMISIBEIUNISWAIA:
IKkavInnauluinuAiNMAoIBaU BoITuSNOLNIVKANND:
ausnuenamuMsavoonaudinggaataonBauldogiocio
IJov Uobudsiind 2556/2557 nsu« Iasamulaavauriing
Turcia:us:inAauIBNoNBaU IWoIJUBoONBIKWUS:NOUNS
Togiaw: SMEs Tumsioiavensaanawoniauoaunn,/usms
1PSDISSMD asSWINSoU Y IaFNNOaIaBLand dbcolud
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2.2

Field activities were arranged for trained entrepre-
neurs to attend business matching and developithe
partnership network in the ASEAN market. Field
activities were held in Jakarta, Indonesia during
6 - 9 May 2014. The Department of International
Trade Promotion invited 12 Thai entrepreneurs from
the food & beverage industry and lifestyle fashion.
The orders throughout the year were expected to
reach a value of 844.8 million baht. Field activities
were also held in Ho Chi Minh, Vietnam during
26 - 28 August 2014. The Department of International
Trade Promotion invited 12 entrepreneurs from the
textile and garment industry, one entrepreneur from
the health food industry, and one entrepreneur from
the logistics industry to participate in the activities.
The orders throughout the year were expected to

reach a value of 401.1 million baht.

A Facebook page has been created for DITP AEC
CLUB as a communication tool for members to get
updates from DITP’s news and marketing activities.
These updates include trading trends and directions
as well as the investment information of major trade
ASEAN partner markets. The club also organised
activities to develop and create networks for regional
Thai entrepreneurs (in the North, the Northeast, the
South, the East and the West) in ASEAN markets
during August and September 2014. The target group
totalled 562 SMEs and a group from the Young
Entrepreneur Chamber of Commerce (YEC) in the
North, the Northeast, the South, the East and the
West.
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2. lasvMisiisouvUIaaLAURUNTNADIBEU

MSINSoUMUIEALEUAUNLIMATUUSINADIBEUILTDUUSLNCY
2556 nsue Idauwus:noumsingiinsouoonqrmiudIuiaan
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International Shoe Festival (MISF) 2013, MIFB 2013,
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3. Marketing promotion, business matching and business

network creation

The DITP continuously encourages trade and investment as
a part of its strategy to promote the image and add value to
Thai products and services as well as developing Thai
entrepreneur capability in competing at the international level.
To this end, the DITP organised promotional activities for Thai
entrepreneurs regarding opportunities for the market
expansion of their businesses into ASEAN. Another channel
to efficiently increase Thai exports to the ASEAN market is to
apply production base basis and utilise raw material sources
from the ASEAN region.

In the fiscal year 2013/2014, the DITP organised trade
exhibitions for Thai products and services in each ASEAN
member country. These fairs benefited entrepreneurs,
especially SME entrepreneurs in terms of creating a market
channel to showcase their products and services, negotiate

trade, build networks and study its statistical market data.

In the fiscal year 2013, the DITP implemented the following

projects:
1. Organising Trade Exhibitions in ASEAN

Ongoing Thailand trade exhibitions in ASEAN countries are
the Thailand Trade Exhibition, Thailand Trade Thailand Week,
Thailand Sourcing and Business Matching, Thailand Trade
Show (Yangon, Mandalay, Siem Reap, Hai Phong, Manila,
Phnom Penh, Surabaya, Jakarta, Singapore, Vientiane,
Ho Chi Minh City, Hanoi, and Kuala Lumpur); a total of 15
trade exhibitions, with a total of 1,408 companies attending.
The orders made during the events totalled 237.18 million
baht. The expected orders throughout the year totalled 4,357.4

million baht.
2. Participating in Trade Exhibitions in ASEAN

During the fiscal year 2013, the DITP together with Thai
entrepreneurs participated in 10 international exhibitions in
ASEAN countries. These fairs were Metalex Vietham 2012
Jakarta Fashion Week 2012, Manufacturing Indonesia 2012,
the 7t Cambodia Import - Export OPOP 2012 Plus Acmeces,
International Furniture Fair, Singapore 2013, Malaysia
International Shoe Festival (MISF) 2013, MIFB 2013,
Communicasia, MTA Vietnam 2013 and VICB 2013. A total
of 201 Thai entrepreneurs participated in the events with
orders of 74.31 million baht being made. The expected orders
throughout the year totalled 205.96 million baht.
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In the fiscal year 2014, the DITP implemented the fo
projects:

1. Organising Trade Exhibitions in ASEAN

The DITP organised 11 Thailand Week trade fairs in the
following ASEAN cities: Phnom Penh, Yangon, Manila, Jakarta,
Surabaya, Singapore, Vientiane, Ho Chi Minh City, Hanoi and
Kuala Lumpur. A total of 1,156 companies participated.
The orders made during the events totalled 151.62 million
baht. The expected orders throughout the year totalled
2,064.47 million baht.

2. Participating in Trade Exhibitions in ASEAN

During the fiscal year 2014, the DITP had brought Thai
entrepreneurs to 5 international trade events in ASEAN
countries. These exhibitions were Metalex Vietnam 2013,
Jakarta Fashion Week 2013, Manufacturing Indonesia 2013,
the 8th Cambodia Import-Export & OPOP Exhibition and
Communicasia 2014. A total of 96 Thai entrepreneurs
attended. Orders of 6.9 million baht were made during the
events. The expected orders throughout the year totalled 293

million baht.

Emerging ASEAN Market Working Group

Preparing entrepreneurs to be ready for the AEC, creating a
good image of Thai products and services, supporting Thai
business within the ASEAN region and strengthening business
networks are the DITP’s main strategies to encourage

entrepreneurs to efficiently gain benefits from AEC integration.

The emerging ASEAN market working group initiated 2 projects
to penetrate the ASEAN market:

1. A projectto create a network in order to expand the market
for ready-to-eat products and convenience stores in
Indonesia from 26 - 29 August 2014 in Jakarta, Indonesia.
The DITP introduced 16 potential entrepreneurs from the
food and beverage industry to attend trade negotiations
with Indonesian importers, aimed at reaching Indonesian
consumers through convenience stores. Immediate orders
of 1.12 million baht were received and one year estimated

orders were at about 16.64 million baht.

2. Atrade delegation visit to Vietnam in cooperation with the
Thailand Garment Manufacturers Association (TGMA) and
the Institute for Management Education for Thailand
Foundation (IMET) from 27 - 29 August 2014, in Ho Chi
Minh City, Vietnam enabled Thai entrepreneurs to explore

and study the possibility of investing, building trade
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networks, expanding manufacturing and other joint

investment projects.

3. Business matching activities for Thai entrepreneurs from
the heavy industry in the fiscal year 2013 comprised 23
heavy industry companies (28 January - 1 February 2014
at the Dusit Thani Hotel in Manila and Radisson Blu Hotel
in Cebu). For the fiscal year 2014, business matching
events comprised of 14 automobile parts, construction
materials and electrical materials companies (23 - 27 June
2014 at the Dusit Thani Hotel in Manila and Radisson Blu
Hotel in Cebu). The business matching activities were held
in order to open up greater trade opportunities and expand
the Thai heavy industry market into the Philippines.

The above objectives were in line with the strategy of expanding
trade and investment with ASEAN’s partners under the ASEAN
Economic Community (AEC) and the Free Trade Agreements

(FTAs) for maximising benefits.

The activity received a good response from importers, traders
and authorised dealers in the Philippines. In the fiscal year
2013, 170 entrepreneurs (74 from Manila and 96 from Cebu)
participated in trade negotiations with Thai entrepreneurs.
The expected orders within one year were valued at 5,026,000
USD (approximately 150 million baht). The most sought-after
products were machines and tools for fishing boats, agricultural
machinery, and public utilities: water supply, solar power
systems and incinerators. In the fiscal year 2014, 130 Filipino
entrepreneurs expressed their interest in business discussions
with Thai entrepreneurs (80 from Manila and 50 from Cebu).
From the two-day business discussions, Thai entrepreneurs
expected transactions totalling 490,000 USD (approximately
16 million baht) to be reached within one year. The most
sought after products were car spray paints, shock absorbers,
car-tuning materials, sealants, super glues, artificial rubber

floors, exercising equipment and rubber tubes.

Apart from these 2 business matching events, the Thai trade
centre in Manila has also arranged for Thai entrepreneurs to
survey new target markets, department stores and other outlets
for each type of items such as Home Depot, Wilcon Builders,
Banawe in Quezon City, Cebu Bionic, Cebu Oversea; Cebu

Home, etc.
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This activity was considered a great success. The majority of
entrepreneurs were satisfied with the opportunity in thatithey
not only met their old clients, but they also negotiated with
new ones in order to enhance business opportunities,
undertake a market study and promote their products in the
Filipino market. Thai entrepreneurs also claimed that
participating in DITP business matching activities was useful
for opening up new opportunities, sharing experiences and
creating new networks with other companies which can be
beneficial to further market expansion for Thailand’s heavy

industry in the Philippines.

The African Market

The DITP has set the following strategic goals:

1. Strengthen trade and investment relations between the
public/private sectors of Thailand and Africa in each

targeted micro-economic area.

2. Build trade and investment alliances in the targeted

countries.

3. Arrange activities to promote and develop international

trade and investment between Thailand and Africa.
4. Publicise the good image of Thai products and services.

5. Improve the trade and investment knowledge and skills of

Thai entrepreneurs.

Cooperation on Mineral Resources between
Thailand and Mozambique

The gems and jewellery industry in Thailand has been
encountering a shortage of raw materials, especially gems,
which has resulted in a decrease in the country’s industrial
competitiveness. Therefore, itis necessary to seek new sources
of raw materials. Mozambique is considered to be one
important source for gems, especially rubies. The DITP has
therefore collaborated with the government of Mozambique
to counteract this problem of a shortage of mineral resources.
On 8February 2013, a Memorandum of Understanding (MOU)
was signed on the cooperation in the field of mineral resources
between the government of Thailand by the Minister of
Commerce (Mr.Boonsong Teriyapirom) and the government
of Mozambique by the Minister of Mineral Resources
(H.E. Esperanca Laurinda Francisco Bias) at the Ministry of
Commerce, Thailand. A joint working group was established
with the purpose of coordinating and monitoring these
implemented activities under the MOU. From this cooperation,
the meeting is set to be held on an annual basis. Two meetings

have already been held:
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1. The first meeting of the joint working group on cooperation
in the field of mineral resources was held in Maputo,
Mozambique, on 19 June 2013. The meeting was mutually
presided over by the DITP Director-General (Mrs.Srirat
Rastapana) and the National Director of Mines of
Mozambique. From 28 July - 2 August 2013, the DITP
executive team joined the cabinet of the then Prime
Minister Ms.Yingluck Shinawatra in officially visiting
Mozambique, the Republic of Tanzania and the Republic
of Uganda in order to seek trade and investment expansion,
as well as solving the issue of the shortage within the gems

and jewellery industry of Thailand.

2. The second meeting of this joint working group on
cooperation in the field of mineral resources was held at
the Impact Exhibition and Convention Centre, Muang
Thong Thani, on 26 February 2014 and was mutually
presided over by the DITP Director-General and National
Director of Mines of Mozambique. The outcome of the first
and second meetings resulted in the cooperation of the
joint working group in several areas such as the
establishment of a Gems Trading Center in Montepuez and

the information exchange of gemmology.

In addition, a third meeting has been scheduled to follow up
on the remarks and proposals of the firstand second meetings,
and to discuss further investment cooperation on trade
utilization and the value creation of mineral resources during
the bbth Bangkok Gems and Jewelry Fair (BGJF) from 24 - 28
February 2015. The DITP has offered Mozambique two booths

for product exhibition and distribution.

The Middle East and the Commonwealth
of Independent States (CIS) Market

The Middle East Market

The DITP has defined strategies to strengthen a positive image
and promote Thai products and services globally through
strong trade networks and relations — both among public and
private sectors. As a result, there have been more trade
opportunities and less trade barriers, increasing Thailand's

trade value.

In 2014, a delegation for trade/investment negotiations visited
the United Arab Emirates (Dubai) and Turkey (Istanbul) from
30 August - 6 September 2014, with a focus on business
expansion. Forty-six entrepreneurs showed interested in

participating in the project, with 26 entrepreneurs with
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IJudeoyaus:noumswoisnudavulaavauingluninin
a:3uoonnavciolu
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potential chosen by the Department of Internationa
Promotion, consisting of entrepreneurs from the auto
industry, construction material and construction equipm
industry, food industry, garment industry, gems and jewelr
industry, health and beauty industry, and home decorative

and housewares industry.

Organising a Good Will Mission to Oman and
the United Arab Emirates

Mrs.Nuntawan Sakuntanaga, the Director General of the
Department of International Trade Promotion, and a high-level
trade delegation visited Oman and the United Arab Emirates
(UAE) during 24 - 29 November 2013 to explore new
opportunities to expand the market, create a cooperative
network and increase collaboration, corresponding with
increasing trade and investment strategies under the
framework of AEC and FTAs.

The Director-General of DITP and a high-level mission
delegation from the public and private sectors from the UAE
and Oman worked together to strengthen relationships in
creating trade investment and increasing confidence in the
credibility of Thai products in the Middle East.

In addition, the Director-General and a high-level trade
delegation also had the opportunity to meet with agencies of
SME promotion in order to establish trade relations with SMEs
between the UAE and Thailand. Thailand will be the
manufacturing base while the UAE will distribute products to
the Middle East, Africa and Europe.

The DITP also studied the potential of holding a trade fair in
Sharjah (the third largest city in the UAE) and Oman. At the

time, delegation gathered information for organising a trade

event of Thai products in the Middle East.
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The Commonwealth of Independent States
(CIS) Market

The DITP has defined strategies to promote and further the
awareness of Thai products and services as well as support
Thai entrepreneurs in expanding their trading activities or
conducting business in the CIS through public relations
activities and in cooperation with distribution channels to

expand the market.

In 2014, the DITP’s board of executives and a trade delegation
organised an outgoing mission to Almaty and Astana,
Kazakhstan from 8 - 12 September 2014, to negotiate trade
in order to expand business. Out of 20 business entrepreneurs
17, mainly from the pharmaceutical industry, construction
materials industry, food industry, jewellery and accessories
industry, and decorative and household products industries

— were selected to attend this event.

The Latin American Market
The DITP has set the following strategic goals:

1. Emerging markets — export to new markets with potential
growth and reduce reliance on existing markets by making
Thai products and services well known and accepted in
Latin America, as well as creating a positive image of
Thailand and the quality of Thai products.

2. Sourcing — seek material resources to meet the demands
of Thai industry.

3. Internationalisation — open up opportunities for private
sectors to join trade and investment ventures in Latin

America.

In 2014, the DITP’s board of executives visited Brazil, Chile,
Peru and Colombia from 3 - 17 May 2014 to strengthen
trade relations. The DITP explored trade channels and
opportunities for business expansion in order to increase
trade and investment opportunities between the Thai private
sector and trade partners, promote a positive image, present
the potential of Thai industry, and disseminate the acquired
knowledge for further trade opportunities and investment to
Thai members and entrepreneurs. The team included 30
members of the trade delegation and 3 members from the
private sector, including the Federation of Thai Industries,
the Thai Chamber of Commerce and the Thai National

Shippers' Council.
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Trade Negotiations of the Trade Delegat
South America

The DITP is a leading organisation supporting internatio
trade in Asia and adapting itself to keep pace with change
in order to encourage entrepreneurs to globally and
sustainably create value and enhance competitiveness.
One of the key strategies of the DITP is to efficiently expand
trade and investment with ASEAN partners under the ASEAN
Economic Community (AEC) and Free Trade Agreements
(FTAs). South America is also a trade partner of the ASEAN;
therefore, the DITP has set the strategies mentioned above
to achieve the goal of market penetration.

Fiscal year 2013

The trade negotiations of the heavy industry delegation in
South America (Chile, Peru, Venezuela) were held from
3 - 12 May 2013. The DITP assigned a trade delegation
of heavy industry representatives to attend the trade
negotiations in South America (Chile, Peru, and Venezuela)
in order to seek out opportunities for the export expansion
of heavy industries in the South American market, which is
an important new market for Thailand. Moreover, the trade
negotiations have provided a chance to explore further
opportunities from the Thailand-Peru economic partnership
agreement and Thailand-Chile trade agreements (FTAs). The
delegation involved 25 manufacturers / exporters of heavy

industry, and can be divided into the five following groups:

1. Four companies from automobile and automotive parts

industry
2. Six companies from electronic devices industry
3. Four companies from agricultural machinery industry
4. Seven companies from construction materials industry
5. Four companies from plastic and other industries

Trade negotiations were successful; importers/entrepreneurs
from 170 companies in three countries attended the
negotiations and were interested in conducting business.
Orders valued at 335,000 USD or approximately 9.95 million
baht were expected, and a further 4,893,200 USD
or approximately 145.33 million baht were then expected
for the following year. The most sought-after products
were padlocks, microwave ovens, fans, plastic bags, steel
products, rubber products, adhesives and silicone products

and cement boards.
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The delegation was satisfied with the trade negotiations and
the market survey, particularly those in Caracas, Venezuela,
because of the market’s high potential and demand for heavy
industry as well as high purchasing power. Meanwhile, the
delegation also identified potential target customers and
ascertained strong business prospects. In addition, the
delegation explored major commercial and industrial stores

in each city.

