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The following Fairtrade labeling initiatives are Fairtrade International members

- BN Fair Trade Association of Australia and New Zealand < @ TransFair Japan

o Fairtrade Osterreich « ‘@ Europe Korea Foundation (marketing organization)

« [} B Max Havelaar Belgique o mmmFairtrade Latvia

« I+l TransFair Canada « @Fairtrade Lithuania

« lm The Czech Fairtrade Association (marketing organization) * = TransFair-Minka Luxembourg

* g Max Havelaar Danmark « -l Comercio Justo México (associate member)

« B8 Fairtrade Estonia o o Stichting Max Havelaar

o =f= Reilun kaupan edistamisyhdistys « B Fairtrade Max Havelaar Norge

« | |} Association Max Havelaar France « PB=Fair Trade Label South Africa (associate member)

« W TransFair Deutschiand « I Asociacion del Sello de Productos de Comercio Justo

« [EJ Fairtrade Hong Kong Foundation (marketing organization) < Qi Fairtrade Sverige

« B § Fairtrade Mark Ireland « [ Max Havelaar Foundation
Y | l TransFair ltalia « EEZ The Fairtrade Foundation
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Historically, the largest and most influential ATOS include
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» 2 Ideas

+ = Intermon Oxfam
« [ Claro Fair Trade « Ml Equal Exchange

« [+l Plan Nagua thiquable Deutschland « Bl SERRV International
+ I+l Just Us! Coffee Roasters Co-Op + I F| Puente
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Albert Heijn Puur & Eerlijk Foods
Alex Meijer & CO Coffee & Tea
Ben & Jerry’s Icecream

J.J. Darboven Coffeeroaster
Café de Origen Coffee

De Truffel chocolate

Douwe Egberts Coffee
Ekoland Supermarkets
Fairtrade Original Foods

Green Age

Hero Drinks

Hoppe Foodservice

Jack Klijn Snacks

John Altman Bakery

Mocca D’or Coffee
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FUANARNUN (RUAWSnsalneg)

Sambal Oelek (nam prhik)
Sambal Badjak

Green curry paste

Red curry paste

Yellow curry paste

Wok sauce sweet-sour

- -

Fairtrade

®  Mongozo Beer

®  Neuteboom Coffeeroasters

" Peeze Coffee

®  Penotti

" Piramide

®  Princess Tea

®  Santas Coffee

®  Simon Levelt Coffee and Tea
®  Smit & Dorlas

" Axxent Tea

®  TikTak Coffee

®  Tony’s Chocolonely Chocolate
®  Van Gilse Sugar

®  Van Oordt

®  Verkade Bakery

®  Wok sauce Soy Ginger
®  Wok sauce Teriyaki

" Ketjap Manis

" Sweet chilli sauce

®  Canned pineapple

®  Canned mango
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