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and drawing trade
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® Advertising &
Architecture
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® Other personal,
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recreation
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International Experiences: Policy in Promoting Cultural Industry

KOREA |Korea Culture and Export
Content Agency (KOCCA) revenue from
# \\\ + Promote culture as an cultural
. economic-driven factor industries
‘\ 9 « Use media for selling rapidly
% culture increases
JAPAN |One Village One Product \\ People in
(OVOP) \ communities
+ Utilize local are self-
materialsiknowledge reliant &
« Support communities as capable to
required generate
/ revenue
Cultural Tourism of <Lijiang 43% gf Lijiang’
CHINA World Heritage Site- GDP is from
« Set zoning for the tourism, of
development of new and old /) Which partly
areas contributes by
« Develop the old city/area ag/ this World
it was in the old days heritages

amlszneu : jUuuUgsAnFeIausssY (Cultural Business Model) Tuauiid




iﬂuvugiﬁm%’iﬂmﬁsiﬁluﬁﬁmm Cultural Content

Korean Experience: KOCCA was established in August 2001, in recognition of the value of cultural
content and its importance as a prime economic driver factor

R

ST

Korea Culture and Content Agency (KOCCA)

VISION ;
Fostering the growth cultural industry in Korea

Facilitate Korean companies for the
involvement in ilntermational joint
ventures/partnerships

Support Korean companies in their
production and export of cultural content

1. Set up/implement policies in
promoting the growth of
Cultural Content Industry (CCl)

2. Build & 3. Support the
strengthen the development of
foundation for

the CCI

edutainment

= x 5. Facilitate the industry}
4. Train & foster skilled international partners

professionals for CCl Joint ventures

17
Source: Koraan Culture and Content Agency, hiip-//vvew korsacontsnt.org as cited in the Study on Competitiveness Development Phase 3
Gommissioned by NESDB
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Management
= Well-rounded
vision
= Continuation in
good
management
with guidelines

3

Build up
dawareness

Find treasures
from

Locally

Marketing

=Govemment acts as a

leader in products’
distribution

« Giving supports in
products distribution
and packaging

& Guidelines for Success

communities

communities with strong support from the Government
[T

Self-Reliance &
Creativity

Japanese Experience: One Village One Product (OVOP) have been initiated and driven by locals in

3 Basic Principles

Think Globally, Act

Government’s Supports

Financial support
= Building/Location

-Enabling

infrastructure

= Trainin
for local's
leaders

Human Resources
Development

Labour
school

Value in ‘Hard
working' as a
foundation

= Joint invest with
communities

Source: the Study on Competiti

Develop t Phase 3 C.

Generate
‘value creation’
for. products

joned by BESDB, 2007

«Agency for
knowledge
sharing

Find &
maintain
markets for
products

Technology
- Advisory Center
for processing
= Advisory center
for R&D

4 aw  da 1 v 1 a 1 av d
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A -4 1 q’;’ 1 1 a o
R EATI R, UAVDAUADSYUTUNAINNITHAUNTIU AU (People), A9 1UN (Place) LA

a o 4 (] =% [ L4 Y]
WannMn (Product) U 19IBNANYALAL AR 1ATINTT One Village One Product (OVOP) Y04
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Chinese Experience: UNESCO’s Culture Heritage Management and Tourism (CHMT) at Lijiang,

_ﬁChina T gpee ”‘_

Fiscal Management
=Funding for Conservation & Tourism
=Revenue Capture through Tourism
=Non Dollar Contributions
=Others

Sustainable Education &
Cultural Tourism Skills Training
- Heritage Resource Base - Model - Stakeholder Participation
|dentification &Protection for = Awareness Raising
= Tourism Activities Stakeholders Mechanisms
= Development of a Tourism Cooperation =Tourism Skills Training

Strategy = Academic Skills Training
= Tourism Investment = Technical Skills Training
Opportunities and « Employment Opportunities
Responsibilities Building
42 : : Community Consensus
- Involvement of Stakeholders
= Preparation of Vision
- Role of New Partisan
Mediator/Facilitator
- Approaches for Building Community

Consensus & Creating a
Collaboratlve Communlty

d by NESDB
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