Fiscal year 2014

The trade negotiations of the trade delegation in South
America (Brazil, Chile, Peru and Colombia) were held from
3 - 17 May 2014. The trade delegation involved the DITP’s
board of directors, senior representatives from the Federation
of Thai Industries, the Thai Chamber of Commerce and Board
of Trade of Thailand, and the Thai National Shippers’ Council.
The delegation attended discussions with public and private
senior representatives in each country to enhance trade
relations, to create a positive image of Thai products and
services, to build confidence in Thailand’s export capabilities
and to support cooperative international trade promotion and

activities.

Moreover, the DITP introduced 24 companies, including
manufacturers/ exporters of heavy industry and the food

industry, as categorised into the following 6 groups:

1. Thirteen companies from automobile and automotive

parts industry
2. Four companies from construction materials industry
3. Three companies from food industry
4. Two companies from plastic industry
5. One company from machine industry

6. One representative from Thai Subcontracting Promotion

Association
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The delegation from the private sectors participat
market survey, seeking opportunities for trade and invest
expansion in Latin America. The delegation aimed to increa
Thai export value, encouraging the benefits of free trade
agreements (FTAs) and joining trade negotiation and business
matching with importers from each country. More than 400
entrepreneurs / importers participated in trade negotiations
resulting in immediate orders valued at about 500,000 USD
with an anticipated minimum of 71,375,000 USD within one
year. The most sought-after products were plastic, car
or motorcycle tires, car rubber parts, car lights, car seats,
hydraulic pumps, cooking sauces and canned food.

South America is the fourth biggest continent — smaller than
Asia, Africa and North America respectively. It has the fifth
biggest population — less than Asia, Africa, Europe and North
America. The region consists of 12 countries and 3 townships.

The 4 countries of particular interest are:

Brazil (Occupying more than 8.5 million square kilometres

near the Amazon river and Brazilian highlands.)

Chile (located in the Andes Mountains on the west of the

continent.)

Peru (Hosted the biggest population in the Andes Mountains
on the west of the continent.)

Colombia (The main population is in the Guyana highlands

on the north of the continent.)
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The 33rd Annual Meeting of the Council of
the ASEAN-Japan Centre (AJC)

The Council Director of the DITP attended the annual meeting
from 6 - 7 March 2014 to define the policy and direction of
DITP operations along with trade promotion, investment and
tourism plans for the Japanese fiscal year 2014 (1 April 2014
- 31 March 2015). The DITP participated in the following

two trade activities:
1. The Thai Gems & Jewelry Fair at the ASEAN-Japan Centre

2. ASEAN Creative Network (ACN) for the Development of
Content Industry at the ASEAN-Japan Centre, which aims
to establish a network and organise business matching
activities for ASEAN and Japanese content industry
entrepreneurs by encouraging them to participate in the

Tokyo Game Show 2014 in Japan.

Moreover, in 2014, the Ministry of Economy, Trade and
Industry (METI) of Japan granted AJC 130 million yen
(approximately 43 million baht) in the support of two
activities:

1. Strengthening business partnerships between ASEAN
and Japanese entrepreneurs as well as trade cooperation

in new industries.

2. The establishment of a one-stop information database
about the laws and regulations of investment in the ASEAN

member countries.
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Japan External Trade Organization (JET
Bangkok

The Director-General of the DITP and Mr.Setsuo luc
the President of JETRO Bangkok, discussed the cooperation
between the DITP and JETRO for the fiscal year 2014
(1 April 2014 - 31 March 2015).

The two parties agreed on a cooperation project under the
concept of “Building Business Partnerships between Thai
and Japanese Entrepreneurs” in order to maximise the
benefits for the two parties. The project was named “+6681,”
a combination of Thailand’s and Japan’s country codes.

Significant areas of cooperation were as follows:
1. Product development projects for the senior market.

2. Business matching projects for Thai ceramic entrepre-
neurs in Lampang and Japanese ceramic producers in

Gifu Prefecture, Japan.

3. Development of rubber-wood quality and building
a cooperation project for rubber-wood furniture
entrepreneurs in order to promote Thai rubber-wood

furniture to enter the Japanese market.
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Digital Commerce Development and Support
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Needless to say, companies around the world are affected by
the ever-changing global trading trend. Globalisation, being
sparked from the rapid flow of new technology, allows room
for increasing competition in the international market.
Moreover the experience of online sharing, between not only
consumers but also business owners, is a major factor which
affects Thai companies’ international competitiveness
Department of International Trade Promotion (DITP) has a
mission to support and promote Thai companies to increase
the international competitiveness. This is achieved by applying
innovative marketing technology to expand Thai businesses

internationally.

Thaitrade.com, Thailand’s Official B2B E-Marketplace, acts
as an online shopping mall with unlimited space for all types
of Thai companies that are providing a high quality of export
products and services. Open 24 hours a day and seven days
a week, buyers from every corner of the world can utilise this
trading channel free of charge. The website helps SMEs, that
may be restrained by their limited resources, access the target

clients to sell at high volumes.
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AugusSn1s Thaitrade.com Center
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THZ
TRADE
COM

Thaitrade Application

Download Free

Additionally, the available 24/7 service allows companies to
reduce their costs and, hence, effectively expand their global
markets. Following the success of Thaitrade.com, currently
there are 14,479 highly qualified seller members and 70,276
buyer members from around the world. Moreover, there are
over 2,007,558 visitors who conducted product searches.
Since Thaitrade.com was launched in 2011, the trade value
has been approximated to be 3 billion baht (this predicted
value is based on the buying requests posted on Thaitrade.
com and the business matching sessions). Currently there are
over 3,000 seller members who have successfully exported
abroad. Moreover, Thaitrade.com won an outstanding level
award in the Thailand Public Service Awards 2013. This was
organized by the Office of Public Sector Development
Commission (OPDC). As DITP adheres to maintain quality
standards in providing excellent services, the overall strategy
has been clearly devised for the development of providing

sustainable services.

Thaitrade.com, Thailand’s number one E-Marketplace, has
developed a series of future projects to accommodate its
members’ ability to utilise this online trading channel for their
highest possible advantage. In addition, Thaitrade.com was
designed to be the main B2B e-marketplace channel allowing
efficient international trade within the South East Asia region,
especially when ASEAN Economic Community (AEC)

commences in 2015.

THAITRADE:

YOUR WORLDWIDE BRANCH
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Bangkok International Digital Content Festival
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la: 3 Tusovidaonu
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ACUWU Us:anugu 3s:duns wwaa Animation D1N90a&20
Mr. Todd Polson wwaaBodbmnarspoiusm ia: Mr. Matsuda
DINUSUN Success Corporation doDOUU
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The DITP, Software Industry Promotion Agency (Public
Organization) (SIPA) and Thailand Convention & Exhibition
Bureau (Public Organization) (TCEB) together with five major
digital content associations organised the Bangkok International
Digital Content Festival from 3 - 6 July 2014 at Siam Paragon
and Centara Grand at Central World. The event aimed
to promote Thailand’s digital content industry, develop
entrepreneurs, expand international markets, as well as

promote Thailand as ASEAN’s digital content hub.

This vibrant event featured Animations, Games, E-learning
and Visual Effects held from 4 - 6 July 2014 at the Royal
Paragon Hall 1. Creative products designed for entertaining
and building skills for users were on display and received
much exposure. At the same time, the companies BEC-Tero
and True Visions held a parallel activity called the “Bangkok
Comic Con 2014" at the Royal Paragon Hall 2 and 3.

Workshops and seminars on the animation process were held.
This was led by well-known artists including Manga artists
from Japan, Ms.Prasarnsook ‘Fawn’ Veerasunthorn (a Thai
animator in the team of Hollywood’s Oscar-winning animation
“Frozen”), Mr.Todd Polson, (an American film maker and a
director of the Monk Studios in Bangkok), and Mr.Matsuda

(a game creator from the Success Corporation of Japan).
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Another event was held at the Centara Grand, Central World
from 4 - 5 July 2014. At this event, significant investors in the
digital content industry mainly from China, Japan, South Korea,
and Taiwan, among others were invited to hold business
discussions with Thai entrepreneurs. The business discussions
focused on earning greater income and recognition for the
digital content industry in Thailand. The discussions involved
73 local delegates from Thai companies and 45 delegates
from foreign companies, with more than 600 million baht’s

worth of immediate trade deals being generated.

It should be noted that the Japanese digital content market
is a high-potential market. Japanese companies regularly
search for Thai projects or contents in order to increase the
variety of their broadcasting channels and their digital content

marketing.
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Developing Thai Products and Services to the Global Market
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Thailand
KITCHEN

OF THE WORLD

The DITP realises the importance of increasing Thai
entrepreneurs’ competitiveness in the Thai food products and
service industries. The DITP has therefore organised a range
of activities under the project “Thailand: Kitchen of the World”
and has succeeded in promoting a positive image and creating
recognition for the potential of Thai cuisine. Through the
project, the DITP aimed to drive Thailand towards being
considered the “Kitchen of the World’ with its many various
world class standards in manufacturing, particularly those in
the food industry. Various world class and quality culinary
products with the unique flavour of Thai cuisine, vegetables
and fruits, ready-to-eat and instant products were also

extensively displayed.

The DITP has set the fundamental strategy determining target
markets and culinary products. The strategy is based on
appropriate trade activities derived from the export value of
Thai food products, numerous Thai restaurants and Thai food
services in the target market as well as consumer behaviours
in the targeted countries. In this regard, the DITP has selected
only those potential markets which could feasibly order Thai
products. The potential markets include the USA, Europe,
China, Japan, Australia, the Middle East, Africa (middle to
upper markets) and ASEAN countries (Indonesia, Malaysia

and Singapore). A total of 65 projects were held in the
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2013/2014 fiscal years, comprising 51 overseas projects and
14 domestic projects. In Japan and China, high-potential
markets with rapid expansion rates, the DITP has engaged
actors and celebrities to promote Thai food, Thai food services,
and the Thai Select brand in order to attract more importers
and consumers. The “Thai Select” symbol has been awarded
to Thai restaurants abroad enabling them to reach international
standards and credibility. In the 2013/2014 fiscal year, the
“Thai Select” symbol was awarded to 1,576 authentic Thai
restaurants and to 174 ready-to-eat authentic Thai food

products.

Important promotional projects to boost the premium image
of Thai food products are as follows:

1. Promoting Thai food in Los Angeles in the USA through
American media by organising the first “Thai Cuisine
Festival” with the participation of celebrity chefs in the
town. The purpose of this event was to promote a positive
image of authentic Thai cuisine and restaurants through
celebrity marketing activities. Thai authentic cuisine was
cooked using recipes and materials derived from
the celebrity chefs, Thairestaurants, and the major Thai
food importers in the USA. The “Thai Cuisine Festival”
emphasised Thailand’'s readiness as a world-class
manufacturer and to meet global standards. The event
received a very positive response and enjoyed great
success with the participation of more than 2,000
participants, including entrepreneurs and business

operators from a variety of backgrounds.

2. “Try! Thai Select” was a project to promote and publicise
the Thai Select restaurants in Japan. Activities were held
simultaneously across Japan in order to promote the Thai
culinary experience and increase the recognition of quality
Thai restaurants. In this campaign, Mr.Jun Nagura,
a famous master of ceremonies in Japan, was proudly

introduced as the project’s brand ambassador.

3. To promote the positive image of Thai food in China
a campaign to reinforce the image of Thai cuisine was
conducted especially aimed at young adult consumers in
China. Activities were held simultaneously across seven
major cities — Guangzhou, Beijing, Shanghai, Chengdu,
Guilin, Xi‘an and Kun Ming. This event aimed to promote
the image of Thai food. In addition, a Thai actor, popular
among Chinese teenagers, was invited to demonstrate a
cooking show with Thai chefs. Thai food was also promoted
through Chinese newspapers and on “Youku”, China's

most popular online media site.
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4. The “Thailand: Kitchen of the World” project was a special
activity aimed at promoting the image of Thailand and
its products as well as reinforcing the positive attitude
towards the country as the kitchen of the world. In the
THAIFEX World of Food Asia 2013-2014 exhibition, the
DITP organised another “Thailand: Kitchen of the World”
activity with the objective to raise the awareness of
Thailand’s capabilities in food manufacturing and exporting
among importers and participants. The “Thailand: Kitchen
of the World” logo was also widely promoted among the

public at this event.

Despite the global economic slowdown, the “Thailand: Kitchen
of the World” campaign has secured Thailand’s position as
the world’s major food exporter. Thailand visibly maintains
a leading position amongst exporters of food products, e.g.
tuna, chicken, shrimps and rice. Moreover, Thai cuisine has
secured a position as one of the world’s most popular culinary
tastes, evidenced by the increasing volume of Thai condiment
exports over the past three years. The increasing volume of
Thai condiment exports strongly indicates importers’ and
investors’ confidence in ordering and importing Thai food
products. It can be asserted that the “Thailand: Kitchen of
the World” project has consistently created the trend for Thai
food consumption and stimulated significantly growing
demand among consumers. This initiative will eventually
contribute to the sustainability of Thai food exports and related

product exports into the global markets.
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The DITP has continuously supported Thai entrepreneurs both
in the ASEAN regional market and worldwide. In this regard,
the DITP has focused on three major areas of trade expansion
including enhancing the potential of Thai entrepreneurs in the
world market, developing trade channels in new markets, and
creating a positive image for culinary products and services
in the Thai food industry. Moreover, the DITP has realised the
growing importance of food safety and human rights issues
related to the industry. With the focus on trade expansion, the
DITP has organised events aimed at creating various

opportunities for Thai entrepreneurs as follows:

1. Inthe 2014 fiscal year, the 23" THAIFEX-World of Food
Asia 2014, Thailand’s largest food exposition, was held
from 21 - 25 May, 2014 at the Challenger Hall 1 - 3 at
IMPACT Muang Thong Thani. This was also the tenth
collaboration in holding the event between the DITP, the
Thai Chamber of Commerce and the German world-class

event organiser Koelnmesse.

The THAIFEX-World of Food Asia 2014 was held under
the concept of “Experience the Best in Asia” reflecting
the international standard and excellent quality of the
abundant variety of products showcased at the exhibition,
especially the Thai food products. The main objective of
holding the THAIFEX-World of Food Asia 2014 was
to promote the export of Thai food products, as well as
related products and services to the global market.

The exhibition received support from the Japan External
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Trade Organization (JETRO), who attended the event as
a partner country. The immediate purchase orders at the
exhibition reached a value of approximately 7.3 billion
baht.

. Organising outgoing missions for each food product

category to join in visits to major target markets overseas
in order to participate in business matching activities with
the goal of holding trade negotiations, creating business
networks, and promoting the positive image of Thai food
products. In the 2013/2014 fiscal year, the DITP has

established the following outgoing missions:

e A delegation of Thai fruit and food entrepreneurs
visited New Delhi and Mumbai, the Republic of India
from 22 - 27 September 2013. The delegation
comprised 15 Thai entrepreneurs who participated
in trade fairs and exhibitions. Trade discussions
resulted in 13.8 million baht in orders anticipated

over the next 12 months.

e A delegation of food, fruit and agricultural products
visited Kunming, the People's Republic of China from
7 - 11 November 2013. The delegation comprised
6 Thai entrepreneurs who participated in trade fairs
and exhibitions. Trade discussions resulted in
10 million baht in orders anticipated over the next
12 months.

3. Participating in international food exhibitions. In the

2013/2014 fiscal year, the DITP brought together
manufacturers and exporters of Thai food products to

participate in the following exhibitions:

e Fine Food Australia 2013 was held from 9 - 12
September 2013 in Sydney, Australia. The event
comprised 45 Thai entrepreneurs who participated
in trade fairs and exhibitions. The immediate
purchases were valued at approximately 255 million
baht.
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World Food Moscow 2013 was held from 16% 19
September 2013 in Moscow, Russia. The event
comprised 19 Thai entrepreneurs who participated
in trade fairs and exhibitions. The immediate
purchases were valued at approximately 334 million
baht.

ANUGA 2013 was held from 5 - 9 October 2013 in
Cologne, Germany. The event comprised 139 Thai
entrepreneurs who participated in trade fairs and
exhibitions. The immediate purchases were valued at

approximately 14 billion baht.

GULFOOD 2014 was held from 23 - 27 February 2014
in Dubai, the United Arab Emirates. The event
comprised 121 Thai entrepreneurs who participated
in trade fairs and exhibitions. The immediate purchase

were valued at approximately 6.1 billion baht.

BIOFACH 2014 was held from 12 - 15 February 2014
in Nuremberg, Germany. The event comprised 13
Thai entrepreneurs in the organic food production
and export industry who participated in trade fairs and
exhibitions. The immediate purchases were valued at
approximately 40.2 million baht.
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The current demographic trend suggests that the world
population is becoming an increasingly ‘ageing society’ due
to healthier lifestyles, advances in medical technology and
lower birth rates. By 2040, the percentage of people over 60
years old worldwide will increase by 60.4%, with those over
65 years old making up 14.3% of the world population. It is
forecast that the world will have become a fully ageing society
within only 26 years, and the countries with the highest
proportion of elderly citizens will be Italy, Japan, Greece,
Germany, Switzerland, and most European nations. Meanwhile,
in Asia Japan has been considered an ageing society since
1995, followed by South Korea, Singapore, China and Thailand.
Currently, the estimated population of Thailand is 64 million,
of which 10.05% are elderly. Thailand is expected to become
a fully ageing society by 2025, with approximately seven million

elderly citizens.

