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1,400 Indonesia Digital Economy - Market Revenue

1,274
1,200 1178
1,015 1,097
5 1,000 941 ' - Revenue in the digital economy
= 859 amounts to USD 30.3bn in 2016.
8 800 - Revenue is expected to show an
= annual growth rate (CAGR 2017 -
600 2020) of 20.6% resulting in a market
volume of USD 66.2bn in 2021.
400 » The market's largest market is
FinTech with a market volume of USD
200 15 bn (49% of total digital
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2015 2016 2017 2018 2019 2020

GOP =weeMarket Revenue

Digiat e |t Aaverting

Video-on-Demand Banner Advertising Fashion Online Travel Booking  Event Tickets Digital Payment
Digital Music Video Advertising Electronics & Media Mobility Service Fitness Business Finance
Video Games Search Advertising Food & Personal Care Dating Services Personal Finance
ePublishing Soc Media Fumiture & Food Delivery

Adversiting Appliances

Classifieds Toys, Hobby & DIY
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Source: statista December 2016
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E-COMMERCE
USER DEMOGRAPHICS
Ind i Lower 1
erlcgnmer?\lgrce 4’70% 7,_57% Geirggfx
market share Generation Z 38-50v°
dominated by Lower 2 16-19%° \I
millenials and QZO% .
mid class. Upper 1
: 16,97
’ Upper 2
Middle 2 —f Flale 27,209%
14,52 | 5207

87,83%

Generation Y

Female 20-37%
Middle 1 4 O
Z 3% USD 101 - 200 Lower 1
36 40y USD 201- 300 Middle 2
'y o
USD 301- 500 Middle 1
USD 501 - 750 Upper 2

>UsD 750 Upper1
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MONTHLY
TRANSACTION

Average Purchase

Transaction per month.
_—

<rp100.000,00 [P 77,92«
Rp 100.000,00 - 500.000.00 [ EGTGTczEEEEGG 35 35
Rp 500.000,00 - Rp 1.000.000,00 || TGP 2322«
Rp 1.000.000,00 - 3.000.000,00 [ P 7320~

> Rp 3.000.000,00 - 77,309
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U Uszlnnauan dadiu
1. Gorh 48%
2. WSeaUsEA 33%
3. nszidn 28%
4. SO 28%
5. nanSawivedldauiuavasosdions 25%

* nagnsmsviszrduius/WsTumduditilen 5 Sufuusn (ekonomikompas.com, 2561)
* Flash Sale
" A15AATIANAUAN
" ansIAuLUSWATIITeIEeq
* N15AURY (Cash back)
" MsTmaEyneE1u Application (In-App Games)

* gamanstiseRueaulall
1. Go-Pay (UsEndgyuAdulailige)
2. OVO (Usundgyuadulaiiiie)

3. Tcash (Usendegyumsuladiiie)

[

4. BCA Klikpay (UTewdqyu1idulailiie) Ao Internet Banking

5. DOKU Wallet (Usundyumdulailide)
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Cek Produk
KESE HATAN

Mulai

dax R

Kategori Pilihan Top-Up & Tagihan Lihat Semua
$ ba B =
Makansn Vigure Tas totempang, Flat Shoes S
° - ~ a «

© Muat Lainaya

Paling Banyak Dicari

= Hand Sanitizer Nuve Sarung Tangan Plastik

-8 %X

L3 Dettol Hand Wash ! Masker Onemed

2. Bukalapak

Bukalapak

F Voucher & Thet  Bukafieksa  Mobd & Mot BidaPengadian WA Bkatnsk Bukafmas ©

3. Shopee

Puisa

Annsestc G Linat Semua Tog

Pencarian Populer Termometer Tombsk  Sabun CuciTangan  SepstuVertels  Hand Samtie Massar Senei

GANTENG
Dapetin Total Hadish ) A
13" /18" Bayar T
Sampal T ik

DISKON HINGGA

p400.00

GANTENG
(
Gratis Ongkir
Sepuasnya
Serbu Seru -

Rumah Rp1,2M & Mobil BMW

Jual | Download | Ikutikamidi @ ©@ © © [ Notifikasi () Bantuan  Daftar ~ Login

ﬂ Shopee

Tas Ransel Wanita Celana Panjang Lemar Plastik Jeans Wanita Kacs Wanita Sweater Rajut Dress Brukat

#Shopeedlit

0D ISANA & EECANTINAN AMUSLIM

LAY #BelanjaDariRumah |

Lindungi Diri Dari Corona

GRATIS EKSTRA :, BAGI-BAGI SMART TV GRATIS
ONGKIRm 100 VOUCHER A DI SHOPEE LIVE DAY!

i D’ Qe i -?) fcoo) =) = =B @

Men Sale Elektronik Pulsa, Shopee Shopee Bayar Di Reward Koin ~ Gratis Ongkir  Cashback & Semua
o Tagihan & Fashion Grosir Tempat Shopee Xtra loucher Promo

KHUSUS
LAIM HADIAH STOK TERBATAS

RPO PENGGUNA
ﬂ . SARY GRATISMU SEKARANG!

