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! Magazine about global business in Latin America - https://www.americaeconomia.com/oriflame-musca-mas-mercado-latinoamerica

2 https://gestion.pe/economia/empresas/ocho-tendencias-que-siguen-los-peruanos-en-productos-de-cuidado-personal-
noticia/#:~:text=La%20cosm%C3%A9%tica%20natural%20es%20una,de%20frutos%20aut%C3%B3ctonos%20del%20Per%C3%BA.
* https://www.statista.com/outlook/dmo/ecommerce/beauty-health-personal-household-care/beauty-care/peru
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