Most developed countries have started to develop products
and systems catering for the demands of this phenomenon.
European cities have built infrastructure facilitating the needs
of an elderly population. At the same time, some European
private enterprises are currently looking at strategies that
attract these elderly consumers, since their purchasing power
is high. It can also be noted that the services and products
suited to these elderly citizens are health services and products

that enable them to look healthier and younger.
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The DITP has initiated the “60 Plus Project” to develop new
opportunities in foreign markets for Thai manufacturers and
service providers. The “60 Plus Project” promotes health
services and products for the elderly segment among overseas
buyers. The project aims to stimulate the growth of Thai
product exports in both volume and value. This initiative is
a one-stop service project which includes product development
to match elderly demands, especially in overseas markets.
Individual consultation is also provided to local business
operators by experts from Italy, Japan, the USA and Sweden.
In addition, the DITP has built up a commercial network
for local entrepreneurs by conducting business matching,
coaching a marketing plan for the senior citizens in target
countries and organising overseas trade missions in the
international trade shows. In 2014 the DITP focused on the
knowledge of Thai entrepreneurs in areas marketing
opportunities and product development to meet the needs of
consumers. The DITP is also inviting experts from target
countries, e.g. ltaly and Japan, to give lectures concerning

the elderly market.
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Exporter Training Program on Reducing Trade Logistics Costs
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The DITP has recognised the importance of advancing the
competitiveness of Thai entrepreneurs by initiating a strategy
of reducing trade logistics costs. To address the strategy, the
DITP has organised the bth training programme for exporters
on the subject. A total of 117 local and international logistics
operators participated. The efficiency of logistics systems and
supply chain include procurement, inventory management on
raw materials and goods, warehouse management,
transportation and distribution as are all highlighted in the

programme.

In addition, fully utilising resources and delivering goods to
customers on time can reduce trade logistics costs by up to
a billion baht. This is an innovative solution in the industrial
sector for export and services. Staff in each participating
company could study, analyse, and assess the efficiency of
their current procedures in order to identify any weaknesses
or defects. These could then be addressed before taking
proactive approaches to reduce the trade logistics cost. With
the help of a cross-functional team, each project was held for
no less than three months and had clear objectives. The
procedures were also closely monitored and supervised by an
experienced team of experts, and a business model was
eventually developed. The key is in setting up the same logistics
management strategy for every unit within the organisation to
create widespread improvements to enhance its competitiveness
continuously and sustainably. In 2014, there were a total of
15 companies participating in the project. The project
successfully reduced their trade logistics costs in all

dimensions by over 193 million baht.
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Nowadays, the world is constantly experiencing global dynamic
change. In addition, the global economic slowdown, strong
business competition and the increasing number of non-tariff
barriers have affected the global markets, especially in most
of Thailand’s major exporting markets. Therefore, the DITP,
which plays a key role in organising international trade
missions, is required to adapt to the various changes in
the economic situation and in global markets. In this regard,
the DITP, a state agency tasked to drive forward Thai exports,
fully recognises the importance of promoting and facilitating
international trade to achieve its goal in the promotion of
bilateral trade, which includes sourcing raw materials,
promoting innovation and technology for exports, promoting
environmentally friendly products, and emphasising the use
of new tools and marketing channels tailored to the needs of

Thai entrepreneurs and global markets.

Throughout 2013 and 2014, the DITP studied, monitored and
analysed the world’s economic and trading situation as well
as the implementation of foreign trade measures that impact
Thailand’s exports to global markets. The DITP has also carried
out measures in preparation for entry to the ASEAN Economic
Community (AEC). These include meetings and discussion
panels with relevant organisations, both public and private,
to determine the measures and strategies to expedite exports
of products and services so as to sustainably achieve economic
recovery and increase the value of the country’s exports. The
DITP has implemented activities and has supported projects

to continuously boost the competitiveness of Thai entrepreneurs.

3/3/2558 BE 5:08 PM ‘ ‘



nasdaviuudaavauaiuiurzratudsszina

foNSSUMSIAUIAALAUFLNLNEATUUSINA TUITUBOLMBNENATY
OENDHTDUOLMSADIASUMSAMSHONOUSINANBOEADIAS,/aS 0107
KSoanaMsMsHoUsINARKINKWUSNoUMshelddlomamsoms
AMAUUNSSTOCNDNA BoNSUADIASUMSMSHOUSINA DMstaou
lacvaUnULNAUUSINAITUUSTINNT Dwanmsaidumu aod

Uvuds:zuitu 2556

JMsTa0UIAALEUAILNUBIAIUUSINA DIUoU 7 DU 9 ASD T
wus:noumsidnsoulaavaun (Exhibitors) 9iuou 6,310 s1e
IWolaauANeMwJoLaUAIa:uSMsyoning TaaiBrywuign /W
FoonchousINA 188U,/ 0SOIMSANUDILY D1uou 340,581
S BoOwaMsaLBONUN $IUdU 963.90 &uuin YaAiAmadn
:dbBomelu 1 U $wuou 17.481.19 auuin Mulaavaun)
s aludsinaRsadulubvuUsunu 2556 Tdin viu Bangkok
International Gift Fair & Bangkok International Housewares
Fair DIUOU 2 ASD SHOWOAUN 19-23 aanAu 2555 1a:5:1010
SUn 19-23 1Wwau 2556, 01U Bangkok Gems & Jewelry Fair
ASLA 51 SHOWAUA 26 NUMMWUS - 2 DuiAu 2556 1a:AS0
A 52 sr50auR 6-10 Auenau 2556, 01U The 10t Thailand
Infernational Education Expo 2013 S0dus+idodun 22-24
NUNMWUS 2556, DU Bangkok Infernational Fashion Fair &
Bangkok International leather Fair 2013 S0dus:o103UN
13-17 0uAu 2556, 01U Thailand International Furniture Fair
2013 dadus:kdwaun 13-17 Dunau 2556, viu THAIFEX-
World of Food ASIA 2013 903us:ko10dun 22-26 wausmAu
2556, 01U The 10N Thailand International Logistics Fair 2013
DATUSHIWIUA 4-7 Nuensu 2556

‘ ‘ Sec2_DITP_ANNUAL_03 03 2558.indd 78

®

The DITP has also carried out projects to build confidence
and credibility for products and services from Thailand to
create awareness of the country being the source of high
quality goods. The aforementioned initiative enables Thai
products to maintain their market share and expand export
markets, resulting in the growth of exports from Thailand
achieving its target. In 2014, the DITP has implemented a

variety of proactive promotional activities as follows:

International Trade Fairs in Thailand

International trade fairs are one vital channel for international
trade promotion. Organising trade fairs and exhibitions plays
a great part in helping to promote and create international
stages or markets for Thai entrepreneurs to hold business
discussions or negotiations with operators from foreign
countries. To promote trade, the DITP has hosted in-country
international trade fairs every year. In 2013 and 2014, the

operating results were as follows:

In the 2013 fiscal year, the DITP organised 7 different
trade events on 9 separate occasions attracting a total of
6,310 exhibitors and 340,581 visitors. The international
trade fairs generated 963.90 million baht of immediate
purchases and 17,481.19 million baht in future orders within
the 12-month period. The exhibitions held in 2013 were as
follows: Bangkok International Gift Fair and Bangkok
International Houseware Fair was held twice from 19 - 23
October 2012 and from 19 - 23 April 2013; the 515t and the
52nd Bangkok Gems & Jewelry Fair 2013 was held from 26
February - 2 March 2013 and from 6 - 10 September 2013;
the 10th Thailand International Education Expo 2013 was held
from 22 - 24 February 2013; the Bangkok International
Fashion Fair & Bangkok International Leather Fair 2013 was
held from 13 - 17 March 2013; the Thailand International
Furniture Fair 2013 was held from 13 - 17 March 2013; the
THAIFEX-World of Food ASIA 2013 was held from 22 - 26
May 2013; and the 10th Thailand International Logistics Fair
was held from 4 - 7 September 2013
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In the 2014 fiscal year, the DITP organised 8 trade
events on a total of 10 occasions drawing a total of 5,873
exhibitors and 305,173 visitors. The international trade faits
generated 1,422.24 million baht in immediate purchases and
22,293.75 million baht in future orders within the 12-month
period. In 2014, the DITP hosted the following trade fairs:
the Bangkok RHVAC and Bangkok E&E 2013 was held from
10 - 12 October 2013; Bangkok International Gift Fair &
Bangkok International Houseware Fair was held twice from
19 - 23 October 2013 and 19 - 23 April 2014; the 53d
and 54th Bangkok Gems & Jewelry Fair was held from 25
February - 1 March 2014 and from 9 - 13 September 2014;
the Bangkok International Fashion Fair & Bangkok International
Leather Fair 2014 was held from 12 - 16 March 2014; the
Thailand International Furniture Fair 2014 was held from 28
April - 1 May 2014; Thailand Auto Parts & Accessories 2014
was held from 12 - 16 March 2014; THAIFEX-World of Food
ASIA 2014 was held from 21 - 25 May 2014; and the 11th
Thailand International Logistics Fair 2014 was held from
24 - 27 September 2014.
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SMEs Pro-active Project: Promoting and Enhancing Capabilities of SMEs
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Challenging conditions in the world economy have affected
the competitiveness of Thai entrepreneurs. While large-sized
enterprises are able to adapt and maintain their operations,
most medium and small-sized enterprise operators (SMEs)
are in the beginning stages or the early stages of business
growth and thus might not be able to adapt to the changes in
the global economy. It should also be noted that SME operators
account for the majority of business operators in Thailand, at
approximately 90 percent overall.

The DITP recognises the importance of enhancing the potential
of SME operators who conduct overseas business to be able
to access funding and expand trade channels through their
own capacities. Therefore, the DITP has organised the SMEs
Pro-active project to promote and enhance the capabilities of
SMEs together with the Federation of Thai Industries, the Thai
Chamber of Commerce, and the Thai National Shippers’
Council. Activities sponsored under the initiative have included:
1) Overseas Trade Fairs and 2) Trade Missions. The SMEs
Proactive project was announced as a three-year ongoing
project (from 2013 - 2015) and is sponsored by the
International Monetary Fund at a total of 300 million baht with
a three year sponsorship (from said period). Moreover,
in August 2014, the Management Committee for Overseas
Trade Promotion approved an additional 100 million baht as
funds to be spent in the 2015 fiscal year (1 October 2014 - 30
September 2015).

In the 2013/2014 fiscal year, the DITP sponsored 2,068
companies in participating in exhibitions and traveling to attend
business discussions. This totalled 412 activities and utilised
338 million baht of the project fund. Business value generated
from the project stands at 174 million USD in total
(approximately 5,500 million baht) consisting of 1) immediate
orders of 7 million USD (approximately 200 million baht) and
2) expected orders throughout the year of 167 million USD
(approximately 5,300 million baht).
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Public Relations to Promote the Image of Thai Products and Services
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Public Relations to Promote the Image of Thai Products and Services Overseas

(Country/Cluster Images)

Insvmisus:auwusus:Inalng duAlia:usMsiUIkuIens
fAnamwuovinglucous:anA dariuoAq (Key Message)
“THINK THAILAND” wous:sauwuslugonguidrsug 1ain
WU Wio la:wusinAlucihiousina BoidumsaonaKinams
DaUsINAINEITUUSINAWWANEUAIA:USMSATAMUNWED
lasuasonouUURIaiduRsousUiuaarachbusINA MoaIand
DaNdvuovauMIA:USMSUOLINg laaluomMUNgUEUAIA:USMS
aArvuoning 4 nauauAihed 1IN nguauAmoaaknssy
(snaucia:Buaoususuc’, 1nSovn1AWIAU 1a:9aq
Aoasv).naulawalaa (B, InSoviSia:wovaniciouiula:ad),
naussnousMs (Digital Content) 1a:ngUAUAINYASIADIMS

e NAUOOAINNSSU

1. sngucilabuaouenuauc
- THINK AUTO PARTS SOURCING HUB
- THINK ULTIMATE AUTOMOTIVE
- THINK CULTIVATING SOLUTION

2. InSovUSUOIMAIaINSoLMANUIEU
- THINK BEST QUALTY
- THINK ECO-FRIENDLY

- THINK COOLNG INNOVATION
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THINK PRODUCTION EXPERTISE
oire| THINK THAILAND

A campaign to promote the image of Thai products and
services overseas is operated under the key message of “Think
Thailand”. The aim is to reinforce Thailand as a manufacturer
of quality products and a provider of quality service to reach
exporters, buyers, and consumers overseas. The campaign
has set its goal to enhance the confidence of consumers and
the credibility of Thai products and services in foreign markets.
Furthermore, the campaign has exhibited the strengths of
Thai products and services in four main categories: industrial
products (automotive and auto parts, cooling innovation,
construction material); lifestyle products (fashion, housewares,
home decorative items and spa products); services (digital

content); and agricultural and food products.
e Industrial Products
1. Automotive and Auto Parts
- THINK AUTO PARTS SOURCING HUB
- THINK ULTIMATE AUTOMOTIVE
- THINK CULTIVATING SOLUTION
2. Air Conditioners and Cooling Innovation

- THINK BEST QUALITY
- THINK ECO-FRIENDLY

- THINK COOLING INNOVATION
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3. Jaqnoaso
- THINK GREEN LIVING
- THINK QUALITY LIVING
- THINK CONSTRUCTION SOLUTION
e naulawaloa
1. iU
- THINK FASHION SOLUTION
- THINK EXQUISITE JEWEIRY
- THINK SOURCING VARIETY
2. 1In3ovlBia:uonaniciouiu
- THINK CRAFTED QUALTY
- THINK PREMIUM QUALTY
- THINK STYLE WITH QUALTY
3. ah
- THINK HOUSTIC WELLNESS
- THINK NATURE CREATION
- THINK SPA MANAGEMENT
e NgussnouuiNo (Digital Content)
- THINK PRODUCTION EXPERTISE
- THINK ARTISTIC CREATIVITY
- THINK PRODUCTION SOLUTION
e NguaUMINUASIAOIMS
- THINK EXOTIC TASTE

nod TMsdaria:ooniuu Artwork, Print Ad, Poster, Leaflet,
Advertorial caoaouwanmweuaasau (TVC/Short Film 30/60
3, 5/8 Ui StenguauAchne sourbaoooulaud IWomweaIws
aochio) Tuchousina Us:nouludosdeinsriau (Television) daeans
(Magazine) la-ooulau (Online)
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3. Construction Material
- THINK GREEN LIVING
- THINK QUALTY LIVING
- THINK CONSTRUCTION SOLUTION
o lifestyle Group
1. Fashion
- THINK FASHION SOLUTION
- THINK EXQUISITE JEWELRY
- THINK SOURCING VARIETY
2. Housewares and Home Decorative ltems
- THINK CRAFTED QUALITY
- THINK PREMIUM QUALITY
- THINK STYLE WITH QUALITY
3. Spa Products
- THINK HOLSTIC WELINESS
- THINK NATURE CREATION
- THINK SPA MANAGEMENT
e Services Group (Digital Confent)
- THINK PRODUCTION EXPERTISE
- THINK ARTISTIC CREATIVITY
- THINK PRODUCTION SOLUTION
e Agricultural Products and Food Group
- THINK EXOTIC TASTE

A variety of promotional media was produced comprising
artwork, print ads, posters, leaflets, advertorials, and TVCs/short
films running 30/60 seconds and 5/8 minutes for each group
of products. Online media was also included. These promotional
media were broadcast overseas via television, magazines, and

online.
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The Production of Horizon Thailand E-Newsletter in 4 Languages

HORIZEAN

Horizon Thailand
Thailand Officlal Trade Newsletter

Joining the Dots

- Tradewinds Tradeshows Industry

CUTTING A NEW CLOTH

Issue 13: 29 Sept 2014

) Print °Emai|
In Focus

Remaining Thai in a Global Design World

the etemity of Thai style, albeit in an innovative and unique way...
Read More

Digging Yourself Out of a Hale

made Pzizal Wongwaiknlzyoot come up with a potentially warld...
Read More

Daned10818NNsodnd Horizon Thailand 4 My (Mw
obNNU Su allula:saBe) ITumsdaridoussiauwusiusuiuu
DorUNad081ANNsodnd (Horizon Thailand E-Newsletter)
S1eUNY  IWDIWaIwsSUS:duwus mwanuniuovus:nAnglu
puUsINAWWAOAUAIANUNMWaDIa:doyantuslasUIngonu
aumia:usmsuoving TKRinaaowIBoUUluMsmissio Taaiwe
IwsmMdIua TUgonguitnkuie 1din navnu Unssno wuidn
wus:noums wusinaluaalacous:na sounvidsnu
AOAUANGuOLNSINSOLWINLE (HTA)

nbd dormnuniauoUs:noudosgdolaMsAT AUAIA:USMISUOD
Tne AoWINAOUIKOAIUMSOANa JolagaaInNSsy MNSSU
dumsaana la:dus) Nidulslasucdiomsiia:msabnus:HoI
Us:inA wSoumwus:nou IWolknguidkualdsudoyaldosio
a:00n1a:s00180 aasavunguIiuIkugaIuIsnidItvdoya
la:aoumusieaidsawuiaulanidulscivon Horizon Thailand
(www.thailandhorizon.com) DInwamscIguIURWAIULIWUSN
gwidaourbrua 130,270 s1e
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Fashion may change but style is forever; one Thai designer decides to show the world

®

OntheTable Q%A  AboutUs

Select Language
] ] =
Se

arch

Search...