KATEGORI

- )
A S ¥ 4 B ¢ @ A4 =
Pakaian Pria Handphone & Komputer & Fashion Bayi  Sepatu Pria Tas Pria Jam Tangan Elektronik Kesehatan Fotografi

Aksesoris Aksesoris & Anak
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; s >
Tambah ke Troli!

LazMall (J Top Up & eVouchers W Global Collection M Voucher

Flash Sale

ceese [0 1D
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94 499.000 (v
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L
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& Tablet
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S » : HARGA o Official Store
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Top E-commerce Cities in Asia ©9)

YCP Solidiance

Jakarta

High Traffic, Huge Potentials

Jakarta's attractiveness to the e-commerce industry mainly arises from its large population of emerging middle
6,392 Metropolitan class, retail market size, and daily internet usage of its inhabitants. Around 30% of its population are millennials, sup-
“Km2 Area posedly the biggest customers of e-commerce. The future outlook of e-commerce in Jakarta is positively heading

towards a more e-commerce friendly city, for both businesses and consumers.

31 ,6 Population

Million Drivers Barriers
o, Internet
72 % Penetration Rate |”| % I g% é
o, Smartphone High smartphone Emerging middle High portion of Limited talent pool Lack of government
68% ;
Penetration Rate penetration rate class with higher financing behind top with adequate skill set support
disposable income marketplaces
o, Digital Banking
49% Penetration Rate
_— , g focom P=
1207  Retai arke Beokopedio g B, Eshopes LILIT clevenia LAZADA waveioks

BillionUSD Size

Source: YGP Salidiance Research and Analysis Download report: [ bl Copyright=2019
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Usgnsduau 31 auau Inatdusudunaiswazidu millennials

FORECASTED IMPACT OF INDONESIA’S

E-COMMERCE MARKET IN 2022

m o &

More than US$20 2-3 percentof GDP 26 million jobs supported. 65 million citizens

billion in new supported - equal to primarily at micro, small. consuming via
retail revenue Bali's GDP in 2018 and medium enterprises e-commerce,
(MSMEs) compared to 20

million in 2017

HOW GOVERNMENTS AND COMPANIES
CAN ENCOURAGE E-COMMERCE
o
Er o e

Build a reliable Encourage Creating a one-stop

logistic cashless shop for merchant
infrastructure payments services for
entrepreneurs

Source: McKinsey & Company, “The digital archipelago: How online commerce is driving Indonesia’s economic development”

3INTaYA McKensey & Company f8n15iinTuredguslnaeeulatiazn139199u SMES e
v acs = a a Y a v aa v A a £ o
seefudnauise saufinswasunlaseanginssuguslnakasnsldauadvianiiudy Sguiauas
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envuaNNsatuayusneulisy lnenseenuleuigiagnisatuaunsinuilasiasladannd ssuu

n3tnsziuBiannsetind uazn1smun One Stop Shop Tu3N13N1ATINAUUUATUINAS
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Indonesia De Minimis 2020

Components
of Duties Import Duty + VAT + Income Tax*®
and Taxes
Import Income
CIF 2 CIF Import VAT
Formula value X D‘;natgs * | value * Duties Rate ¥ R;ta:“

Note:
° Applicable for products in Bags, Shoes, Garments category in 2020. Previously applicable to all products in 2019,
* Income tax follows a range of 7.5 - 10% for consignees with valid tax ID and 20% for those without.

De Minimis
Threshold UsSD3
2020
Duties and Tax on items below USD3
All items VAT at 10%

Duties and Tax on items above USD3

Product Import Total Duties Change from
Category Duty Range and Tax** 2019
Bags 15% - 20% ~57% - 60% +*17% +—*+20%
Shoes 25% - 30% ~70% - 75% +30% «— +35%
Garments 15% - 25% ~65% +25%
Others 7.5% ~20% -20%

Note:

** Duties and Tax as a pe ge of i ice value. Calculati factor in higher end range of 20% for income tax rate.

* Duties & taxes in 2019 for all products amount to ~40%.

www.janio.asia Janl\"

2. Fintech
2.1 P2P Fintech lending
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2.3 MITAUNIIETNU nelA Bank Indonesia Regulation No.37/2018
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2.7 E-Money
2.7.1 Bank Indonesia Regulation No. 18/2016 11978 Electronic Money
2.7.2 Bank Indonesia Regulation No. 20/2018 1@38n1331uunganiiun1sanu E-Money loiun
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3. AMUNITAMU

3.1 Presidential Regulation No.44 Year 2016 T1aemensussinvuesganafinuasiUnlviamu
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