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[Figure 2] The Domestic and Overseas Revenues of Japanese Animation Industry in a Broad Sense (Yen in billions)
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[Figure 4] Production Minutes of Kids/Family (daytime) and Adutt (late night) (min.)
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Calculated by the Association of Japanese Animations based on publicly available statistics (including Perfect Data)
Note 1: Animations broadcast after 21-00 on TOKYO MX, BS 11, etc. are counted as late night anime.
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