Subscribe
Flease sign up the newsletter here
for the latest information about
the Thailand trade and Thailand-
related opportunities.

It was stress, not the sort of thing usually assodiated with the Land of Smiles, that Mams

E-mail

Company

The production of the biweekly Horizon Thailand E-Newsletter
in four languages (English, Chinese, Spanish and Russian)
is a project promoting the image of Thailand as a high quality
manufacturer. The publication serves to enhance the
knowledge and understanding of the country’s variety of
products and services. It aims to increase confidence
in carrying out business operations with Thai entrepreneurs
by circulating E-Newsletters to the target audience, i.e.
investors, business leaders, entrepreneurs, foreign consumers,
and the Honorary Trade Advisor to the Ministry of Commerce

(HTA) via email messages through this project.

The content of E-Newsletters includes trade data, information
regarding Thai products and services, market movements,
industrial data, marketing activities and other relevant
information. It benefits foreign trade and investment using
photographs as a channel to distribute information simply
and promptly to the audience. The audience can access further
information and details on the Horizon Thailand website
(www.thailandhorizon.com) as well. It is estimated that a total
of 130,270 visitors have visited the website.
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DITP Guide to Trade Channels

PASAABABIRUGUTnZ DU
Swenrsuafivlng '

DaasnsuaviasumsAiskowusina “DITP BlsovnisAn”
iJudceanssieidioudnaidn Sarmlasainusiauwusiadoans
O0ANS  NSUADIASUMSASHODUSINA TI0NUS:ADAIVOIWEIWS
thoansoNSSUIEMISIKUSMSUODNSIUS SOUTDMOMSAIAAIU
INAOUIHONSOUSOUDINSIEILUOLATNDILADIESUMSAISHI0
UsinAlarUosmuwusoasuovnsus idoriluiauiduisoonunaulo
Tusovoandus Thooyanuavaiaidulsiasuinwus:nounsia:
waul aoondonrunagnsuobnsue NOGosMSUSINAUWUS
MsasIMWAaNUNIGCOAUMIAUSMSUODWUSINOUMSING SoUdbd
Mmsdviasumwanuadus:inAlnaliuniBotiolaldsumseaousulu
sQuanna (Image Building and Branding) Joouunsus mweaiws
Daans DITP BisobmsAiurannKanesonmy. rMolusUIVUEDWUW
swidou lamifusowciiwa (PDF) worwewsmoiSulscinsius
sourbdariusUiuukbAODIENNSOUNA (E-book) Iasiouwalinisu
(Mobile Application) AenuldoONawseiwu (Smart Phone) lia:
InUIda (Tablet)
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The DITP Guide to Trade Channels is a monthly booklet
published by the Public Relations Office of the DITP. The
objective of the DITP Guide to Trade Channels is to disseminate
information about the wide range of DITP activities and
services, including business climate and trade movements
gathered from the reports of the DITP and its alliances.
Information in the guide is up-to-date and practical for the
benefit of business operators and those interested in
international trade activities. The project is in line with the
DITP’s strategy to create a positive image of Thai entrepreneurs
and products as well as create a credible image and brand

awareness for Thai products at the global level.

Currently, the DITP Guide to Trade Channels is published in
various forms, including monthly booklets, PDF files on the
DITP website as well as an e-book and mobile application

which can be accessed from smart phones and tablets.
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s19n1s3ng “dalannisAinu DITP”
"The World of Trade with the DITP” Radio Program

ShIeMsIng “dolanmsiu DITP” oonoyma.mbamddne aon.  “The World of Trade with the DITP” radio program is broadcast
FM 925 MHz 1oan 14.10 - 15.00 u. BoilduamidngBolleo  on FM 92.5 MHz from 2.10pm - 3.00pm, a national radio
InSodnens:mwIdsNoUSINA sUluusigmsiJumsaumund network in Thailand. The program is presented to listeners in
IBLIIASIH TO&U”W\aUO\C]Okﬂlﬁaaﬁu&ouammom\wsmﬂ the form of analytical interviews, focusing on information about
@ TomamomsAit anuMmsndJoUuu nagnsmsioaana nows  foreign markets, trade opportunities, the current market ®
INEOAUUSIAUIASUZIDONIBEU MSNvlanioNssuuobnsus Ia:  situation, market penetration strategies, knowledge about the
MsanidussnoNisAsHdvUsInARUNauIwelwsgaisiscu: - ASEAN Economic Community, DITP activities, and overseas
suillumsitalannAuwus:noumsinaiausssuwnauiinowina — trading operations. The broadcast aims to widen the vision of
la-anunsnundoyalliBiinausiasy TumswouunAnemwiacnidu Thai entrepreneurs and those interested in foreign trade
ssMIdDSL MsdasiMsIngdbidumsusinauwusmwanunlia: — activities, enabling them to benefit from utilising the information

ADNSSIUUOLNSIUY OEDTUSANSMWSNMBHTD in their business operations and increasing their potential. In
this regard, the radio program is another effective method of

promoting the DITP’s image and activities to the public.
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NSUADIASUMSAMSH3USINA TMSWEULNODANSMUINCUZANUMW
MsUssvaMsMAsy (Public Management Quality Award —
PMQA) WolRRawadunNSEomMsInuonsy) IaanNSNAoUaUOD
NUROUAOLMSUOLUSEBU. BoITUAOURTIDUODWS:SINOBTM
NAUHANINCUAIASSMSUSHNSTOMSUUITOLNGADT

. ITNMswWeuLovANSIAUSITUOUIDOMUINCUNOUMWMSUSHIS
doMmsmMASEs oehocioition Taedwamu o1

IASUSIOTAUSMSMASTIKLAUSDTT W.A. 2556 Usinn
SWIAMSWEULNUSMSNITUIAA S:AUGIAU DINNS:UOUONU
“USMsSAaLIASUNMSAMSHODUSINAWIUBOLMOWICULE
avooa”

wamsansooANUWLWORIUANUMWNMSIRUSMSUODNSIUS
UsoDoudsinnu 2556 (nulikusmsgoyamsanoll lia:
DIUUSMSAUgUSMsavooniuuIdaiasD) wSuusmso
AoWWOWeRH TumwsouAaidusosa: 89.99 (&hsodlag
ahunoiuancikLBC)

2. MsmAuQIacuiopnd Nsus TMSIADAdANUNSSUMS,/
ACUUWONMAUQIAODANSAG o1

ACUMDUY MAUQIiamssarulesue Ivumsunuaou
UsU laciocnuwamueniuulsunamsmiuqQiaobrnsia
TR auiansounauulaasana ity 4 du (usy
dbAuiaddIoadoy,/  MUWSUUSMSIawbaouldaoude/
AMUODANS IAUWURUCINU) Bociduuciotiopuncdic]
vouusinru 2552

ANUNSSUMSAaNUMSUSITUWaMSAoUAUMETLUOD
NSU9 MNuglamsdarimumsusudsplaiacnuwams
aniducnunounUNMETUIBNNUIAED (MUSITEUANUNSSUMS
ASODIBUIMUAUANADE MsMKuaLOSTIUMSAoUAUMEIU
W.A.2544 (Jo 6) I1a0mMSS1I0IUWACIOANUNSSUMSOSOD
DUIWUCU (A.Q.D.) wrnuqQla (Jaans:nson«) 1a:
AOUNSSUMSOSovasUUSITUWAUSDINSNSOD (A.QLU.)
IOuUsoiNnu

ACUIDIUS ANITuMsSDaMIwUIA:OQCNUWACNUIWUMS
UounuU 1a:Us1udsiunoSa cnuIuomDENSANANSINEINA0E
MsJoonuiausuusIuNosa (Uun.)
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Organisational Development in Alignment to the Public Sector Management Quality
Award

The DITP carries out organisational development in alignment
with the Public Sector Management Quality Award (PMQA) in
order to ensure the success of the public sector’'s missions
while also catering to the demands of the public as part of the

Royal Decree on Good Public Governance of Thailand.

1. The DITP carries out ongoing organisational development
and self - evaluation in alignment with the public

management quality award, as follows:

- The DITP received the Thailand Public Service Award
in 2013 in the category of Excellent Service
Improvement - Outstanding from the "International

Trade Promotion through E-Commerce" initiative.

- The DITP's survey of service quality satisfaction for
the 2013 fiscal year (for Service Business Information
and One Stop Export Service Centre) showed that
89.99% of service users were satisfied (the survey
was conducted by the National Statistical Office). @

2. The DITP established a committee and a working group
to monitor and evaluate the DITP’s internal controls, as

follows:

- The working group supervises the policy planning
and annual planning procedures, and monitors
performance related to the appropriate good
governance guidelines which encompass all four
important policy groupings (political-social and
environment; service receivers and stakeholders;
organisation; and staff). The project has been ongoing
since the 2009 fiscal year.

- The committee monitors the evaluation of the DITP’s
internal controls, supervises the plan to carry out
improvements, and monitors the performance of
internal controls and risks in compliance with the State
Audit Commission Regulation on Determination of
Internal Control Standards in 2001 (Article 6). Results
of the evaluation are reported annually to the State
Audit Commission (SAC), the supervisor (the
Permanent Secretary) and the Public Sector Audit

Evaluation Committee of the Ministry.
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ANUINSSUNMISDSE8SSUUS:NNSUY NDUARAMEUON
1JuUssuaSouIduANUNSSUMSIWOMKUNAMUID 15
YoLUSI0ADSYSSSUNISIBMISWAISOU  llazdAnU:rinou
D588SSUUSTINSUS CITUDIUANUANUSSSU  DSESSSU
IWOIRINSIBMSNSUE ASIKUNTDADWEATYUODDSSEN
s wmMs lagrdofio 5 KaNMSENATY TdiA KaNANUSSSU
AoIlaUoNMA AWIdUSSSU TUsola asovaould iIafRloma
NNAUDENDINMINEIUNU

uonoINdahIMsams:uuasovaouMaiucuuNasTIU
DIUASIPEOUMEIUIADSESSSUMSURUADIUASODEOU
MalUgoLEIUSIBNNS NUILONDIOLNSLUNIBNATD
NSNSOLMSAAD
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The working group plans and monitors the prev
and suppression of corruption in accordance with
strategies of the Office of Public Sector Anti-Corruptio
Commission (PACC).

The DITP’s Ethics Committee is led by an external
chairperson who acts as a committee member in
carrying out the duties according to Article 15 of the
Code of Professional Ethics for Civil Servants.
The Ethics working group also carries out duties
to effectively promote ethical practices among
officers in alignment with the five principles of ethical
principle, equality, fairness, transparency, and equal
opportunities.

Internal control systems were utilised in accordance
with the public sector internal controls and
professional ethics strategy of the Comptroller’s

General Department, Ministry of Finance.
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NINSSUlW@dVANYDINSUAVIASUNISAIStHIWUSINFA
DITP’s Corporate Social Responsibility (CSR) Activities

1asvnisUanaullivazUasegdaduirluuKavuisssusia
wazlasvnisiiyy WesssuuazysuzArguaniu

Planting trees and releasing fish into their natural habitat program; and the merit-making,

listening to sermons, and renovating religious sites program

nsuaviasunisAis:kovus:nA Tadidufonssuau
IUONIVADIUSUWABOUNOdDAU MAUUSTaBUCIDY O
MisusmINaUNsSnUMSISoU Msaou la:aunstdmsiwn TN
IspissUluusIonUINaIRgY MsusOnIGoWIUOLIE KUbde TKU
uninuregy Nisousina1d Iasbmsuandullia:uaosdaasun
Tuikaohsssus@ialnsoMsmury Wosssulia:ysau:mauanmu
SOUMDUSDINADUOD U DordaidovaoulaBavlky Bonsus
TacigunoNssuenoe) aod

1. ApnssuUancully o dudnnod duwnidolns dul:nen
la:cuunudou 10udu tU WNSONENURDEMEAS DbKIQ
IJoovaou IWoavIasuIa:snUSOANISIWUWUNREITED

INnUs:nAlNe

2. nonssulaosaUan 65,000 (o ru IUthue chualud dorda
Igovaou Woloslks:uutinAhdaluwunoauauysad

3. APNSSUMUNJUSDINEDUOD O INSODUDKUNUKUND Jol3
Anen voviauidn aunsndmisiSeula:dus) didumsusnIn
3 1IKL Ao TsLISTUUUILTD chualud eineuie Sbraa
Igovaou IsPISEUUIUDKOEEID SNoIuian Sbrda
IBaoIKU  1a:AugWauUIGnI&NINAUIAGIUAKUODKIS
SNNOAUNSIY DORIABEVIKL FodovusoAribrualdsu
DINMSUSDIAUOLINKUNNNSUY NNS:AU
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The DITP organises activities to express the DITP’s sense of
social responsibility and to perform good deeds though various
means. Examples of CSR activities range from donating tools
for household chores and gardening, donating sports
equipment for schools in the area, donating second-hand
clothes and books to female inmates in prison, and the planting
trees and releasing fish program to the making merit, listening
to sermons, renovating religious sites and donating goods in
Mae Hong Son and Chiang Mai programs. The details of the

activities are as follows:

Department of International Trade promotion has undertaken

the following activities:

1. Planting trees such as Teak trees, Phaya Seur Klong trees,
Indian goosberry, Olive tree at the Huai Kaaikiri Memaorial
Park in Mae Hong Son province to encourage and promote

green spaces in Thailand.

2. Setting free 65,000 fish in Pai River, Tambon Mae Hi

to maintain the fresh water ecosystem abundance.
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4. NonssuMury wWosssula:ysru:mauamu U éuanavy
WNSONENURDEALAS chuanvand ainoulg 9broa
Ioovaou 1a:3auiudo Snnoiuian  SornIaIBavIiky
SOUMOUSIANSWEIAOUCDIAADUOD O W1l ensnuisA
la1nSovlBws:aoy

MSWDSSSUASLT dassmisiazdinuinnsus nnauld
AGSSSUDINITINNNAIN IWONMSCISLEIAUSTIdUIA:MS
rMoulkous:ansmw nalofe “cola:ad” Tuohorinola
Ala ielala:ogols dovdcnaudodwmviawNs:AoUU
dovladiognuniauo Msdaduuladoudovdanansssuy

5. AvNSsuUsoUsSoUURNUIa:a0IuNs:LBNIBIAoUSMAIKLYATS
BosAuMUDaIKLUSINANgluws:ususSBUUAUA Tud 2556
DUoUrbaU 1,750 aUU 1a:1DNSSUSIUSoUasaifiuns:ay
AlBIao usoIAIKaUIAUAUWNISNMIDNISIAGDUIKOAINA
TuD 2556 Suourivauusiny 11 Alansu

6. NonssusuusoIANLUoLASTUNs:UoUNMISWANQUNSU
WWNIs Iwoulluusoianunibyadsufeuluaudo
WS:ASUASUNSY USUS1IUT

7. AonssusuusoInsaBsuluiwououlK AUW T ovIDHTD
TuNtUNANUKCTLNATD 1SOUTINAIDASOLIUSU

nsu4 lachigulnsbmsanunu:dognocioiton woabiasuUlaue
MAUOLANSAA NDAUADAUIAADIOAAOU SOUNDYSUNNSIASU
ISOLANUSSSUDSESSSU MSasvdaadNNaINuUAAINS LoNDIN
dunansmelunsu« Clomawud:asionouduwusoudiia:anu

AoOWaNUIRAlUKYANU: sogIkMsUs:anu UM elutus:ansnw
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3. Donating warm clothes, toys, learning equipment, etc.
to 3 schools: Baan Mae Ping School, Tambon Mae Hi,
Amphoe Pai in Mae Hong Son province, Baan Bong Huai
Hang Forest School, Amphoe Mae Tang in Chiang Mai
province and Child Development Centers Amphoe Nong
Han in Chiang Mai province. All donations were received

by officers at every level.

4. Religious sermons were held and religious site and places
of worship (monasteries) underwent restoration at the
temple in the Buddha Park, Tambon Tung Yao, Amphoe
Pai, Mae Hong Son province, and Wat Baan Pong Temple,
Amphoe Mae Taeng, Chiang Mai province. Moreover, DITP
also donated personal belongings and other items such as

monk’s robes, medicine and utensils.

Listening to sermons this time, DITP officials and everyone
has epitomized the abbot for daily livings and work place
to be effective, such as, “self-consciousness" - whatever,
wherever, whenever they do, they must contain the identity

of person performance and consciousness.

