Prupulsziduaiandanlus 9aeiud 6-10 figuieu 2565

fnviaaigtnussmAnuaana1Uanvasdenlusla

KEY INDICATORS OF RETAIL TRADE

Year-on-Year

Month-on-Month
(Seasonally adjusted)
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Change In Retail Sales By Industry

Department Stores

Supermarkets & Hypermarkets

Mini-marts & Convenience Stores
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KEY INDICATORS OF FOOD & BEVERAGE SERVICES

Year-on-Year

Month-on-Month

TOTAL (Seasonally adjusted)
. FOOD &
BEVERAGE SALES A +11.4% A +52%
sales Value Online S?Ies
@ TOTAL Proportion
—I BEVERAGE SALES $815 Million 27.0%

Change In Food & Beverage Sales By Industry

Restaurants

Fast Food Outlets
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Food Caterers Cafes, Food Courts & Other Eating Places
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ﬁm :

SingStat : https://www.singstat.gov.se/-/media/files/news/mrsapr2022.ashx
StraitsTimes - https:

www.straitstimes.com/business/economyy/singapore-retail-sales-rise-121-

in-april-amid-higher-tourist-spending
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