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Change in annual inflation rate between first
quarter of 2020 and first quarter of 2022
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Consumers feel impacted by inflation across categories,
with food and gas the most prevalent.
Q. Thinking about the prices you have paid for the followiing in recent weeks, do they generally seem higher,
lower, or about the same as in the start of this year? — % Higher

Your total grocery bill

Gasoline 74%
Meat 73%
Dairy 66%
Fresh fruit and vegetables 66%
Food at restaurants 63%

Cleaning/laundry products 57%
Paper products 57%

Health/personal care products 55%

Your total household expenses (rent/mortgage,

9
utilities, maintenance, etc. D85

Electricity 52%
Clothing 46%
Entertainment 42%

~
a
B3

Beer, wine, other alcohol 36%

Source: |psos Coronavirus Consumer Tracker, fielded January 4-5, 2022, among 1,160 U.S. adults
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Spending will be impacted by inflation over the next few months.
Some people will buy fewer things, but most will trade down to cheaper options.

Q. How, if at all, will inflation or current price increases impact your purchasing habits over the next few months?

B e
Buy cheaper brands
Buy fewer products 7Y
Buy more store brands/private label [ I NNENEGEGEGEGEGEGEEEEEEEE
I don't expect my purchasing habits to change [ NN 0

Almost 80% said they would do at least one of these things because of higher prices

Source: Ipsos Coronavirus Consumer Tracker, fielded January 4-5, 2022, among 1,160 U.S. adults
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