5. Collecting calendars and used staples in 2013 to donate
to the Foundation for the Blind in Thailand under Royal
Patronage. A total of 1,750 calendars and used staples
weighing an approximate total of 11 kg were also donated
to the International Association of People with Physical
Disabilities in 2013.

6. Donating used stockings in the process of producing
equipment for persons with disabilities to be donated to

the Prostheses Foundation of HRH the Princess Mother.

7. Donating underwear and brassieres to female inmates at
Central Prison Klong Prem.

The DITP has continuously undertaken these projects in order
to promote good corporate governance policy in both social
and environmental areas, while also integrating morality to
create good conscientiousness for DITP staff. In addition,
organising these activities enabled DITP staff to gain
opportunities to meet their peers in the organisation to
strengthen their relationship and build team spirit, ultimately

resulting in effective internal coordination within the DITP.

3/3/2558 BE 5:08 PM ‘ ‘



DEPARTMENT
OF INTERNATIONAL

TRADE

PROMOTION

ANNUAL

REPORT 2013/2014

Hi
-!
” \l

90 ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION

‘ ‘ Sec3_DITP_ANNUAL_03 03 2558.indd 90 @ 3/3/2558 BE 5:08 PM ‘ ‘



ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION 91

Sec3_DITP_ANNUAL_03 03 2558.indd 91 (& 3/3/2558 BE 5:08 PM




UNUINYavRUSNINAANANQYOINSINSIVWITUTY

AIUNISATS=KI1US=LINF

Role of the Honorary Trade Advisor (HTA) to the Ministry of Commerce of Thailand

“‘?Aiﬂl/l/l-»' e

SNt

]

ol U 2544 tododuu nsudvlasumsiis:kotodsina Ta

dligunisAaassiiaiausicivnadwInuIay IWoa1suaInuD
AUSNLINOAUANGUOLNSINSOODWICTBEAIUNSANSHIDUSINA
(Honorary Trade Advisor to the Ministry of Commerce of
Thailand : HTA)

misfoAelducinugiaunUovwauslasunonmisAiivoning
aswnowiBeuladlkinaMsipsOIssIDS:HIWWUS:NOUMSINe
la:cnoUsINA 1a1JuwUs:anunIuciing Aaoapus8IndoaUDE
AOA:QONINMSCNITUADNSSUNMDMSAINWUS:noumMsIing U
dsinAdus) woasvlomanomsailikue) Inwus:noumsine
IJociopMsavoonauf’/usmsaaanalan

UnuIdeonU Nsue Idvadonauoiuweuulindod1anusSnu
NaAUANaN©LMSA (HTA Networking Development Division)
Tu 30 UsinA 91uou 45 AU dbriadinosud weqia Gacmu
la:adUaYUMSANTUDIUIOLAUSNLIANAUANGS ogwINaBa
Wolkmsiaciodoansia:mMsitunuSoUAUS:HODNSUADIASU
MSAS:KILUSINA AUSNNAGUANGS Ia:duNDIUADIASUNS
AsiHoUSINAICAWUR  IfaUS:ANSNMWALAQINWUS:NOUMS
neJ
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From 2001 to the present, the DITP has selected and proposed
the appointment of appropriate individuals for the position of
Honorary Trade Advisors to the Ministry of Commerce of
Thailand or HTAs. The mission of HTAs is to be representatives
in serving the interests of Thai trade, building connections to
encourage trade negotiations between international and Thai
entrepreneurs, while liaising and facilitating trade activities for
Thai entrepreneurs in host countries. The HTA aims to increase
the opportunities for Thai entrepreneurs in exporting products

and services to the world market.

At the same time, the DITP has established the HTA Networking
Development Division 45 person in 30 countries under the
Office of the Director to closely monitor and support HTA's
activities in order to facilitate communications and proceedings
between the DITP, HTAs and the Office of Commercial Affairs

in each region to yield the highest benefit to Thai entrepreneurs.
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unuIngovditdnuiudavlasunisaiszHiowuszina (a1dszine)
Role of the Overseas Office of International Trade Promotion

Tud 2557 d@unviuaviasunisAis:kolous:na (ans.)
dgonanisninnugiagovnsuaviasunisAs:rovUs:INA

rolan $Iuou 61 IKdIA:EUNDIUADINUADIESUNSAT 1 1IKD
(nu 100L8ISBLN) NoNNNTMIA TAAITUMSWANAUMSANSIKS D
UsianAgoving Weolkussalikuiemsaboonsoudobus:ne
S0NPNSSUIATASOMISEND®) IWOEDIASUIAWCULNIMSAISIAIID
UsinAgoving soufvinludnmiia:ouassnamMbmsAin aaoau
darmdoyamsaaaiBuan IWoaluayuwus:noumsyoving
TRuenalomamsavoonaumiia:usmsiugous:naAciineg nonn
nonAlulan

UNUINKUNAEATYuoDaAS. 1uvld aod

1. KUNKAN 10 MISWUWLNIZN IWOSNNTUANANIGUIAUENE)
pugNAKU - MislkdoyalalRAUSNIEIUNSAISHIID
UsanAlnwUs:nounmsia:anssio  Absocosdila:sioine
Nisinludumila:ouassanIdoMsA1 oIN JosovISaula:
JowwinMvMsAY 1Judu uonoInd godudumsdani
SHIULIWINATOYAIBLANAIUIASYDNDNISANS:HIDUS:INA
Woaluayumasia:maonsulnalkuensaaladusia:
usMmslulcia:niMAdos
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In 2014, 61 offices of International Trade Promotion of the
DITP in cooperation with the Office of Trade Representatives
in Hiroshima promoted Thailand’s international trade in
achieving its export goal. The offices have undertaken several
activities and projects to promote Thai international trade,
solve trade difficulties and provide in-depth marketing
information to assist Thai entrepreneurs in increasing their

opportunities for the worldwide export of products and services.

The important roles of the Office of International Trade

Promotion are as follows:

1. The office is responsible for visiting importers to maintain
existing customers and reach new ones, providing
information and suggestions for Thai and foreign
entrepreneurs who do international business, finding
solutions for trade problems, and composing in-depth
reports on international trade to support the public and

private sectors in market expansion.
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2. nisdludunonssula:lasbnisnasasunugnsmans

MswWeulla:aviasumsavoon Wouenalomalaiwulyani
MsAINWUS:NouUMsIng  SoUvIWLZAAIUAILISONS
lwodgulugionmsalan o msuanuawBolawuIgIR
wus:noumsing (Business Matching) MsvonruwWiINUMS
ADINCNLUSINALIDSDIMSAINUSINAING NMSEUDENU
a:00NIN WUs:NnoUuMsINaIdISoUDUIAQLEUAILILNBIACIID
dsinA - MisthAcu:winuMsAIDINCbUSINALIBEUBLUDIU
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2. The office is assigned activities or projects in accordance

with DITP strategies to increase the opportunities and value
of Thai trade as well as enhance the competitiveness
of Thai entrepreneurs in the world market. For example,
the office arranges business matching between importers
and manufacturers, invites foreign trade representatives
to visit Thailand for business discussions, facilitates Thai
entrepreneurs attending international trade fairs, creates
a good image of the country and products through symbols
like the Thailand Trust Mark, PM Award, DEmark and Thai
Select, establishes an Export Clinic to educate SMEs
entrepreneurs, and promotes trade activities via the website

www. Thaitrade.com.
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unuINgavaitinuiudaviasynisAiszHIwUszInA (Qidnin)
Role of the Regional Office of International Trade Promotion

futouUsiru 2557 @ UnoiuaniasiumsaiskoousinaAlu

NONMAMD 5 1KD TdSUUBURLEUTBUEDINNSUADIASUNISAY

S1910USINAIUNMISISDSAIAWANAUMSEDOON US:@1udUIA:

adidulasbNMisiarionssuaviasumsAsaiauluiaQianunsus
dounavla:aNouALIASUMSASHIVUSINATUOIBEUIADU

QA0ADUMSWCULNTOAUAINSOIUMISITDTU MsUSUCHIIA:

ADUWSOLYOLWUS:NOUMSS:AUNaId-ad (SMEs) Tulwanoiu
SUWQBOU IWosobsSuamuMstUIUaauIlancinne Ia:msidng
Misiduds:siAuiAsuivoBau Tud 2558

AUNvIUADIASUNSAS:KHIOUSINATUNTMAND 5 1KD UQUG
MISIVUYSUINISSOUNUNAUDIDHIOMUNTNACIDLS Iuoidu 5
1A Tdin &unuiuaviasuMsAS:KoUSINAMAIKTD (Forda
Bavlky) 17 Dorda & UNOUEDIASUNISANS:ASIDUSINANA
aduooNidavinio (Dbrnoauoulnu) 20 dbrda d&Uunviuan
IASUMSANSHOLUSINANAC:OUOON (DDHIODUNUS) 8 DdHIQ
AUNoUaLIASUMSAISHKOLUSINANMAC:SUANIA:MAIGOOUUU
(dbrooasunssd)
srawUsINAMAlaoUA (Malkeddbrinavual) 7 dorda

12 9obrnaa la:@dnoiuaviasunisa

gunoiuaviasumsAisoivusInAluninA - 1I0uwlKusSNS
Joladioansmsms:hoousinea (Information Provider) o101wu
nonssuaviasuMsvegnaaalaavoon (Market Expansion)
MKuQIWUL U/ ANssulumsweutnauA/wus:noumsanoon
fovu Tasiiumsasvyaniwuliknuaui (Value Creation)
nisiasuasivaotualuisaigvdu (Competitiveness
Enhancement) la:0uconanvlumstiiauodoyala:iniudounin
IN&OAUMSCITUSSDUODWUS:NOUMSITOWADOON-WLNITCO
NSUADIASUMSANSHODUSINAGOUNADIAHUDEDIUNINEOTOD
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In 2014, five regional offices of International Trade Promotion

were assigned by the DITP to promote exports and cooperation
in cross-border trade with ASEAN and Chinese partners. The
offices are tasked with increasing the competitive advantages
and readiness of SMEs in preparation for the AEC in 2015.

Five regional offices of International Trade Promotion work
with regional provinces in five regions: the Chiang Mai office
works with 17 provinces in the North; the Khon Kaen office
works with 20 provinces in the Northeast; the Chantaburi office
works with 8 provinces in the East; the Suratthani office works
with 12 provinces in the West and Upper-South; the Songkla
office works with 7 provinces in the Lower-South.

The regional offices of International Trade Promotion are
information providers, planning market expansion and
assisting regional entrepreneurs to create value and enhance
the competitiveness of their products and services. The office
is also a centre of information and an international trade

problem solver.
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vulldavyiu=nisu

U Suf 30 Auggu 2556

(Hu2® : uIn)

Funswe

dunsweryudeu
nudauazsigmsiiguinwuan
ankls=g=du
s1910ASY
dumua=dagnAviKao
sOuAUNSWEHYUBYU
aunsweluHyuBeu
Aau 21Asazaunsal (ans)
aunswegldaau (ans)
souaunsweliHyuBeu
souFUNSwe

KiiFu
KiiFuKyuGeu
Fmls=o=du
AlgIAIY
PuSudins=g=au
KauKyuBeudy
sIUKTiFUHYUGBU
KiiFuliHyuGeu
s1910SoMISSUSS==81d
WUNQAS2USITNISSUIINAAQV ST
souKiiFuliHyuGeu
SOUKiiFU
Funswgans

408,539,799.66
16,110,734.14
14,589,259.62
5,026,319.71
444,266,113.13

165,044,947.50

670,797.83
165,715,745.33
609,981,858.46

97,534,226.00
15,584,982.39
379,769,958.66
3,732,507.49
496,621,674.54

1,949,568.02
5,800,000.00
7,749,568.02
504,371,242.56
105,610,615.90

dunswegans

nu
s1gldigunonAigangazay
SOuAUNSWEans
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Financial Statement
As of the 30 September 2013

Cash and cash equivalents

Short-term account receivable

Accrued income
Inventory

Total current assets

(Unit : Baht)

ASSETS

Current assets

408,539,799.66
16,110,734.14
14,589,259.62
5,026,319.71
444,266,113.13

Fixed assets

Property, plant,and equiment (net)

Intangible assets (net)

Total fixed assets

165,044,947.50
670,797.83
165,715,745.33

Total assets

609,981,858.46

LIABILITIES
Current liabilities

Accounts payable
Accrued expense
Short-term deposit

Other current liabilities
Total current liabilities

97,534,226.00
15,584,982.39
379,769,958.66
3,732,507.49
496,621,674.54

Non-current liabilities

Long-term deferred income

Receipt of government advanced payment

Total non-current liabilities

1,949,568.02
5,800,000.00
7,749,568.02

Total liabilities

504,371,242.56

Net assets

105,610,615.90

NET ASSETS

Fund

Income higher (lower) than accrued expense

9,944,145.57
95,666,470.33

Total net assets

105,610,615.90

‘ ‘ Sec3_DITP_ANNUAL_03 03 2558.indd 97

ANNUAL REPORT 2013/2014 DEPARTMENT OF INTERNATIONAL TRADE PROMOTION 97

®

3/3/2558 BE 5:08 PM ‘ ‘



____IEEEN ®

vyusirglauazAgae

dmSutdugodun 30 Augnuu 2556

(Kud® : uIn)

s19laannisalttiuviu

s19lavInsyuia
s1gIavINVUUSUITU
sous1glavinsgua
s19lEvINUHAdU
S1IAINRUPIYIKIDUAWUUSIA
5191ABUNOSDYS1TNIS
sous19laInunavdu
saus1glavinnisartiuviu

2,501,327,373.73
2,501,327,373.73

741,519.40
14,612,000.00
15,353,519.40

2,516,680,893.13

A1 d1g9INNIsaluvIu

AlgIngUAaINS
AUKOUIUNTY
AGIYIUNISUNoUSY
ANGIYTUNISIAUNTY
AddquazAigdoy
Aa@s1stulinn
ANFousIALAzAanTIHUNY
AlgInegwUaaKyU
AlETe3U

soumidneannmsarttiuviu

s1glage (é1) n3rAlETIeINnIsdTuvIU

s1gla/mlgenliimasinnisardiuviu

474,057,649.74
66,754,652.04
4,453,089.00
95,375,971.72
1,825,124,110.57
40,158,808.13
48,797,972.72
1,871,901.84
7,931,457.81
2,564,525,613.57
(47,844,720.44)

fls/z1anuanmsskligaunswe
sousrela/mldienluimasrnnisandiuviu

979,421.25
979,421.25

s1glage (d1) naAmlgargainnanssuaudnd
s1glage (d1) niAldiedns
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Income Statement

For the year Ended September 30, 2013

INCOME FROM OPERATION
Income from government

Income from annual and central budget

Total income from government

(Unit : Baht)

2,501,327,373.73
2,501,327,373.73

Income from other sources

Donations (deferred income from donations)
Advance payment from the Treasury

Total income from other sources

741,519.40
14,612,000.00
15,353,519.40

Total income from operation

2,516,680,893.13

EXPENSES FROM OPERATION

Personnel expense
Pension

Trainings

Travel expense
Supplie

Utilities

Depreciation and amortisation

Subsidisation expense

Other expense

474,057,649.74
06,754,652.04
4,453,089.00
95,375,971.72
1,825,124,110.57
40,158,808.13
48,797,972.72
1,871,901.84
7,931,457.81

Total expenses from operation

2,564,525,613.57

Income higher (lower) than expenses from operation

(47,844,720.44)

INCOME/EXPENSES FROM NON-OPERATIONAL ACTIVITIES

Net loss from asset sales

Total income/expenses from non-operational actvities

979,421.25
979,421.25

Income higher (lower) than expenses from ordinary activities

(48,824,141.69)

Income higher (lower) than net expenses

(48,824,141.69)
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as1dyanuyiuKvAUIFaNU
JovNsuavIdsunisAIs=KIwUS:INA
DITP Marks of Honour

THAILAND

TRUSTED QUALITY

as1dryanusd Thailand Trust Mark

mswaryanumauanaﬂrumwnaarﬂHToansuq Wouaavsndududrnindszinalng
nummmwumsmunnﬁanuuToTo waamasuans auAuUFadovovauduusuding
uas mwanurunomads | aaualuJumumomaamuuaulasumsaanuuuua udanssu
\Wonsfn Ins 0 2507 8273

The country’s new mark of quality assurance for Thai-made products which have
followed a strict regimen of production and environmental standards.

(ASOvHKUNE Thai Select

doyanuod Thai Select m's"'auhma§usaur‘fnsuq uauTﬁud§1ummsTn£ﬂudes alal
saunouamnrunawmsTnEJunmlsosUnumumwua sagauuuine @ oas1vAdL
uuTUTHlnu UsTnﬂauﬂsaaTUlﬂsa\JHmaTonmunwmuwmsmua §SMINISINUAS
ta=g0aiHssy Ins 0 2507 8333 HSod1UNVIUdVIasSunN1ISAS: HD‘]\]US nﬂrﬂnanao

A certification marks for authentic Thai restaurants in overseas, Thai food products
that maintain high standards of quality and service.

