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® ‘Indian Consumers are increasingly buying higher priced products’, Mint, 31 July 2024 www.livemint.com

® ‘/ndian Premium League: Premiumisation picks up pace for large consumer goods companies’,

Economic Times, 28 March 2024 https://economictimes.indiatimes.com

® ‘FMCG sector seeing premiumisation’, The New Indian Express, 9 February 2024 www.newindianexpress.com
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