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Costa Rica is an excellent example of the presence of ecommerce in everyday life; in this
country where products such as clothing or technological items are the most sought-after,
it is estimated that 25% of people buy at least once a month using ecommerce platforms.
The most demanded products are imported, mainly products from the United States

according to data from the ecommerce store called Tiendamania.com.

' '
aa A

Aoan3nlufeguiindouveinisiidaonisrluiinusydriu luussmefinda sy
Aorvdoaudnaluladifuiideanisiniian sudeyaainirudaomdseie Tiendamania.com
25% vosfipuioesulavosatoaifeuazadiinelfunanosudaomdss Fuiidauseanisunn
AamindnandeUszine duluaiduduimainyssmaanigolin

Tiendamania.com Iénsgiuuliiiisneudisvasinauslutil

1. More consumers:
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2. Artificial intelligence:
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3. Live shopping:
ANSONENEAAANLNLEUBNAND A Sl TN TunsinaslunenNS1dUAluTEd natewu
s o o

Pfeuludaeudisy Wesndieligdenesiunuaulaveaidu Inddadundndoue wasgawuzi

$98191YU d@U "Live Shop" U84 Tiendamania.com

4. Buy now, pay later
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5. 5G:
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6. Customer-company relationship
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7. Social proof
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SOURCE: Forbes Central America
https://forbescentroamerica.com/2022/01/26/\o-que-viene-para-el-ecommerce-en-2022/
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