DEmark

swda DEmark

swIanuauliiuuaaiuRbalsUANuAcaswassAlungavHuIgsUSavuavIuATaaidu
dIuN1SoaNIUU mmsnTzﬂUumsa\Juam\)msmmcﬂumsasmuamlLuuTHnuaumUa\)
USGN  adAsdIsuMmsAadenlaRanTuduiasunisooniuuiLauIanssulionisaii
ins 0 2507 8268, 0 2507 8271

The country’s Design Excellence Award given to honor products with good design.

THAILAND PRIME MINISTER'S
EXPORT AWARD
I

sda Prime Minister’s Business Enterprise Award

nalUusmamssmEma\)aoUausvmanuauunuauaanua gus: NoUMISAUAAFUAAS
UsmsnTomouUs mLJ aunsmsummaarﬂonamuua\nasumsaanuuuua udANSSuY
\WonsAn Tns 0 2507 8267, 0 2507 8278

The country’s highest recognition, given annually to Thai companies which have
excelled in their respective fields.
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s193agSusviagusznaussnadiau 2556
Prime Minister’s Business Enterprise Award 2013

PM Award 2013

sw3adus:naunisinggaaidouiunainaou
Best AEC Business Enterprise

& v3in lnaly Jad aria Y 4 \

'®" GLOBO FOODS LTD. _.'F

D e Sl < R usin wsiourigod o (o)

usen natu Wad 31na usen wsalaunisgids-and $10a (UHsu) usen lngwsglaun-wad I1na (UK1BU)
Globo Foods Ltd. President Rice Products Public Co., Ltd. Thai President Foods Public Co., Ltd.

E swyausEniuaagealdey
Best Multinational Corporation

%)

HONDA.

usen oudn oalalula (Us:inflng)
Honda Automobile (Thailand) Co., Ltd.

swYaudanssuiousnidvinadougaaiden
Best Green Innovation

® wes

PLAN
SATJO DENKI TOYs
e i Sustainable Play
USGn Fulalaun autnasugulua 31na UsEN waungiedud s1fa
Saijo Denki International Co.,Ltd. Plan Creations Co., Ltd.

swlaunusualnggaaiduy
Best Thai Brand

THALY TER's
ARD

cotTo' un g

Share the Whrld.. Pleaswre g"uas’ llﬂS_ll‘l-l.IS:fjl'l

UsBN (3$10A Fwudng I1Ma UsBn Too1(so1 ¥iNa U3Bn gliues AasUalsiu $1Ma
nglduusua “Aaatd” nglduusua “ndaa” nglduusua “glues”
Cementhai Ceramics Co., Ltd. New Arriva Co., Ltd. Uniaire corporation Co.,Ltd.

[» 3 swYadufniiniseanuuugaaIdel
' Best Design Excellence Award

ANGL

USEN woviva TuA $1a Inse1u ANGL bike
ANGEL bike Co., Ltd.
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= SJassnIusSnIsgaaldeu

= Best Services Enterprise Award

UsSBN d@giu alan ¥ina
“IsuusuUnyansa aue”

Tsvweuransoinw | 1 7 1 g
BANGKOK HOSPITAL
aygesaMul Te I .

usEn tsvwgiulansuinw aueg 3Ina
Bangkok Hospital Samui

L
Y57,
N

BANYAN TREE

usEn Juguns ali niia
Banyan Tree Spa

THALAND PRIME MINISTER'S
EXPORT AWARD

Bandara Resort and Spa, Samui

Webster THe

UNIVERSITY
Thailand Campus

uHINendaBualnss UszinAlng
Webster University Thailand

€ i

STUDIOS

UGN 109=vA aQate $1M0
The Monk Studios

swladukiivdiva kiivuaaAuriAinseanuuulazAUN WG

Best OTOP Export Recognition

UsGn wavoula 91na
JuAdainsou mylauusua “Igoydu”
TAE NGUAN TAI CO., LTD.

Dhanu

ngu DHANU
Fumnsavuds=au mylauusua “DHANU”
DHANU

Voanda Stam
Handmade Candles
UsSGN Wwutdagiu 3110

FumAguraulun=ws Metduusua “wudtasy”
Vanda Siam Co., Ltd.

LG,

usen ﬂuﬁnELU oalalel

T T

SaHNvguIUNgUINdLAUNIWSSTU
Fumgnudu melduusua “gdudundwssou”
Khaotan Thaweephan

USIN A.T.1WS Bumesiudurua $1fa
Fumoaancounnsavdio metduusua “ISME”
TP4 International Co.,Ltd.

Natural
Homemade

UsSEN Wiwasalauwa 1ina aufayudauiivaa
nmglduusua “NATURAL HOMEMADE”
Natural homemade Co.,Ltd.

dumuzuw herawau herdndl waaud melduusua “ALGY”

Good Guy Group Co., Ltd.

S103auUSENA12SY
Best Business Rising Star

usen To uAs g 9110
| Care You Co., Ltd.
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Prime Minister’s Business Enterprise Award 2014

PM Award 2014

Best Exporter
usEnduya

Multinational Corporation

USBNIUIOTHY
Large

usSBnau1al@n
Small

Best Green Innovation

USBNIUIOTHY
Large

usSBnau1al@dn
Small

Best Thai Brand

usEnaulalHy
Large

usS¥nIuIaNa
Medium

@

swlagus:znaussnvdvoanganldgu

ABELTA

ucSugomnnssy thi (urmeu) 2
THANTAWAN INDUSTRY PLC.

SONITE

Innovative Surfaces

-

APF

The Heatthy Taste

labrador

Teslnuuisy

mitmal or gantc far

swlauusualnggaqldgoy

Feed me
i

Since 1966

58,

panpuri

USGn load alaninstng (UszinAlng) $1a (UHBU)
DELTA ELECTRONICS (THAILAND) PCL.

USEN MUO=JUOa1HNssy 31na (UHIBU)
THANTAWAN INDUSTRY PLC.

USGn 6lua duluniu waswatga 31na
SONITE INNOVATIVE SURFACES CO., LTD.

swYadufudanssuiiousnédvinadougaatdon

UsSBn Swaujod Wwstzazgy $170
AMPOL FOOD PROCESSING LTD.

USGn a1us100s 311a
LABRADOR CO., LTD.

UsGn Daskuuwisy 370
NEW FRIEND FARM CO., LTD.

usun dwow (UszinAlng) 31na (UKBU)
mglduusua Jerhigh
CPF FOOD PRODUCTS CO., LTD.

Usen lafgsatautaaada J1na
melduusua mmane
SATIEN STAINLESS STEEL PCL.

usen Us $1na
mglduusua Panpuri
PURI CO., LTD.
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Best DEmark

nauaumesines
Furniture

nauaumladaloa
Life Style

nduduAwduuazana
Fashion

NauauA19aIHNSSY
Industrial

NAUUSSYNUNAUAIDIKIS
llazussINUNFUAIGINIW
(EERRRITRIY

Food & Beauty

naunsiWnalau
Graphic Desig

[ » 2 sYadufniniseanuuugaaIden

< korakot

E

pana objects

0

PILANTHA
_JeNBUNJERD

75\
@

HARNN

wisSung
Pharmasee™

by Nattapol Rojjanarattanangkool

swoias.sﬁ'\JUEmssam{iau
Best Services Enterprise Award

d1yn Digital Content
llac Software

d191 Trade Logistics

Shellibul

terfainment

® shellhut Co., Lid.

UL MO g B
o

MYONG

TERBIVIINNAL

'
€

HIN.NSNA BUlNRSIUFULRA  “IM3aNsulzsa1ion”
KORAKOT INTERNATIONAL LIMITED PARTNERSHIP

USEN watndlod S0 “31ud iPhone dHsuzengIFoy”
PANA DESIGN CO., LTD.

USEN Fuud $1ia “aSesanath”
SIMMANEE CO.,LTD.

UsENn Uaus1 $17a “indevUs=auzga man”
PILANTHA CO., LTD.

USEN UUssEa 10 “gUnsaitdutnzoviio”
JENBUNJERD CO., LTD.

UsBNn Moyiusand $1Aa “gaussynuriaythijusizing HARNN”
HARNN CONCEPTS CO., LTD.

ugtigwa 1sausauns “gadanuyssunmu usud”
NATTAPOL ROJJANARATTANANGKOOL

Uszinnssnv Digital Content vaavaviumeliaganszovautov
USBN Wwaadn wButnasinudun ¥ina
SHELLHUT ENTERTAINMENT CO., LTD.

Uszinnss Digital Content uaauaviumeldasanszavgusznaumsdu
usyn dagdu vIna
ILLUSION CO., LTD.

UsSBN uWgy tnosidda d1na (WH1ou)
NAMYONG TERMINAL PCL.

lJS:lﬂnZ?IuﬁWHdUﬁ‘]UE]Hd\)Uﬁ(’Iﬁ[UT]nUﬂ'ISE)E)nllUUlla:F]rUﬂ‘IwEJE)OIQ:EJU
Best OTOP Export Recognition

oot

KHUNJACK

astidndhe
KHUN JACK LTD., PART
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$1930NUSNINAGAUANAYOINSZNSIVWITUTY
QIUNISATS=HIWUSEINA

Honorary Trade Advisor to the Ministry of Commerce: HTAs

aWsSnitKuaualaldeitue : North America and Oceania

Mr. Ralph P. McMurray Specialisation/Occupation

Address Phillip Worth International,Ltd. Autoparts and radar system
6709 W.119th Street PMB#518 Overland Park, Date of appointment 2 Nov 2001
Kansas 66209 USA Country U.S.A.

E-mail  ralph@phillipworth.com,ralph@robinteamasia.com, HTAs Chicago

ralph@kr2airportsoluctions.com

Mr. Pramook Jirdpongsatorn Specialisation/Occupation
Address 1973 Davis Street, San Leandro, Importer/wholesaler of food and rice/
CA 94577, USA distributor to supermarkets
E-mail  pramook@pkfood.com Date of appointment 31 Oct 2006
Country U.SA,
HTAs L.A.
Mrs. Pat S. Charnveja Specialisation/Occupation
Address 9602 Farrell Drive, Houston, Food, fashion items, medical equipment,
Texas 77070, USA fuel industry
@ E-mail:  prapatip2493@yahoo.com Date of appointment 26 Dec 2001 @

Country U.S.A.
HTAs Chicago

Mr. John F. Sammons, Jr. Specialisation/Occupation

Address 580 N. Beach St.,Fort Worth, Food, general products, and public service in
Texas 76111, USA the community church in Texas

E-mail:  jsammons@Immsi.com Date of appointment 2 Apr 2010

Country U.S.A.
HTAs Chicago

Mr. Mark Muntz Specialisation/Occupation
Address 181 Woodcliff Court Newman, Importer of food (seafood)
Georgia 90265, USA Date of appointment 5 Nov 2006
E-mail:  mmuntz@msn.com Country U.S.A.
HTAs Miami
Mr. Mark Towery Specialisation/Occupation
Address 7840 Roswell Rd. Building 300, Suite 350 Atlanta, Gifts, souvenirs, home decoration, houseware
Georgia 30350, USA and garden ware
E-mail:  mt@geostrategypartners.com Date of appointment 12 Dec 2001
Country U.S.A.
HTAs Miami
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E-mail

E-mail

E-mail:

E-mail:

E-mail:

E-mail:
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Dr. Turhane Doerga

Address 7080 NW 50th Street Miami,
Florida 33166, USA
alesiedoer@aol.com

Mr. Mark Phillips

Address 2325 E. Kivett Drive High Point,
NC 27260, USA
mark@phillipscollection.com

Mr. Somchai Ansuj

Address Rua Cel Fernando Machado 984,
Apt. 703, 90010-320 Centro,
Porto Alegre, RS, BRAZIL
somchai.agdi@gmail.com

Mr. Dennis Lester Anderson
Address Suite 202, 10544-114 St.,
Edmonton, AB, T5H 37,

anderson@interbaun.com

Mr. Kenneth K. E. Ziegler
Address 600-105 21st St. East Saskatoon,
Saskatchewan S7K 0OB3,

k.ziegler@rslaw.com

Mr. George ). Heller
Address 17 Isabella Street, Toronto,
Ontario, M4Y 1M7,

georgejheller@hotmail.com

®

Specialisation/Occupation

Importer of rice, canned food (seafood),
condiments, and autoparts

Date of appointment 12 Feb 2001

Country  Central America & the Caribbean
HTAs Miami

Specialisation/Occupation

Furniture and home decoration items
Date of appointment 5 May 2007
Country U.S.A.

HTAs New York

Specialisation/Occupation
Electrical appliances

Date of appointment 21 Mar 2007
Country  Brazil

HTAs Sao Paulo

Specialisation/Occupation

Honorary consul in Edmonton, head of project
to help addicts and mental patients in the State
of Alberta

Date of appointment 13 Feb 2007

Country Canada

HTAs Vancouver

Specialisation/Occupation

Legal and Commercial Advisor to the Immigration
Office

Date of appointment 8 Oct 2008

Country Canada

HTAs Vancouver

Specialisation/Occupation

Former executive of Hudson’s Bay Department
Store

Date of appointment 28 Jul 2004

Country Canada

HTAs Toronto
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Mrs. Chunchai Giugni

Address 19/9 Jardine Street, Kingston,
ACT 2604, AUSTRALIA

E-mail  giugni@homemail.com.au

Mr. Barry Hellberg

Address Government Relations Consultant New Zealand
Retailers Association Incorporated National
Office,Level 8 Willbank House,57 Wills Street,
PO Box 12 086,Wellington, NEW ZEALAND

E-mail  bhellbergassociates@extra.co.nz,
bhellberg@retail.org.nz

Mr. Lysandre C. Seraidaris

Address AV. Verdeil 22, CH-1005,
Lausanne, SWITZERLAND

E-mail: Lseraidaris@bluein.ch

Mr. Ebernard J. Trempel

Address Spichernstr. 15, 10777,
Berlin, GERMANY

E-mail:  berlin@germanglobaltrade.de

Mr. Victor Papazov

Address 1 Macedonia Square, 1000 Sofia,
BULGARIA

E-mail: vpapazov@creativebg.com

Specialisation/Occupation
Wholesaler of vegetable, fresh fruits, and
other goods

Date of appointment 30 Nov 2004
Country  Australia

HTAs Sydney

Specialisation/Occupation

Trade and investment advisory company
Date of appointment 21 Apr 2007
Country  New Zealand

HTAs Sydney

Specialisation/Occupation

Trade and investment advisor
Date of appointment 5 Mar 2010
Country  Switzerland

HTAs Frankfurt

Specialisation/Occupation

Legal counselor of international trade with
experience in trade and investment in Asian
countries and good relations with high-level
officials in different organisations in Germany
Date of appointment 6 Feb 2002

Country  Germany

HTAs Berlin

Specialisation/Occupation
Advanced Management Advisor
Date of appointment 8 Apr 2004
Country  Bulgeria

HTAs Budapest
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Mr. Bob Hamaker
Address Peregrine International
Gedempte Oude

Gracht 21 2011 GK Haarlem,

THE NETHERLANDS
E-mail:  hta@peregrine.nl

Mr. Fons Arents

Address Maastrichterlaan
102, 6191 RT Beek(L),
THE NETHERLANDS

E-mail:  fonshta@home.nl

Mr. Andrei Chistov

Address 10 Gorodetsky str.,
Kiev, UKRAINE

E-mail:  apve@mail.ru,
eginia@voliacable.com

Mr. Francois WACH

Address 12 Boulevard, du
President Edwards, 67000,
Starsbourg, FRANCE

E-mail:  francoiswach@mac.com

Mr. Maximillian Verderber

Address Korpe 07, SI-1223
Blagovica, SLOVENIA

E-mail:  maks.verderber@siol.net

Mr. Keerachai Kittiyadisai (KIM)
Address Nejin 6, Kaya Sir, 8/2,

#40, Moscow 119517, RUSSIA

E-mail:  kim@fennel.ru,
kimkitiyadisai@yahoo.com
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Specialisation/Occupation

Animal feed (chicken)

Date of appointment 29 Nov 2004
Country  Benelux

HTAs Hague

Specialisation/Occupation

Fresh vegetable and fruit business
Date of appointment 28 Dec 2005
Country  Luxembourg

HTAs Hague

Specialisation/Occupation

Food, garments, natural rubber, and Thai boxing
Date of appointment 3 Dec 2001

Country  Ukraine

HTAs Moscow

Specialisation/Occupation
Strategy and management advisor
Date of appointment 28 Dec 2001
Country  France

HTAs Paris

Specialisation/Occupation

Property investment specialist with an interest
in fashion items

Date of appointment 30 Jan 2004

Country  Slovenia

HTAs Vienna

Specialisation/Occupation
Importer and distributor. Organised the Thai-
Russian businesspeople group to resolve trade

issues between Thai and Russian businesspeople.

Date of appointment 15 Aug 2012
Country  Russia
HTAs Moscow
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Mr. Petros Hadjipetrou

Address Greenhouse Supermarket
P.0.Box 5927 Sharjah. U.A.E.

