Page 1 of 2

EEXXEEXAXEXXXEXEXAXEXXXXRXXAXXXX XXX

sudsgneuIm

EEXXXEXXXXXXXXEXXXXXXXXX XX XX

atiufl 526 24 - 28 1a1.8. 2566
f17aulsEINdUANIINaAn. al uAsineasn

(WEEKLY NEWS FROM NEW YORK)
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US Economy Slows But Consumer Spending Remains Resilient
Tepid business investment and pullback in inventories weighed on growth
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Exhibit 2: Total credit and deblit card spending per household Exhibit 3: Total credit and debit card spending per household on
(Index, January 2020=100, seasonally adjusted, monthly) select sectors (%YoY, SA, for February 2023)
Despite the drop in March, services spending remainedwell above Home related categories saw the biggest contractiononaYoY
2022 levels basis in February
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