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Organic Packaged Food 536.8 651.9 758.2 847.2 880.7 1,008.2
- Baby Food 79.9 111.8 165.9 2324 235.3 334.0
- Dairy Food 182 2189 239.9 252.5 263.7 272.5
- Bread 72.3 78.7 81.0 83.0 86.1 88.8
- Confectionery 62.7 64.8 68.1 70.7 73.3 76.1
- Breakfast Cereal 30.7 353 34.7 35.7 36.9 38.2
- Savoury Snacks 7.4 19.2 23.0 26.3 29.3 325
- Rice, Pasta & Noodles 10.4 18.8 22.6 259 28.4 31.1
- Sauces, Dressing & Condiments 4.3 a7 4.9 5.0 5.2 5.4
- Ready Meals 6.2 6.9 7.4 8.0 8.6 9.2
- Sweet Biscuits, Snack Bars 11.7 14.2 13.5 14.6 15.4 16.3

Organic Beverages 56.1 59.1 62.0 65.4 69.5 74.3

Hot Drink 27.8 29.9 31.6 33.8 36.3 39.1
- Coffee 10.8 12.1 13.4 14.8 16.5 18.3
- Tea 13.9 14.4 14.7 15.1 15.7 16.4

Soft Drinks 28.3 29.3 30.4 31.7 33.2 35.2
- Fruit/Vegetable Juice 26.8 27.7 28.8 30.1 31.5 335

. 1u1: Euromonitor
M5N 2 : A1ANTTAINTVEILMIVBIYAAIMAIATIT 2561 - 2566

2561/2562 (%) 2561 -2566 CAGR (%) 2561/2566 Total (%)
Category
Value Growth Value Growth Value Growth
Organic Packaged Food 12.6 11.5 724
Organic Beverages 6.4 6.2 35.4

91317: Euromonitor
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" AHuuneY Biosecurity Act 2015

" gyunginuAuUaensiuresdun1a1ms Imported Food Control Act 1992

" agrnensUseanuasUsinaensnnA1e Food Standards Australia New Zealand (FSANZ)
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Act 2010 %ﬂﬁﬁﬁU@LLﬁIﬂa Australian Competition and Consumer Commission (ACCC) e
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