E-mail:  agni.1996@yahoo.com

Mr. Albert G. Aoun

Address P.0.Box 55576-Beirut,
LEBANON

E-mail: aaoun@ifpexpo.com

Mr. Naji R. Kalpakji

Address Parliament St., Thai Consulate Bldg.,

P.0. Box 7836-Damascus, SYRIA
E-mail: nkalpakji@yahoo.com,
thailux@net.sy

Mr. Mahdi Saeed-0-Zakerin
Address Pars Rastak co., #4,
No.31, 9th St.,Asadabadi Ave.,
Tehran, IRAN
E-mail: info@parsrastak.com

Mr. Cemil Cakar

Address Kopru Sokak Tunc Sitesi 6,
Blok D&, Tarabya,
Istanbul, TURKEY

E-mail:  cemil@karex.com.tr

Specialisation/Occupation
Importer and distributor of food. Managing Director
of Green House Supermarket

Date of appointment 26 Dec 2001

Country U.AE

HTAs Dubai

Specialisation/Occupation

Organiser of international exhibitions in the
Middle East

Date of appointment 6 Feb 2003

Country Lebanon

HTAs Istanbul

Specialisation/Occupation

President of Rimco International Co.Ltd. with

specialisation in Confectionary, Factory Textile,

and Factory Trading @
Date of appointment 20 Mar 2003

Country  Syria

HTAs Istanbul

Specialisation/Occupation
Specialisation in organising international
exhibitions

Date of appointment 12 Dec 2001
Country Iran

HTAs Tehran

Specialisation/Occupation

Petrochemical business. Vice President of the
Thai-Turkish Business Council.

Date of appointment 2 Jun 2009

Country  Turkey

HTAs Istanbul
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HTAS

wawsnn : Africa

E-mail:

E-mail:

E-mail:

Mrs. Tanya Seksum
Address 5, Duke of Edinburgh Ave,

Port Louis, MAURITIUS
pmsl@intnet.mu

Mr. Tiago Joao Pires Antunes
Address Rua Albano Machado n 6,

2 Andar, Portan 5, ANGOLA
tiago_antunes@ymail.com

Mr. Jean-Louis Rabeharisoa
Address P.O Box 12044 Ankorondrano 101,

Antananarivo, MADAGASCAR
rebeharisoa_il@wanadoo.mg

(213¢1a : South Asia

Mr. Jasim U.Ahmed
Address Shahjadi Chamber, Level-5

1331/B, Sk.Mujib Road,
Agrabad C/A Chittagong -4100
BANGLADESH

E-mail:  juahmed54@gmail.com,
juahmed@colbd.com
Mr. Arif Suleman

Address 304 Progressive Centre

Shahrah-e-faisal

Karachi 75400, PAKISTAN

E-mail:  arif.suleman@hotmail.com,
arif.suleman@thaicarkopk.com
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Specialisation/Occupation

Specialisation in Management Services and
Logistics

Date of appointment 2 Jun 2009

Country  Mauritius

HTAs Pretoria

Specialisation/Occupation

Specialisation in Financial Management Services
and Logistics

Date of appointment 2 Jun 2009

Country  Angola

HTAs Pretoria

Specialisation/Occupation

International trade and investment advisor
Date of appointment 2 Nov 2001

Country  Madagascar

HTAs Kenya

Specialisation/Occupation
Shipping and logistics business
Date of appointment 10 Mar 2005
Country Bangladesh

HTAs Dhaka

Specialisation/Occupation

Air freight business

Date of appointment 25 Jun 2005
Country  Pakistan

HTAs Dhaka
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Mr. Lin Sun Mo, Willy
Address 11/F Milo'sIindustrial Bldg,
2-10 Tai Yuen Street, Kwai Chung,
NT, HONG KONG
E-mail:  willy_lin@milos.com.hk

Mr. Lino Weng Cheong Ho

Address Avenida de praia Grand
No. 815,1-andar, Edf. Centro Com.
Talento, Macau, CHINA

E-mail:  lino@ho-chun-kei.com.mo

Mr. Xie Ming Qiang

Address No. 8 Tongguling Road, Qingxiu District,

Nanning, Guangxi, CHINA
E-mail:  thainanning@126.com,
service@thai-ch.com

Dr. Chainarong Ittipanuvat

Address 12-16 Hua Feng Shi Chang,
2 Huan Lu Nan 1 Duan, Chengdu,
Sichuan, 610061, CHINA

E-mail: cnrthailand@163.com,
cnrthailand@hotmail.com

Mr. Thong Sae-Tern

Address No.29 Fanghu Road,
Huli District, Xiamen,
Fujian, CHINA

E-mail:  chai@day-bright.com

Specialisation/Occupation
Shipping, ready-to-wear garments and
international trade

Date of appointment 7 May 2004
Country  China

HTAs Hong Kong

Specialisation/Occupation

Food imports and exports, investment, and
construction

Date of appointment 15 Mar 2004
Country  Russia

HTAs Hong Kong

Specialisation/Occupation

Imports and exports of rubber, tapioca,

and properties business

Date of appointment 21 Jan 2008 @
Country  China

HTAs Nanning

Specialisation/Occupation

Distribution center for food and construction
material in Chengdu

Date of appointment 1 Sep 2008

Country  China

HTAs Chengdu

Specialisation/Occupation

Food imports and exports

Date of appointment 26 Feb 2007
Country  China

HTAs Xiamen
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E-mail:

E-mail:

IFgazdudan : East Asia

Mr. Norihito Tanaka
Address 35-20 Matsugaoka, Kanagawa-ku

Yokohama 221-0843, JAPAN
notanaka@aol.com

Mr. Shogo Kamei
Address 1-18 Kokubun-cho 3-chome,

Aoba-ku, Sendai-city,
Miyaki-Prefecture, JAPAN
t-doudou@kamei.co.jp

Mr. Stanley Park
Address 869, SK M City 104 Dong 406 Ho,

Janghang 2 Dong, llsan Dong-Gu,
Goyang-Si, Gyeonggi-Do, SOUTH KOREA
stanpark@coman.or.kr

Mrs. Pimjai Matsumoto
Address  4-9-6 Kinshi Sumida-ku,

Tokyo, Japan 130-0013
+813-5608-3694
pimjai@pandftech.com

®

Specialisation/Occupation

Professor of economics and international business.

Advisor of international trade.
Date of appointment 26 Dec 2001
Country  Japan

HTAs Tokyo

Specialisation/Occupation

Vice president of Miyagi Chamber of Commerce
Date of appointment 2 Nov 2001

Country  Japan

HTAs Tokyo

Specialisation/Occupation

Food, kitchenware, and food franchise business
advisor in South Korea

Date of appointment 28 Fab 2007

Country  R.O. Korea

HTAs Seoul

Specialisation/Occupation

Importer of Thai products and Thai restaurateur
inJapan

Date of appointment 29 Aug 2013

Country  Tokyo

HTAs Japan
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Mr. Jose T. Ng

Address C-30, H. Cortes Street,
Cabancalan, Mandaue City,
THE PHILIPPINES

E-mail:  josetng@gmail.com

Mr. Adisai Prasertsri

Address 60/26 Yen The Street,
Ward 2, Tan Binh Dist.,
HCM, VIETNAM

E-mail: adisaipra@yahoo.com,
management@cacvietnam.com

Mr. Oknha Thai Tino

Toekthla, Phnom Penh,
CAMBODIA
E-mail: infokth@kth.com.kh

Address No. 5, Steet International School,

Specialisation/Occupation
Construction business and trading company
Date of appointment 12 Dec 2001

Country  Philippines

HTAs Manila

Specialisation/Occupation
International trade advisory business
Date of appointment 29 Apr 2011
Country  Vietnam

HTAs Ho Chi Minh

Specialisation/Occupation

Wholesaler and trading firm to distribute Thai

consumer goods to Cambodia

Date of appointment 10 May 2004 @
Country  Cambodia

HTAs Phnom Penh
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Main Office

withiws=en
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Exit

nsudvia@sunisAIszhIUs=ina (@urwdudn)
563 D.UUNUS 0.UNS=A

.12y v.uunus 11000

nsAwn: 0 2507 7999

Insans: 0 2547 5657- 8

NONTHABURI OFFICE

563 Nonthaburi Rd., Bang Kra Sor,
Amphur Muang, Nonthaburi 11000
Tel: +66 (0) 2507 7999

Fax: +66 (0) 2547 5657- 8
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Regional Offices of International Trade Promotion

@ CHIANG MA|

@ KHON KAEN

CHANTHABURI @

@ SURATTHANI

@ HATYAI

([FoviKy

29/19 0.3vHs13 0.ASHD
9.1y v.138vTHy 50200
nsAwn:(053) 216-350-1
Insans: (053) 215-307
dwa: ditpcm@ditp.go.th

Chiang Mai

29/19 Singharaj Rd., T.Si Phum
A.Muang, Chiang Mai 50200
Tel: (053) 216-350-1

Fax: (053) 215-307

E-mail: ditpcm@ditp.go.th

Joullnuk

269/74-75 n.uasmuw a. Tutiav

9.1Jov v.gauuriu 40000
nsfwn:(043) 325-025-8
Insans: (043) 325-029
dwa: repckk@ditp.go.th

Khon Kaen

269/74-75 Mitraparb Rd.,
A.Muang, Khon Kaen 40000
Tel: (043) 325-025-8
Fax: (043) 325-029
E-mail: repckk@ditp.go.th

Junus

198/1 n.nHadn a.3alku
9.19v 9.9unuS 22000
nsfwn:(039) 325-963
Insans: (043) 325-962
dwa: ditpchan@ditp.go.th

Chanthaburi

198/1 Thaloung Rd., T.Watmai
A.Muang, Chanthaburi 22000
Tel: (039) 325-963

Fax: (043) 325-962
E-mail: ditpchan@ditp.go.th

ds1unssi
148/59 n.myaudd
0.UMY .12V
v.d5140s51U 84000

Insfwn:(077) 289-108, 286-916

Insais: (077) 288-632
dwa: ditpsurat@ditp.go.th,

rawepanc@hotmail.com

Suratthani

148/59 Kanchanavitheei Rd.,
T.Bangkung, A.Muang,
Suratthani 84000

Tel: (077) 289-108, 286-916

Fax: (077) 288-632
E-mail: ditpsurat@ditp.go.th,
rawepanc@hotmail.com

avgal (Kalhoy)

7-15 3u 3 0.380A 1 0.K10THY

9.K10THQy v.avgal 90110
nsfAwn:(074) 234-349
nsans: (074) 234-329

dwa: ditphadyai@ditp.go.th

Songkhla (Hat Yai)

7-15 Jootee-uthit 1 Rd.,

Had Yai, Songkhla 90110

Tel: (074) 234-349

Fax: (074) 234-329
E-mail: ditphadyai@ditp.go.th
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Address of Oversea Offices
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Overseas Office of International Trade Promotion

AFRICA NIGERIA

Abuja
EGYPT Office of Commercial Affairs, Royal Thai Embassy, Abuja
Cairo 3 Osun Close, Off Osun Crescent,
Thailand Trade Office, Cairo Maitama, Abuja,
59 Mosadak Street, 4th Floor, Apartment No.10, Federal Republic of Nigeria
Dokki, Giza, Greater Cairo, 3 Tel: +(234) 7039 0523 13
Arab Republic of Egypt Fax: +(234) 9413 5193
Tel: +20 2 376 20901, 333 87292 E-mail: ditpabuja@gmail.com
Fax: +20 2 333 63062 Director: Mr. Jirawuth Suwann-Arj
E-mail: thaitccairo@depthai.org.eg
Director: Mr. Sakda Sinsuksai SOUTH AFRICA
Pretoria
GHANA Office of Commercial Affairs, Royal Thai Embassy, Pretoria
Accra 248 Hill Street, Arcadia, Pretoria, South Africa
Thailand Trade Office, Accra P.O. Box 95459, Waterkloof 0145, Pretoria,
@ 4 Alema Avenue Airport Residential Area, Republic of South Africa @

P.O. Box P.M.B. CT 105 Cantonments, Accra, Tel: +27 12 342 0835, 342 0850
Republic of Ghana Fax: +27 12 342 0855
Tel: +233 302 780442 E-mail: ttcpretoria@telkomsa.net
Fax: +233 302 769941 Director: Mr. Chakarin Komolsiri
E-mail: thailand.ghana@gmail.com,

thailand.ghana@yahoo.com

N

KENYA
Nairobi CAMBODIA
Office of Commercial Affairs, Royal Thai Embassy, Nairobi Phnom Penh
Rose Avenue, off Denis Pritt Rd, Office of Commercial Affairs, Royal Thai Embassy, Phnom Penh
P.0.Box 58349-00200,City Square, Nairobi, 196, M.V. Preah Norodom Boulevard,
Republic of Kenya Sangkat Tonle Bassac, Khan Chamkar Mon, Phnom Penh,
Tel: +254 20 2919133 2919131 Kingdom of Cambodia
Fax: +254 73 1615996 Tel: +855 23 726304, 994314
E-mail: info@ocanairobi.co.ke Fax: +855 23 726305
Director: Mr. Surasakdi Sukhopala E-mail: thaicompnh@gmail.com

Director: Mrs. Jiranun Wongmongkol
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INDONESIA

Jakarta

Office of Commercial Affairs, Royal Thai Embassy, Jakarta
JL. Mega Kuningnam, Kav. E3.3 No.3, Lot 8.8, Jakarta 12940,
Republic of Indonesia

Tel: +62 21 29328217-8

Fax: +62 21 29328219

E-mail: enquiry@thaitrade.co.id

Director: Ms. Vilasinee Nonsrichai

LAOS

Vientiane

Office of Commercial Affairs, Royal Thai Embassy, Vientiane
028 Ban Phonsay, Kaysone Phomvihane Avenue,
Saysettha, Vientiane, PDR. P.O. Box 128,

Lao People’'s Democratic Republic

Tel: +856 21 413706, 413704

Fax: +856 21 412089

E-mail: vtdeplaos@gmail.com

Director: Mrs. Pimol Pongkongkaew

MALAYSIA
Kuala Lumpur
@ Office of Commercial Affairs, Royal Thai Embassy,
Kuala Lumpur
206 Jalan Ampang, 50450 Kuala Lumpur, Malaysia
Tel: +60 3 2142 4601, 2145 8545
Fax: +60 3 2148 9818
E-mail: enquiry@thaitrade.my
Director: Ms. Vichada pabunijertkit

MYANMAR

Yangon

Office of Commercial Affairs, Royal Thai Embassy, Yangon
86 (A) Shin Saw Pu Road.,

San Chaung Township, Yangon,

THE REPUBLIC OF THE UNION OF MYANMER

Tel: +951 510731

Fax: +951 510731

E-mail: ditpthailand9@gmail.com

Director: Mr. Boon Intiratana

PHILIPPINES

Manila

Thailand Trade Office, Manila
107 Rada Street, Legaspi Village,
Makati City 1229,

Republic of The Philippines

Tel: +63 2 8940403, 8940406
Fax: +63 2 8160698

E-mail: thaicommnl@pldtdsl.net

Director: Ms. Rachakorn Saksri

SINGAPORE

Singapore

Office of Commercial Affairs, Royal Thai Embassy
370 Orchard Road, Singapore 238870

Republic of Singapore

Tel: +65 6737 3060, 6732 7769

Fax: +65 6732 2458

E-mail: enquiry@thaitrade.sg

Director: Ms. Thitinuntana Tonsrisakul

VIETNAM

Hanoi

Office of Commercial Affairs, Royal Thai Embassy, Hanoi @
No0.801, 8th Floor, Hanoi Central Office Building,

44B Ly Thuong Kiet Street, Hanoi,

Socialist Republic of Vietham

Tel: +844 39365226, 39365227

Fax: +844 39365228

E-mail: thaitchanoi@depthai.go.th

Director: Ms. Usa Wijarurn

Ho Chi Minh City

Commercial Office, Royal Thai Consulate General,
Ho Chi Minh

8th Floor, Unit 4, Saigon Centre Building,
65 Le Loi Boulevard, District 1,

Ho Chi Minh City,

Socialist Republic of Vietham

Tel: +848 3914 1838, 3914 1865
Fax: +848 3914 1864

E-mail: ttc_hcmc@vnn.vn

Director: Mrs. Malinee Harnboonsong
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ASIA

BANGLADESH

Dhaka

Office of Commercial Affairs, Royal Thai Embassy, Dhaka
17 Mohakhali C/A,

3rd Floor, Red Cresent Concord Tower,
Dhaka-1212,

People’s Republic of Bangladesh

Tel: +88 02 9850056-7

Fax: +88 02 9850059

E-mail: thaitrade@link3.net

Director: Ms. Wachara Chamnanwong

CHINA

Chengdu

Commercial Section, Royal Thai Consulate General, Chengdu
12/F, Building No.3, Fund International Plaza No.6,
Hongkong Road, Chengdu Sichuan 610041,

People’s Republic of China

Tel: +86 28 6689 7861 ext.8011, 8013, 8014

Fax: +86 28 6687 7904

E-mail: thaicchengdu@ditp.go.th

Director: Ms. Jeeranun Hirunyasumlith

Guangzhou

Commercial Section, Royal Thai Consulate General, Guangzhou
36 Youhe Road, Haizhu District, Guangzhou 510310,
People’s Republic of China

Tel: +86 20 8384 9453, 8333 8999 ext. 203, 205
Fax: +86 20 8384 9760

E-mail: thaicguangzhou@ditp.go.th

Director: Ms. Pannakarn Jiamsuchon

Hong Kong

Office of Trade Commissioner, Royal Thai Consulate
General, Hong Kong

8th Floor, Fairmont House, 8 Cotton Tree Drive, Central,
Hong Kong, Special Administrative Region of

The People’s Republic of China

Tel: +852 2525 9716

Fax: +852 2868 4927

E-mail: thaicomm@netvigator.com

Director: Mr. Wittayakorn Maneenetr
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Kunming

Commercial Section, Royal Thai Consulate General,
Kunming

1st Floor, Kunming Hotel, Commercial Building,

52 Dong Feng East Road, Kunming, Yunnan 650051
People’s Republic of China

Tel: +86 871 6316 5006, 6316 5019

Fax: +86 871 6316 5026

E-mail: thaitckunming@depthai.go.th

Director: Mrs. Chamaiporn Chuecharoen

Nanning

Commercial Section, Royal Thai Consulate General,
Nanning

52-1 Jinhu Road, Orient Manhattan, Nanning,
Guangxi 530022,

People’s Republic of China

Tel: +86 771 556 7359, ext. 601-605

Fax: +86 771 558 1797

E-mail: cnakl@hotmail.com

Director: LCDR. Chutarat Nakatan

Shanghai

Commercial Section, Royal Thai Consulate General,
Shanghai

15F, Crystal Century Tower,

567 Weihai Road, Shanghai 200041,

People’s Republic of China

Tel: +86 21 6288 9973, 6288 9974

Fax: +86 21 6288 9975

E-mail: ttcshanghai@thaitradechina.cn
Director: Ms. Buniga Chamsai

Xiamen

Commercial Section, Royal Thai Consulate General, Xiamen
Building No.3, Xiamen City Hotel, No.16 Huyuan Road,
Siming District, Xiamen 361003, Fujian,

People’s Republic of China

Tel: +86 592 2663064-67

Fax: +86 592 2663060-61

E-mail: maleeratt@ditp.go.th

Director: Mrs. Maleerat Thiparakwong
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Xi'an

Commercial Section, Royal Thai Consulate General, Xi’an
Floor 1/2-East, 10#-B-3, Diamond Peninsula,

Qu jiang New District, Yan Nan 3rd Road, Xi'an City,
Shaanxi 710061,

People’s Republic of China

Tel: +86 29 87441301 to 2

Fax: +86-29-87441303

E-mail: thaicxian@ditp.go.th

Director: Ms. Jeeranun Hirunyasumlith

INDIA

Chennai

Commercial Section, Royal Thai Consulate General, Chennai
No.3 First Main Road, Vidyodaya Colony,

Nagar, Chennai 600 017,

Republic of India

Tel: +91 44 42300790, 28344617

Fax: +9144 2447 1617

E-mail: thaitcchennai@gmail.com

Director: Mr. Tharadol Thongruang

Mumbai
@ Thai Trade Center, Mumbai
Express Towers, 3rd Floor, Nariman Point,
Mumbai 400021,
Republic of India
Tel: +91 222 2830242 to 3
Fax: +91 222 2846859
E-mail: thaitrademumbai@gmail.com
Director: Mr. Adul Chotinisakorn

New Delhi

Office of Commercial Affairs, Royal Thai Embassy, New Delhi
78, Ground Floor, Paschimi Marg, Vasant Vihar,

New Delhi-110057,

Republic of India

Tel: +91 11 4326 8888

Fax: +91 11 4601 0405, +91 11 2615 6862

E-mail: thaicnewdelhi@gmail.com

Director: Mr. Chavalit Rojjanaprapayon

IRAN
Tehran

Office of Commercial Affairs, Royal Thai Embassy, Tehran
No. 3, 2nd Floor, Gol Afshane Shomali Street, 6th Phase,
Shahrak Gharb Area, Tehran,

Islamic Republic of Iran

Tel: +98 21 88093370

Fax: +98 21 88079614

E-mail: thaictehran@ditp.go.th

Director:Mr. Srawut Chankao

ISRAEL

Tel Aviv

Office of Commercial Affairs, Royal Thai Embassy, Tel Aviv
144 Hayarkon Street,

Tel Aviv 63451,

State of Israel

Tel: +972 3 524 4277-8

Fax: +972 3 524 4270

E-mail: thaicomt@internet-zahav.net

Director: Mr. Panumas Malasee

JAPAN

Fukuoka @
Thai Trade Center, Fukuoka

Kogin Building, 8th Floor, 1-13-2 Tenjin,

Chuo-ku, Fukuoka 810-0001,

Japan

Tel: +81 92 751 6311

Fax: +81 92 751 6522

E-mail: ttcfkk@thaitrade.jp

Director: Ms. Piyanart Wattanasiri

Hiroshima

Office of Thai Trade Representative Hiroshima
5th Floor, Hiroshima Information Plaza,
3-7-47 Sendamachi, Naka-ku, Hiroshima
730-0052, Japan

Tel: +81 82 249 9911

Fax: +81 82 249 9921

E-mail: ottrhiro@enjoy.ne.jp

Director: Ms. Pannee Suwantupinton
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Osaka

Commercial Section, Royal Thai Consulate General, Osaka
Bangkok Bank Building, 8th Floor,

1-9-16 Kyutaromachi,

Chuo-ku, Osaka 541-0056, Japan

Tel: +81 66 262 4418

Fax: +81 66 271 1053

E-mail: ttcosaka@thaitrade.jp

Director: Mr. Suphat Saquandee

Tokyo

Office of Commercial Affairs, Royal Thai Embassy, Tokyo
Setani Building, 6th Floor, 5-4 Kojimachi,

Chiyoda-ku, Tokyo 102-0083, Japan

Tel: +81 3 3221 9482-3, 3221 9463

Fax: +81 3 3221 9484

E-mail: thaitctokyo@thaitrade.jp

Director: Mr.Phatai Sooksommai

SAUDI ARABIA

Jeddah

Thailand Trade Office, Jeddah

Al Dras Tower, 7th Floor, King Abdullah Road,
P.0. Box 8014, Jeddah 21482,

Kingdom of Saudi Arabia

Tel: +966 2 6533280, 65633132

Fax: +966 2 6504544

E-mail: thaitcjeddah@hotmail.com

Director: Mr. Preecha Hantongtus

SOUTH KOREA

Seoul

Office of Commercial Affairs, Royal Thai Embassy, Seoul
738-20 Hannam-Dong, Yongsan-Ku,

Seoul 140-893, Republic of Korea

Tel: +82 2 795 2431, 795 4446

Fax: +82 2 795 2998

E-mail: thaitcseoul@ditp.go.th

Director: Mr. Panot Punyahotra
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TAIWAN

Taipei

Thailand Trade Office, Taipei

Rm.7E10, No.5, Xin-Yi Road, Sec. 5, Taipei City 110,
Taiwan (People’s Republic of China)

Tel: +88 62 2723 1800 to 2

Fax: +88 62 2723 1821

E-mail: thaicom.taipei@msa.hinet.net

Director: Ms. Pitinun Samanvorawong

TURKEY

Istanbul

Thai Trade Center, Royal Thai Consulate General, Istanbul
Mete Cad. Ayanoglu Han No.14 Kat.3,

Taksim 34437-Istanbul,

Republic of Turkey

Tel: +90 212 292 0910-11

Fax: +90 212 292 0912

E-mail: ttcistanbul@gmail.com

Director: Mr. Panumas Malasee

UNITED ARAB EMIRATES

Dubai

Thailand Trade Office, Dubai

Suite 407, Deira Tower, Nasser Square,
P.O. Box 1083, Dubai,

United Arab Emirates

Tel: +971 4 228 4553

Fax: +971 4 222 0934

E-mail: ttcdubai@emirates.net.ae

Director: Mr. Natapong Boonjing

AUSTRIA

Vienna

Office of Commercial Affairs, Royal Thai Embassy, Vienna
Kopalgasse 47, A-1110, Wien, Republic of Austria

Tel: +43 1 748 5020

Fax: +43 1 748 5020 12

E-mail: viennaoffice@tradewiththailand.com

Director: Mrs. Ponpimon Petcharakul
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CZECH REPUBLIC

Prague

Office of Commercial Affairs, Royal Thai Embassy, Prague
Holeckova 29, 150 95 Praha 5,

Smichov, Prague,

Czech Republic

Tel: +420 2 5732 3030, 5732 5867, 5732 5882
Fax: +420 2 5732 7555

E-mail: thaicom@iol.cz

Director: Mrs. Natee Chuansanit

DENMARK

Copenhagen

Office of Commercial Affairs, Royal Thai Embassy,
Copenhagen

Hellerupvej 76, 2900 Hellerup, Copenhagen,
Kingdom of Denmark

Tel: +45 3962 6999

Fax: +45 3962 6099

E-mail: ditp@thaicom.dk

Director: Ms. Sujitra Tanomsup

FRANCE
[O) Paris
Office of Commercial Affairs, Royal Thai Embassy, Paris
8 Rue Greuze, 75116 Paris,
French Republic
Tel: +33 15690 1212
Fax: +33 15690 1213
E-mail: thaitcparis@ditp.go.th

Director: Mr. Pakaisakdi Svastisinha

GERMANY

Berlin

Commercial Affairs Division, Royal Thai Embassy, Berlin
Petzower Street 1, 14109 Berlin,

Federal Republic of Germany

Tel: +49 30 8050 040

Fax: +49 30 8050 0451

E-mail: thaicom.berlin@t-online.de

Director: Ms. Natiya Suchinda

Frankfurt
Commercial Section, Royal Thai Consulate General,
Frankfurt

Bethmannstr. 58/3, 60311 Frankfurt am Main,
Federal Republic of Germany

Tel: +49 69 2549 4640

Fax: +49 69 2549 46420

E-mail: thaitrade@depfrankfurt.de

Director: Mrs. Sujitra Tanomsup

HUNGARY

Budapest

Office of Commercial Affairs, Royal Thai Embassy,
Budapest

Vend utca 26, First Floor

Budapest 1025,

Hungary

Tel: +361212 2738

Fax: +36 1212 2736

E-mail: thaicommbp@mail.datanet.hu

Director: Mrs. Ponpimon Petcharakul

ITALY

Milan [O)
Thai Trade Office, Milan

Via A. Albricci 8-20122 Milan,

Italy Republic

Tel: +39 02 8901 1467

Fax: +39 02 8901 1478

E-mail: ttomilan@thaitradeitaly.com

Director: Ms. Wanasri Jotikabukkana

Rome

Office of Commercial Affairs, Royal Thai Embassy, Rome
Via Erminio Spalla 41, 00142 Rome,

Italy Republic

Tel: +39 06 503 0804-5

Fax: +39 06 503 5225

E-mail: thaitcrome@thaitcrome.it

Director: Mrs. Patama Singhara Na Ayudhaya
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NETHERLANDS

The Hague

Office of Commercial Affairs, Royal Thai Embassy, The Hague
Laan van Meerdervoort 51,

2517 AE The Hague,

Kingdom of The Netherlands

Tel: +31 70 345 5444

Fax: +31 70 346 1005

E-mail: info@thaitradehague.com

Director: Mr. Duangarthit Nidhi-u-tai

POLAND

Warsaw

Office of Commercial Affairs, Royal Thai Embassy, Warsaw
Ul. Grzybowska 12/14 apt. 2800-132

Warszawa,

Republic of Poland

Tel: +43 22 620 1508

Fax: +48 22 890 0931

E-mail: info@ttcw.pl

Director: Mr. Sathaworn Subsoontorn

RUSSIA

Moscow

Office of Commercial Affairs, Royal Thai Embassy, Moscow
52, Building 1, Kosmodaianskaya Rd., Moscow 115054,
Russian Federation

Tel: +7 499 653 5989

Fax: +7 499 653 6959

E-mail: Moscow@thaitrade.ru

Director: Mrs. Kalayanee Sirikul

SPAIN

Madrid

Office of Commercial Affairs, Royal Thai Embassy, Madrid
Embajada Real de Tailandia

Segre, 29 2A, 28002 Madrid,

Kingdom of Spain

Tel: +34 91 563 0190, 563 0196

Fax: +34 91 563 8090

E-mail: thaicom@codeinf.com

Director: Mr. Prakhan Kordumrong
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UNITED KINGDOM

London

Office of Commercial Affairs, Royal Thai Embassy, London
11 Hertford Street, Mayfair,

London, W1J 7RN,

United Kingdom

Tel: +44 20 7493 5749

Fax: +44 20 7493 7416

E-mail: info@thaitradelondon.com

Director: Mr. Chulit Stavorn

NORTH AMERICA

CANADA

Toronto

Office of Commercial Affairs, Royal Thai Embassy, Toronto
80 Bloor Street West, Suite 401,

Toronto, Ontario M5S 2V1,

Canada

Tel: +1 416 921 5400

Fax: +1 416 921 7545

E-mail: thaitradetoronto@on.aibn.com

Director: Ms. Daovipa Leekumjohn

Vancouver

Thai Trade Center, The Royal Thai Consulate General,
Vancouver

1009-1166 Alberni Street, Vancouver, BC. V6E 373,
Canada

Tel: +1 604 687 6400

Fax: +1 604 683 6775

E-mail: ttcvan@telus.net

Director: Mrs. Nisabudh Virabutr

MEXICO

Mexico City

Office of Commercial Affairs, Royal Thai Embassy, Mexico
Gauss 9, 102-B, 1st Floor, Col. Anzures,

Miguel Hidalgo, Mexico, D.F. 11590,

United Mexican States

Tel: +52 55 5557 5418, 5557 9960

Fax: +52 55 5580 4214

E-mail: thaitcmexico@prodigy.net.mx

Director: Mr. Chakchinnabud Chuenarom
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USA

Chicago

Commercial Office of Royal Thai Consulate General,
Chicago

700 North Rush St.2nd Floor Chicago, IL 60611
United States of America

Tel: +1 312 787 3388

Fax: +1 312787 9733

E-mail: ttcc@thaitradechicago.com

Director: Ms. Pranita Kurdpikul

Los Angeles

Thai Trade Center, Los Angeles

Commercial Office of Royal Thai Consulate General
611 North Larchmont Blvd.,

3rd Floor, Los Angeles, CA 90004,

United States of America

Tel: +1 323 466 9645

Fax: +1 323 466 1559

E-mail: ttcla@live.com

Director: Mrs. Pilai Siripanich

Miami

Thai Trade Center, Miami

6100 Blue Lagoon Drive Suite 100,
Miami, FL 33126,

United States of America

Tel: +1 786 388 7888

Fax: +1 786 388 7999

E-mail: ttcmiami@earthlink.net

Director: Mrs. Kanya Amorntheerakul

New York

Thai Trade Center, New York

Commercial Office of Royal Thai Consulate General
The Rockefeller Center

630 Fifth Avenue, Suite 1915

New York, NY 10111,

United States of America

Tel: +1 212 482 0077

Fax: +1212 482 1177

E-mail: info@thaitradeny.com

Director: Mrs. Somjin Plengkhum

SOUTH AMERICA

ARGENTINA
Buenos Aires

Thailand Trade Office, Buenos Aires

Office of Commercial Affairs, Royal Thai Embassy
323 Manuela Saenz Av., Buenos Aires Plaza # 507-8

Dique Il Puerto Madero,(C1107 BPA) Buenos Aires Cap. Fed.,

Argentine Republic

Tel: +54 11 5272 0572 to 3
Fax: +54 11 5272 0574
E-mail: thaiexba@gmail.com

Director: Mrs. Kaewta Booncharoen

BRAZIL

Sao Paulo

Thai Trade Center, Sao Paulo

Rua Gomes de Carvalho 1356 Sala Cj 112,
Vila Olimpia 04547-005, Sao Paulo-SP,
Federative Republic of Brazil

Tel: +55 11 3044 7301

Fax: +55 11 3045 1913

E-mail: thaitcsp@terra.com.br

Director: Mr. Khamhaeng Klasukhon

CHILE

Santiago

Thai Trade Center, Santiago

Office of Commercial Affairs, Royal Thai Embassy
Av.Andres Bello 2777, 0Of.2802 Las Condes, Santiago,
Republic of Chile

Tel: +1 562 203 3386, 203 3387

Fax: +1 562 203 3391

E-mail: thaitrade@ttcsantiago.cl

Director: Mr. Passavudh Rimcharone
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OCEANIA

AUSTRALIA

Sydney

Commercial Office of Royal Thai Consulate General, Sydney
Level 21st Suite 2102, The Royal Exchange Building,

56 Pitt Street, Sydney, NSW 2000,

Commonwealth of Australia

Tel: +61 29241 1075

Fax: +61 2 9251 5981

E-mail: thaitrade@ozemail.com.au

Director: M.L. Bhuthong Thongyai
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DITPZ- | THINK THAILAND

Department of International Trade Promotion
Ministry of Commerce, THAILAND

563 Nonthaburi Rd., Amphur Muang,
Nonthaburi 11000 THAILAND

Tel : +66 (0) 2507 8448

. +66 (0) 2547 4252 ENEE i

Fax: +66 (0) 2547 4250-51 : %
[=] [=]

www.thaitrade.com B2B ONLINE VISIT OUR FAIRS

www.thaitradefair.com

Find your potential partners and more information on

www.d Itpgoth our upcoming trade fairs, please scan QR codes above.
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